TOCTPOCOLIaJIFHUX €JEMEHTIB Ha TJi BMIHHA aBTOPKH OTOJIIOBATH BIIacHE
HaiiOomrouime Ta (iKCyBaTH MOMEHTHU-BIIKPHUTTS, €Tali-OJKPOBEHHS
CBIIYMTH, 1[0 YUTA4Y MAE CIPaBy 3 HEOYJICHHUM SBHULIEM y CI000KaHCHKIiH
JiTepaTypi, e B YOMY — YHIKQJIbHUM.
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The article is devoted to the peculiarities of phraseological picture of the world lingualization
in current financial and economic environment, on the base of English media resources. By means of
ideographic classification, the productive phraseosemantic fields are distinguished; the semantic and
stylistic features of their component words, that motivate the lexical meanings of phraseological units,
are under analysis.

Key words: lingualization, phraseological picture of the world, phraseological unit (PhU),
phraseosemantic field (PhF), ideographic classification.

JocainHupKUi paKypc CydacHOi JIHTBICTHYHOI YMKH BHCBITIIOE
MEPCIEKTUBY aHANi3y KOHIENTYaJbHOI KAapTHHU CBITY JIOACTBA B aCIHEKTI
MYJBTIpIBHEBUMH CTPYKTypamu (pa3eosoriuHuX cepid CBITYHTH TIPO
B3AEMOINIPOHUKHEHHS IIMapiB JICKCHKH, IO HalexaThb 10 pi3HUX cdep
CYCHUIBHOTO JKUTTS. YBara 10 CHCTEMHOTO BHUBYEHHS (DPa3eosoriyHoro
CKJIaZly MOBH ITOCHUJIIOETHCS 3 KiHLSI MUHYJIOTO CTOJITTS — 3 OYaTKOM HOBOI
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epu TJI00aTi30BaHOTO EKOHOMIYHOTO MPOCTOPY 3 HOro SAKICHO HOBOIO
CHCTEMOIO0 IIHHICHMX KOOpAWHAT. TpaHcopMaliifHO-MoIepHi3aiiftHuX
3MiH 3a3HAlOTh BCi PiBHI CYCHIBHOTO JKWTTS, BHUHHUKAE €IMHUUN
iHhpopMaIiiHII IEHTP-MaTpHLA, Y SKOMY «CXOISAThCS» BCi  KaTeropii
OyTT4. [ Tinbku 3a oHiI€T yMOBH HOTO iCHYBaHHS Ma€ parilo, € JIMIIE €TUHUHI
crnocib mi3HaTH HOro CyTHICTH — Iie MOBa. Y CBOIO 4epry, 0araTopiBHEBICTb
CTPYKTYpHUX IUIOIIMH CY4YacHOTO COIIaThHOTO Midy 3acBimdye came
(dpaseonorivHa cucTeMa SK YMHHHK  I1HTEJIEKTyaldi30BaHOI MOBHOI
ocobucrocti. Ha nmyMKy mochigHUKIB, cepa €KOHOMIKM BUSBUIIACH OJIHUM
i3 POBIAHUX MOCTaYaJILHUKIB raiy3eBoi (pa3eosiorii B aHTIiICbKY MOBY B
3B’S3Ky 3 HOBHMH TEHACHIIISIMH 1 HampsMaMH COIiaIbHO-EKOHOMITHOTO
po3BHUTKY Ha modaTKy XXI cromitts [2; 5].

