QakropHHii aHAAI3 IIepeADavac BU3HAYEHHS BIAUBY OKpeMux (akTopiB (IPUYIHH) Ha
PE3YABTATUBHUN IOKA3HHUK ACTEPMIHOBAHHX ( PO3AIACHHX y 4aci) a00 XaortwduHuX ( IO HE MarOTh
IIEBHOTO TIOPAAKY) IPHUHOMIB AOCAiAkeHHA.[ 5,c1..184 .

[IpiopureTHIM HAIIPAMOM IIABHILIEHHSA KOHKYPEHTOCIIPOMOKHOCTI IIAIIPHEMCTBA CBOTOAHI €
IHHOBAIIHA AIAABHICTE. EKOHOMIYHO CHABHI CIABCBKOTOCIIOAAPCHKI INAIIPHEMCTBA IHTEHCHBHO
BIIPOBAAKYIOTh HOBI IIPOIPECHBHI TEXHOAOIH B POCAHMHHHIITBI, TBAPHMHHHUIITBI, BHUKOPHCTOBYIOTDH
BHCOKOBPOJKAMHI COPTU KYABTYP, €(DEKTUBHI 3aCOOH 3aXHUCTy POCAHH, PO3BOAATH BHCOKOIIPOAYKTUBHI
IIOPOAU TBAPHH, 3aCTOCOBYIOTH HOBI iH(OpMariiini Texuoaorii. Haarexue yrpaBainas iHHOBAIIFHHIMEI
IIPOLIECAMH § 3MO31 320€3IEYUTH KOHKYPEHTOCIIPOMOKHICTD CIABCBKOTOCIIOAAPCHKOI IPOAYKII Ha
pubky. B o00aiky Taka imdopmariid He BIAOOPaKAETbCA B CHCTEMATH30BAHOMY BHIAfAL, IO
YHEMOKAUBAIOE€ BH3HAYEHHA €(MEKTHBHOCTI IHHOBAIIN Ta VIPAaBAIHHA IIMMH Iporecamu. Tomy
IIPOIIOHYETBCA B CKAAAl BIAIIOBIAHHX CHHTETUYHHUX PAXVHKIB BIAKDHBATH AHAAITHYHI PAXYHKH AAA
OOAIKY BUTpPAT, BUXOAY IIPOAYKIIi 32 HOBUMU TEXHOAOTIAMH AOXOAIB, A’kepeA (DIHAHCYBAHHA BUTPAT HA
IHHOBAIIHY AIIABHICTB.
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MAIN DIRECTIONS OF IMPROVING COMPETITIVENESS OF MILK
PRODUCTION

Federka S., Kharkov Petro Vasilenko state technical university of agriculture

Competitiveness of production in modern conditions is a necessary condition for the existence
and sustainable development of agricultural producers. The financial well-being of the majority of
agricultural enterprises, the social stability and development of the village, the income level of the
majority of workers in the agrarian sphere depend on the competitiveness of milk production.

OCHOBHOH IEABIO AFOOOMI qt)HprI B YCAOBHUAX PHIHOYHOM SKOHOMUHU ABAAEICHA COXPAHEHUE K
pacImupeHre CBOHUX IIO3UIIMN Ha PBHIHKE, POCT HAH, IO KpalHEH Mepe, CTAOMABHOE IIOAYYCHHE
HPUOBIAM. DTO BO3MOKHO TOABKO IIPH OPHEHTAIIMM HA MAaKCHUMH3ALNUIO HPHOBIAM, TI'AaBHBIM
CPEACTBOM AOCTIKEHHUS KOTOPOH HACTYIIACT OOECIIEYCHIE BBICOKOH KOHKypeHTOCIOCOOHOCTH [1].

Competition is a term of Latin origin, literally means "collision." The concept of competition is
ambiguous, not covered, by any universal definition. Competition is a method of management and a
form of capital existence in which one individual capital competes with another. At the same time,
competition is a mechanism for automatically regulating the proportion of social production.
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The definition of competition given by the well-known researcher M.Porter is widely
recognized, in which the competitive strategy should be based on a comprehensive understanding of
the structure and the process of its change. In any branch of the economy - it does not matter, it acts
only in the domestic market or on the external one, too. The essence of competition is expressed by
five forces:

- the threat of new competitors;

- the threat of the appearance of substitute goods;

- the ability of suppliers of components to bargain;

- the ability of buyers to bargain;

- rivalry of existing competitors.