AmHaniz HayKoBOi JiTeparypu AOBOIHUTH, IO NPOAYKTUBHOIO ISt
omrcy (iHAHCOBO-€KOHOMIYHOI IIONIHMHH (Ppa3eosIoTiYHOi KapTHHU CBITY €
ineorpadiuyna kmacudikamis Qpazeonorivanx oauwHUNb (PO), TOOTO
KJacugikamis 3a TeMaTHYHUM HPUHLOUIIOM, OCKUIBKHM pENpe3eHTye MOTIIsA
«Big HOCiT MOBW». Takmii imeorpadidHuii omuc BimoOpakae «IIUTICHHUH,
robanbpH 00pa3 CBITY, MO (HOPMYETHCS BHACHTIOK CHHTE3Y PE3YJIbTaTiB
mi3HaBaJlbHUX Ta OLIHHUX HpoueciB» [3, c. 290]. 3pas3ku imeorpadiuHnx
OIHCIB 3/IIICHEH] HA MaTepiaii HiMeIbKOi, TOJIbCHKOI, YEChKOI, YKPATHCHKOT,
pociiickkoi  mMoB  B. ®pigepixom, [I'. Kypkoscbkor, @. Uepmakom,
M. Anedipenkom, M. [lemcbkum, A. [Buenkom, tO. [Ipaninom, I1. Pexinum,
B. Vxuenkom. BimnoigHo mo Hamoi TemH, ¢(paseonoriyHuii Mmartepiai
ekoHOMiuHOi cdepu mocuimkysamu B. 3a6otkina, O. Kynin, 0. 3amnwmit,
C. lItamrauk, M. beno3popoB Ta iH., ane nmuTaHHA Bu3HAa4YeHHS poiii PO Ha
MO3HAYEHHS Tally3eBUX SIBUII 1 TOHATH Yy AaHTJIOMOBHIM MyOJiUCTHII
noTpeOyIOTh OLNBII METANFHOTO BWUBYEHHS, IO 3YMOBIIOE AKTyaJdbHICTh
o0Opanoi Temu. Mera poOOTH — BU3HAUNTH ¥ MpoaHali3yBaTH MPOAYKTHBHI
Mozeni (hpazeoceMaHTHYHHX MOJIB Yy Cy4acHOMY (iHaHCOBO-€KOHOMIYHOMY
MenifHOMY AMCKYPCi.

Came crpuunHeHa TioOami3alifHIM  BUKIMKOM  yHi(ikarfis
CIPUIHATTS KyJBTYPHO-ICTOPHYHHX MapajurM, COLialbHO-MOJITHYHOI,
(¢iHaHCOBOI Ta JEP)KABHO-YIPABIIHCBKOI CHCTEM BHUKIMKAE MOCUIICHE
MPOHUKHEHHS 00pa3HOoi JeKCWKH B eKoHoMiuHy cdepy. Lo TeHmeHIio
CBOTOJIEHHS  BiAOOpaxaroThb  iH(POPMATHUBHI  JpKepena  MepeXeBOro
CYCIUIBCTBA: HOBHHHU, JAPYKOBaHI W IHTEpHET-BHUIAHHA JUIS LIMPOKOTO
3araily, mojemiuHa ¢axoBa IyOJILMCTHKA, 1HTEPB’I0, aHAJITUYHI OTJISAH,
TENEBI3iiiHI MporpaMu EKOHOMIYHOTO TIMKJIY, a TaKOX CIeliaJibHa
JiTepaTypa, MiIPYYHHKH, HaBYajdbHI TOCIOHMKH. 3MiHM B CYCIIJIbCTBI
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BUMAararTh YTOYHEHHs, IOTJIMOJICHHS ICHYIOUYMX HAyKOBHUX IOHSTH Ta
3YMOBJIIOKOTh YTBOPEHHS HOBHUX MOBHHUX OJUHHIb JUISI TIO3HAYCHHS
AKTyaJIbHUX peatiii €eKOHOMIYHOTO JKUTTS, MO (POPMYIOTH JIIHTBOKOHTEHT
(hiHaHCOBO-eKOHOMIUHOT TepMiHOcHcTeMH. OCKITBKH HaWOUITBII MIUPOKO Y
Cy4acHOMY 4YacONpOCTOpPi 3ajisiHa aHTJiHChKa MOBa, TO came ii BBa)KaeMo
«MOBOIO TJIO0Oami3alii», MOBOI, 3aco0aMu SKOI MMBUTI3AlidHI 3400YyTKH
JIIONICTBA 1HTENCKTYali3yIOTh HAIl BCECBIT.

MeronoM BUIAIKOBOI BHOIpKH AiOpaHO Marepian i3 aHTIIOMOBHEX
megia 2011 — 2015 pp., 1m0 a0 MiACTaBU BU3HAYUTH MPOTYKTHUBHI MOBHI
mozeni ®O y mexax ¢ppazeocemantnunux noiis (PCII). Akryamnizanis came
TAKOTO pecypcy njisl aHaimizy oOyMOBJE€HAa THM, IO BIiH JEMOHCTPYE
MOJIEpHUM  MDKpPErioHaNbHUH  y3yC EKOHOMIYHOTO Iapy  JIEKCHKH
AHIMIACBKOI  MOBHM, XapaKTEpU3Ye€ThCS  IIJIbOBOIO  TEMAaTHUYHICTIO 1
CTHITICTHYHOIO PI3HOMAHITHICTIO.

Hocmimkenuit matepian nae minctasu Bunaimtu taki OCII:

1. ®pazeosnori3Mu 3 KOMIIOHEHTOM Ha TIO3HAYCHHS TIPOIIOBUX
BiTHOCHH 1 TPOIIOBUX OJUHUITE:

1) to put money where mouth is — TIAKPINMUTH CJIOBa CIPaBOIO y
¢dinancoBomy mnadi: Sanders should put their money where their mouth is
and give it try (The Economist, Sep 21 2015); 2) to rake in the money —
rpe0Tu Tpomr Jonaroro: Pirate sites are raking in advertising money from
some multinationals (The Guardian, Feb 5 2013); 3) to turn a pretty penny —
OTpUMaTH CYTTEBHH NpUOYTOK, MaTtW BHUCOKY Bapricth: Ugly Christmas
sweaters turn a pretty penny (NPR, Dec 20 2011); 4) fo get your money's
worth — oTpUMaTy B IOBHOMY 00cs31 Te, 3a m[o 3aruiadeHo rpoui: /¢ looks
like a plan for the Dolphins to get their money's worth out of
Ndamukong Suh (SB Nation, Oct 7 2015); 5) seed money — ctapToBUit
Kamitair: After you obtain seed money, you will find a wide array of support
services ready to help you develop your device (Bloomberg, Oct 30 2014); 6)
money-spinner — npubyTKoBa cnpasa: The government realised that British
nationality could be a useful money-spinner (The Economist, Apr 17 2015);
7) pennies on the dollar — npunbatu ToBap 3a 3HAYHO 3aHUKCHOIO IIHOIO:
I'll bet you've seen the TV ads from tax services claiming they’ll settle your
tax debts for pennies on the dollar (The Forbes, Mar 2 2015); 8) money
burns a hole in someone’s pocket— rpoiii, IO OApa3y BHUTPAYAIOTHCS:
Money is starting to burn a hole in households’ pockets (The Market
Oracle, Mar 31 2012).

CemanTrka (pa3eoyori3MiB 3 KOMIIOHCHTaMH Ha ITO3HAYEHHS
IPOIIOBUX OJMHUIIL, OE3CYMHIBHO, € HAHOLIbIII BMOTHBOBAHOI MPOBITHUM
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KOMIIOHEHTOM — CJIOBaMHu money, dollar, penny. Y MOBHHX KOHCTPYKIIiSIX
nporo OCII BHyTpimHsS ¢(opmMa MOTHBYe 3HA4YeHHsS, SIKE€ 3AEOUIBIIOTO
nepefae MO3UTUBHI KOHOTaWii i MOB’s3aHE 3 OTPUMAHHSAM OUiKyBaHOTO
npuOyTKy. Llel dakt moBomuth 1 cemanTHuHUil mnan PO money burns a
hole in someone’s pocket (epowi, wo odpaszy sumpauaromvcs), KA Mae
NOJSIPHO TPOTHJICKHE MOTPAKTYBaHHS, OCKIJIBKM A0 CKJIagy CIIOMYKH
BXOJIATh KOMIIOHEHTH f0 burn (cmamutH), a hole (mipka), mo TpaguIliitHo y
CBIIOMOCTI  JIIOJWHHU, KOJNW MAEThCS TMPO TpOII, acoriifioBaHi 3
Herepen0auyBaHUMHU BUTPAaTaMHu i (JiHAHCOBUMH MPOOIEMaMHU.