The value of each of the five forces varies from branch to branch, and predetermines,
ultimately, the profitability of industries [5].

Competitiveness is a complex economic category that can be viewed at several levels:

- competitiveness of goods;

- competitiveness of the commodity producer;

- sectoral competitiveness;

- competitiveness of countries.

Competitiveness of agrarian products means, first of all, compliance with the conditions of the
food market, specific requirements of consumers for qualitative, technical, economic, commercial
conditions (price, delivery terms, distribution channels, service, advertising) and consumer costs [4].

The competition for a product is the desite to capture a part of the competitor's industry
market by releasing products of a new range and quality while maintaining approximately the same
price.

Competitiveness of products is determined by a set of consumer characteristics that allow
satistying special market conditions. Competitive products are easily and quickly sold on the market by
the least expensive channels of sales. In fact, the goods are tested for the degree of satisfaction of
public needs.

Competitiveness (ie the possibility of marketing in this market) of goods can be determined
only by comparing the competitors' products with each other.

In other words, competitiveness is a relative concept, clearly tied to the market and (for
seasonal demand goods) selling time [2, 3].

In this case, it is necessary to distinguish between the quality and competitiveness of the goods.
Competitiveness of goods - an important market category, reflecting one of the existing market - its
competitiveness.

The competitiveness of the goods is more dynamic and volatile. When the qualitative
characteristics of a product change, its competitiveness can vary within rather wide limits, reacting to
changes in the composition, actions of competitors-producers and competing goods, price fluctuations.
Quality is simply a combination of those properties of a product that make it capable of performing
specified functions and thus satisfy a certain need: quality is the result of labor.

To assess the competitiveness, it is important to keep in mind that in the modern market,
enterprises are trying to sell not individual goods but the whole complex of goods related to the goods
important for the buyer, so that he assesses competitiveness from completely new, more acceptable for
him and more difficult for the producer positions.

Competitiveness of goods is determined only by the totality of properties that are of undoubted
interest for a certain group of buyers, and ensures satisfaction of this need. Other characteristics and
properties of the goods are not taken into account. A product with a higher quality level may be less
competitive if its value has been significantly increased by giving the product new properties that are
not requested by the group of consumers for which it is intended. In addition, the same product can be
competitive in the domestic market and non-competitive on the external, and per turn [6].

Different definitions of competition, as a rule, do not contradict, but rather complement each
other. At the same time, each of them taken separately, it is impossible to recognize sufficient. This is
reflected in the fact that, characterizing certain signs of competition, they overlook the general
theoretical aspect of the problem - the essence of its inherent economic relations.

138



Increasing the competitiveness of milk based on the above factors at the level of agricultural
enterprises can be carried out in the following main areas:

1. Use of internal capabilities of the enterprise (application of new technologies, improvement
of management, improvement of product quality, etc.).

2. Use of opportunities of an external environment of the enterprise (carrying out of the certain
economic, agrarian and trading policy of the state).

3. The use of marketing measures to increase the competitiveness of products (the development
of a system of measures to create demand for products, organize its sale, etc.).

Increasing the competitiveness of milk is possible with a comprehensive, systemic approach to
solving this problem at all stages of the reproductive process.

The basis for increasing the competitiveness of milk is the intensity of the use of productive
livestock, which is possible with the correct organization of reproduction of the herd. The quality of
the pedigree composition of the dairy herd exerts a significant influence on the final results of
production-making profit, and, consequently, increasing the competitiveness of products.

An increase in the productivity of a dairy herd is possible if the genetic potential of animals is
used more effectively. Evaluation of cows should be made according to the level of fat in milk.
However, the realization of genetic potential is impossible without a solid fodder base, full-fledged
feeding of animals.