2. @O 3 KOMIIOHEHTaMHU KOJIbOPOHA3B!

1) to be in the black— Oytu penrabenpHUM: If you owned these
stocks, you'd still be in the black (CNBS, Sep 29 2015); 2) the black
market — TiHBOBa eKOHOMiKa: As elsewhere in southern Europe, this
prolonged stagnation has encouraged workers and businesses to dodge taxes
by shifting to the black market (The Economist, Jul 23 2015); 3) the blue
chips — BUCOKONIKBiIHI aKuii: But in the era of weak growth and low interest
rates that has characterised the aftermath of that crash, there is growing
evidence that the blue chips are engaged in their own kind of financial
excess: a dangerous addiction to share buy-backs (The Economist, Sep 13
2014); 4) in the red — matu 3a00proBaHicTb, OyTH B Minyci: US stocks in the
red as Friday close looms (The Financial Times, Oct 11 2015); 5) red ink —
Bix’emHe canbno: Still bleeding red ink: fiscal year 2014 — 2015 deficit still
more than $20 million; debt more than $2 billion (The Guardian, Oct 8
2015); 6) a golden handshake — BunaTa 3Ha4HO1 (hiHAHCOBOI KOMIIEHCAITI1
TIpHU 3BUTPHEHHI OJHOTO 3 KepiBHUKIB KoMmmaHii: The number of them who
have walked off with a golden handshake after sinking their businesses is
big (The Economist, May 30 2015); 7) a golden goose — HaniliHe mKepemno
npubyTKy: A golden goose for investment bankers has stopped laying eggs
(The Business Insider, Aug 9 2015); 8) golden hello — pa3oBuii rpouioBuii
OOHYyC A7 HOBOTO cHiBpoOiTHUKA: Angela Ahrendts has landed one of the
biggest «golden hellosy in business history, with Apple welcoming her to her
new role with a deal worth a staggering 368 million (The Daily Mail, May 7
2014); 9) the Black Friday — posmpomax 3i CyTT€BUMH 3HIDKKAMH Y
n’sitaAto micnst J{as nogsku: Retail sales on Black Friday have exceeded
Cyber Monday for the first time in the UK after shoppers rushed to snap up
bargains (The Telegraph, Dec 2 2014).

Hocmimkenass mMoBHUX oauHUIB Iboro DCII gemoHCTpye, 1110
MIPEBAIIOIOTH JIBa KOJBOpHU — golden (3omotuit), black (wopuuit). 3Ha4eHHS
@O mnepmoi rpynu BMOTHBOBAHO €JMHAM MPOBIIHUM KOMIIOHEHTOM Ha
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[IO3HAYEHHS BIAMOBITHOTO KOJBOPY, IO TPAAWIIAHO TOB’S3aHUNA 13
YSBJICHHAMHU PO BENUKUHA MpuOyTOK. CeMaHTHYHUM IMJaH CIOJyK APYTroi
Ipynyd BMOTHBOBAHO MOHATTAMHU Di3HHUX c(ep CYCHIIBHOTO XWTTS, OiIbLI
TOT0, 37e0iIBIIOTO 3HIBEIFOBAHO YSBJICHHS MPO YOPHHUU KOJIpP SK CHMBOI
HETaTUBHUX KOHOTAIIM.

Tak, erumomnorisi cnonyku the Black Friday (rpannio3Huit
posmponax micis JIHS MOASKH) BITHOCHTH HAC JO CBATA, ITOB’S3aHOTO 3
OKYJbTHUMH YSABIEHHIMH TIPO BiIbOMCHKI «T€MHI, YOPHI CHJI», IPOTE, MO-
nepire, BiA3HAYaI0Th HOTO 3 BECETUM HACTPOEM 1 MOAapyHKaMH, MO-IpyTe,
BOHO TMepejae peadii Cy4acHHX COLIaJbHMX BIIHOCHH, 30Kpema
npuBaOIMBUA A Oynb-AKOI KIHKM MIOMIHT 31 CYTTEBHUMH 3HW)KKaMH.
3uauenns DO fo be in the black (Oytu peHTAOCIBHUM) MapKOBaHO
CEMAaHTHUKOI TPUOYTKY, OCKUIBKM YOpHUMU YOPHWIAMHU OyXranurtep
Mo3HaYaB TOKAa3HUKM (iHAHCOBOi cTabimbHOCTI. Y il Tpymi HaHOUMBII
BMOTHBOBaHMM CEMAHTUKOIO IPOBIJHOTO KOMIIOHEHTa €, Oe3MlepeyHo,
3HAYEHHEBUH IUTaH KOHCTPYKUii the black market (TiHbOBa €KOHOMIKa),
OCKIJTBKH B HOMY 3aKJIaJICHO W OITiHHI XapaKTEPUCTHKH IIbOTO HETATHBHOTO
SIBUIIIA.

3. ®pazeosiori3mMu 3 KOMIIOHEHTAMH Ha TIO3HAYEHHS 300HIMIB!

1) cash cow — NPOMYKT, M0 KOPUCTYETHCS MONMUTOM: But tonight
their success-starved fanbase will be rewarded for their infinite patience as
United make another long-awaited return to Uefa’s premier bloated cash
cow (The Guardian, Aug 18 2015); 2) to keep the wolf from the door—
Oopotucs i3 3arpo3nuBoto OinmHicTIO: “After X Factor, I was doing lots of
work, then Celeb Air came along and that took up another year,” he said. “I
was doing panto every year and gigging to keep the wolf from the door
(Daily Post, Apr 18 2013); 3) dog eats dog — «arpecuBHa» KOHKypeHIis: On
the other hand, in a dog-eat-dog environment, the atmosphere is miserable
and no amount of money, or other distractions, can relieve it — it really is the
sort of world that we «don't want to live in» (The Daily Post, Mar 2014); 4)
a white elephant — 0i3Hec, MO HE NPUHOCUTH IMPAKTHIHOI KOPHCTI abo
npubyTKy, TOMY HE BapTHH BHTpadeHUX Ha HBOTO Trpouieii: Despite the risk
of white elephants such as Ciudad Real Central Airport in Spain, which
closed only a few years after opening, politicians still tend to prioritise eye-
catching schemes over duller but more practical ones (The Economist, Aug
29 2015); 5) work like a horse — mpaimoBatn HamojeriuBo: 1o have no
ambition and to work like a horse as if you had every ambition. To live far
from men, not to need them and yet to love them (The Financial Times, April
24 2015); 6) as poor as a church mouse — nyxe Oinuuii: I’'m as poor as a
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church mouse, that’s just had an enormous tax bill on the very day his wife
ran off with another mouse, taking all the cheese (The Telegraph, Aug 23
2013); 7) eager beaver — Tpyasra, cTapaHHUI NpauiBHUK: Yet the charity’s
eager-beaver volunteers are already in action, leading induction courses for
new recruits and guided tours around the gardens (The Economist, Jun 20,
2014).

OCII i3 300HIMHUMH OAWHHUIIMH, Ha HAIy IyMKYy, € HaWOiIbII
IiKaBUM 00’€KTOM JOCTI/DKCHHSI, aJDKe IO3HAYCHE HAWBHUIINM CTYIICHEM
0o0pa3HOCTi, L0 TPaAWLIMHO HE € MIAIPYHTAM JAiI0BOi KOMYHIKaIiiHOI
chepu. Hacnpani, moegHaHHS B MeKax Taly3eBOro IyONMiIHUCTHYHOTO
MOBJIEHHSI CIIOJIYK TEPMiHOJIOTIYHOI 3HAYYIIOCTI 3 KOMIIOHEHTaMHA 00pa3HOi
XapaKTePUCTUKHU AO3BOJISIE JOCSITTH BHCOKOTO PiBHSI BMOTHBOBAHOCTI CJIOBA,
CTHJIICTUYHOI JOCKOHAJIOCTI, 3aByaIbOBaHOT €eMOLIHHOCTI BUCIIOBY.