In practice there is a disproportion:

- between livestock and feed production;

- the actual level of feeding and scientifically based standards and protein deficiency;

- between the volume of feed production and the occupied area;

- between the increase in industrial waste and their return to agriculture.

In addition to accounting for full economic costs, when calculating the indicators of the level of
competitiveness, it is necessary to take into account that profit and profitability may not be sufficient
for expanded reproduction.

A number of internal and external factors should also be taken into account:

- rate of inflation;

- average turnover of current assets invested in the industry;

- 9(pPEKTUBHYIO IIPOLIEHTHYIO CTABKY IIO KPATKOCPOYHBIM U AOATOCPOYHBIM KPEAUTAM (TaK Kak
IIPOIICHTHAsA CTABKA IIPAMO HE OTHOCHTCS HA 3aTPATHL ITO BUAAM IIPOAYKIIHUH, ITO3TOMY HE YIHTHIBACTCH
IIpH pacdere ceOECTONMMOCTH IPOAYKIH oTpacauthe effective interest rate on short-term and long-
term loans (since the interest rate is not directly related to costs by type of product, therefore it is not
taken into account when calculating the cost of production of the industry);

- risks (market, financial, natural and climatic, etc.).

The longer the planning period for which competitiveness indicators are calculated, the more
tully economic costs must be taken into account: alternative, non-productive, related products of future
periods associated with neutralizing risks, external and internal factors, etc.

In addition to accounting for full economic costs, when calculating the indicators of the level of
competitiveness, it is necessary to take into account that profit and profitability may not be sufficient
for expanded reproduction.
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Mr@
AEP?KABHE PET'YAFOBAHHA BITUM3HAHOI'O PUHKY 3EPHA

Desoperxo A.B., XapKiBCbKHH HAIIIOHAABHHH TEXHIYHHH YHIBEPCHTET CIAbCHKOI'O
rocrioaapcrsa imeni Iletpa Bacuaenka
Hayxosuii xepisnux — «.e.m., doyenm [lubacsa H.B.

Punox 3sepna yaABAfic COOOIO CKAAAHY 1€pApXI¥HY CHCTEMY BIAHOCHH, IO BHHHKAIOTb MIK
cyO’eKTaMH TOCIIOAAPIOBAHHSA Y IIPOIeC BUPOOHHMIITBA, 30EpIraHHA, BUKOPUCTAHHA 3€PHA Ta TOPIIBAI
HIM Ha 32CaAaX BIABHOI KOHKYPEHIIil, BIABHOTO BHOOPY HAIIPAMIB peaAisarii 3epHa Ta BU3HAYCHHSA IIiH,
a TAKOXK ACPKABHOTO KOHTPOAIO HaA HOTO fAIKICTIO Ta 30€piraHHAM.

3HadeHHA PUHKY 3€pHA AASl YKpaiHH € AyKE BaKAUBHM, aAKEe BHCOKI BaAOBI 300pH 3epHa
AO3BOASIFOTH 1l He AnIre 3a0e3I1edyBaT BHYTPIIIIHE CIOKUBAHHSA, 2 I 3aliMaTH IIEPEAOBI ITO3HIIIT cepeA
CBITOBHUX €KCIIOPTEpiB. 3a paxyHOK eKcropty 3epHOBuUX dopmyerbcs Oiabmre 10% BaAroTHHX
AOXOAIB Aep:xaBd. TakoK, HEOOXIAHO 3a3HAYHUTH, IO OAN3BKO 40%0 arpOIPOMUCAOBOTO BUPOOHUIITBA
OE3II0CEPEAHBO ITOB’A3aHO 13 3€PHOBHUMU PECYPCAMU, fIKI € CHPOBHHOIO AAf BUPOOHHIITBA IIPOAYKTIB
XapYyBaHHA, KOPMIB AAfl TIaAy3l TBAPUHHHUIITBA, BHPOOHHIITBA OiollaAnBa, (PapMALEBTHYHHX Ta
KOCMETUYHHUX 32CO0IB.