Y @O cash cow (MpoAyKT, MO KOPUCTYETHCS MOMUTOM), work like a
horse (TIpalfoBaTé HAIOJIETIIMBO) HA3BU TBAPHUH, IO NPUPYYeHi JTIOIUHOIO, €
KOMIIOHEHTaMH, 1[0 MOTUBYIOTH 3HAU€HHS, aJKE€ KOPO8Yy MOXKHA «O0imu»
MOCTiitHO, a0 OTpUMATH MPUOYTOK, 1 Kinb 3aBKIU CYMJIIHHO IPaIfoBaTHMe
Ha ToCIoaaps, abum 3abe3meynTH oMy craTok. Haromicte y cmomymi dog
eats dog («arpecHMBHa» KOHKYPEHIlisl) I[JIKOM MPOTWIICKHI acomiarii
BUKIIUKae iMeHHUK dog. ETmMonoriyHo 1eil ¢pa3eosiorisM MOsSICHIOE
HEJONIKH Cy4acHOTO CYCIIbCTBA 3 HOTO CTPATETi€I0 OTPUMAaHHS MPUOYTKIB
3a OyIb-SKHX YMOB, IIO YacTO MEPETBOPIOE YECHY i MOPSAHY iCTOTY Ha
KOPCTOKY moTBopy. Llfo Hamry myMmky miaTBepmkye i cnoBHuk «The Oxford
English Dictionary: second editiony, skuii BMIIIly€e TIOCHIaHHS HA TPUCIIB’ S
Dog does not eat dog, naroBane 1858 p. BoueBuns, Takoxx iCHye JOBOJI
BUPaXCHUI mapainenizM ceMaHTH4HOro many uiei ®O 3 BucioBom Homo
homini lupus est (TFogWHA JTIOOWHI BOBK), IO MOXOIWTH 3 JIATHHH. Take
PO3yMiHHS BOBYOI BJadi SIK pyHHIBHOI crum miepenae i ¢ppas3eonorism fo keep
the wolf from the door (60pPOTHCS 13 3arPO3ITUBOIO OITHICTIO).