[TnranHaA AEpPKABHOTO PEIYAIOBAHHA PHHKY 3€pHA, YAOCKOHAACHHA MOTO MEXAHI3MIB €
BAKAUBHUM Ta 3AAHMIIAECTBCA CYYaCHUM Ta aKTYaABHHM B YMOBax 3a0e3IeYeHHSA HIPOAOBOABYOL
Oe3IeKN ACPKABH Ta PO3BUTKY il EKCIIOPTHOIO IOTEHINAAY.

B koxHili KpaiHl pEryAIOBaHHIO arpapHOrO CEKTOPa EKOHOMIKA B IIIAOMY BiABOAHTHCHA
OCOOAHMBE MICIIE B CHAY TOTO, IO BIiH € HAHOIABII HE3aXHUINEHHUM BIA HETATHBHUX EKOHOMIYHHUX
ABuI Ta 1poiieciB. HeoOXIAHICTD ACPHKABHOTO PEryAIOBAaHHA arpapHOTO CEKTOPa OOYMOBAIOETHCA
crenu@IYHIMI  OCOOAHBOCTAMU  CIABCBKOTO — TOCIIOAAPCTBA:  3AACKHICTH  BIA  IIPHUPOAHO-
KAIMATHYHUX YMOB; TPUBAAIIINN, B IOPIBHAHHI 3 IHIITUMU IAAY3AMUI €KOHOMIKH, TEPMIH OKYIIHOCTI
KaITlITaAy; CE30HHICTh BHPOOHHIITBA; CE30HHICTb OTPHUMAHHA IIPHOYTKY; KOHCEPBATH3M TaAy3i Ta
HEMOKAHUBICTD IIBHAKOI AmBepcudikarii BUPOOHHIITBA; CcAaOKa EAACTUYHICTD BHPOOHHIITBA Ta
IIPOAOBOABYOTO PHUHKY; HAPIBHI 3 €KOHOMIYHHM, BA)KAHUBE COIlAaABHE Ta EKOAOTIYHE 3HAYCHHS
raAysi.

Ha dopmyBanHA Aep:KaBHOI arpapHOI IIOAITHKH BIIAMBAIOTH (DAKTOPH BHYTPIIIHBOTO Ta
30BHIIIHBOTO XapakTepy. Ao BHYTPIIIHIX (PAKTOPIB BIAHOCATHCA MICIIE CIABCBKOTO TOCIIOAAPCTBA B
CTPYKTypl €KOHOMIKH Ta aKTYaAbHI IIPOOAEMH HFOTO PO3BHUTKY, CKA2A T4 MACIITA0M COINAaABHHUX
3aAa9 ACPKABH, CTAH HOAITHYIHOTO PHHKY. AO 30BHIIIHIX (DaKTOPIB BIAHOCATBHCA TEHACHII Ha
CBITOBHX PHHKAaX CIABCBKOTOCIIOAAPCBKOI IIPOAYKII{, pIBEHb KOHKYpPEHIIl, 30BHIIIHA IOAITHKA
IHIITUX AEP’KaB, y9aCTh B IHTETPAIHUX OO ’€AHAHHAX, OODOB’A3KM YACHA IIEPEA MIKHAPOAHHMH
opranizamiamu, Takumu Ak COT.

XapakTepHOIO OCOOAHBICTIO AECPHKABHOTO PEIYAIOBAHHA B 3€PHOBIH TaAy3l € IepeBayKaHHA
AAMIHICTPATUBHUX METOAIB BTPYYaHHA B PHHKOBHI MEXaHI3M, IO HA AYMKY CIEINAAICTIB IIPHU3BOAUTD
AO AecTabiAizamii (PYHKIIOHYBAHHA PHHKY 3€pHA, HE3PO3YMIAOCTI MEXaHI3My IIHOYTBOPEHHA Ta
HEIIPO30POCTI CUCTEMH B3a€EMOBIAHOCHH MDK IIapTHEpPAMHU II0 pHHKY. B cBoro depry, me He cupuse
PO3BUTKY PHHKOBHX BIAHOCHH B TIaAy3i, IIPU3BOAUTH AO IIOABH KOPYIIIMHHX CXEM, 3HHKYE
epeKTUBHICTD 1 TAK HE3HAYHUX ACP/KABHUX BKAAACHD B I'AAY3b.
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