[Migkpecnennii antponoMopdizm 300HiIMHUX DO penpeseHTye
PO3YMIiHHSI HOCISIMH MOBHW peajiiii Cy4YacHOTO COILiyMy: MaJeHbKi 3a
pO3MipoM TBapvHH, TOOTO Ti, XTO HE Ma€ CTaTKy W HE 3aiiMae BUCOKUX
NO3MLIN y iepapXiyHiil CTPYKTYpi, «nepeOuBaroThes» 3 XJiba Ha Boay abo
3MyIIeHI BUSBISITH HEAOWSKYy HANOJETIMBICTh Y TKKIA ITOBCSKICHHIH
mparii: as poor as a church mouse (myxe Oimuuii), eager beaver (Tpynsira,
CTapaHHUWIl TPAI[iBHUK), HATOMICTh BEJIMKHH, CIOBHCHUU BEIWYi CJIOH
371e017bIIOr0 BUTPAYaE CBOI CHIIM MapHO, OT)KE 3HAYHOI KOPHUCTI BiJ HHOTO
HE ciig 4ekaTu: a white elephant (0i3Hec, MO0 HE NMPUHOCHUTH MPAKTUIHOI
KOpHUCTi a00 MpUOYTKY, TOMY He BapTHUil BUTpa4eHUX Ha HBOT'O TPOIIEH).
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4. dpazeonorizMu 3 KOMIIOHEHTaMHU Ha TIO3HAYCHHSI COMATH3MIiB:
1) to pay through the nose — BUMyIIEHO IJIATUTH IIAJICHY IHY:
Why pay through the nose for something when you can rent it more cheaply
from a stranger online? (The Economist, Mar 9 2013); 2) face value —
HOMIHaJIbHA BapTicTh: A little-known service means you can get around the
touts and bag tickets to sold-out gigs for more or less face value — rather
than pay hundreds of pounds from a standard ticket re-selling site
(The Mirror, Jun 4 2015); 3) to have one’s finger in the pie — oTpuMyBaTu
rpolii 3a 10-HeOy/lb, CBOXO YacTKy: He certainly wasn’t the only one who
had a finger in the pie (The Economist, Mar 5 2014); 4) fo get an upper
hand on — ynpaBnsTH YUMOCH, MaTH TiepeBary: Buyers get the upper hand
as rising interest rates slow property sales (The Guardian, Jul 22 2011); 5)
word-of-mouth  advertising — pekiamMa CTBOpIOBaHa  CIOXHBadaMHu,
capadanne paxmio: TV advertising was still important to P&G, but it was
increasingly focused on magazines, radio, the internet and «word of mouthy»
advertising (The Guardian, Aug 2, 2014); 6) to be back on one’s feet—
MTOBEPHYTHCH J0 TOMEepeaHboi (hiHaHCOBOI YCIINTHOCTI, to be on its knees —
MOTPAalTH Yy BHHATKOBO CKpyTHe craHoBHe: [ think that you are
excessively enthusiastic when you say that Spain’s economy is back on its
feet, but it is back on its knees (The Economist, Sep 8 2015); 7) to cost an
arm and a leg— KOMITOBHWUN a00 OTPUMaHUN IyKe€ BHCOKOK I[IHOIO:
Bookmakers’ starting prices often costing punters an arm and a leg (The
Guardian, Feb 3 2013); 8) fo get one’s foot in the door — 3podutn nepuii
KPOK JIO METH; PO3MOYaTH BUKOHAHHS YOT0-HEOY[b, IO TapaHTye YCHiX y
MaiOyTHROMY: The right connections needed to get their foot through the
door (The Economist, Jul 29 2015); 9) to cut one’s own throat — yTpatuTtu
IaHCH, MOTepHiTH ¢iacko: Germany has obviously cut its own throat by
undermining the trust of the EU member states which were closely watching
the negotiations (The Signs of the Times, Jul 15 2015).
®O 3 CcOMAaTUYHMM KOMIIOHGHTOM CTAaHOBJISTH OAHY 3
HaWUTIOMIMPEHINTUX CKJIAMOBUX HE TUTBKH AUIOBOI, a W 3aralbHOBKHBAHOI
nekcukd. Lle TOB’s3aHO i3 CydYaCHMM aHTPOMOLEHTPHUYHHM PaKypcoM
YSIBJICHHS TIPO BCECBIT, Y TOMY YHCJi i HAYKOBOKO KOHIICTITOJIOTIEID OYTTS.
CeHcopHA cuCTeMa JIIOMUHH «CTIPUAMAaE», «BIMIyBae» 1 «mi3HAe»
HAaBKOJIMIITHE CEPENOBUIIE, IO 1a€ 3MOTy HOTO iHTepnperyBatu. Came ToOMy
MU HaMmarajamcsi Ai0paTH UTIOCTpaTHBHUI MaTepian, SKUH OEMOHCTPYE
noBHUH criekTp @O 3 KOMIIOHEHTaMU Ha TIO3HAYEHHSI Pi3HUX YaCTHH Tiia
monuHu. JIoCipKeHHs MMoKa3alio, 10 JIEKCEMU face, nose, mouth, throat,
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hand, finger, foot, knee TepeBaXHOIO MIpPOIO € CTIHKAUM MOTHBAaTOPOM
cemantuku OO.

BucnoBku: CemaHTHKa (pa3eoyiori3MiB 3 KOMIOHEHTaMH Ha
MO3HAYCHHS TPOIIOBUX OIMHHIIL € HAHOULIBII BMOTHBOBAHOIO IPOBIITHAM
KOMIIOHEHTOM — CIIOBaMHU «moneyy, «dollary, «pennyy. lle cBigunTh NIpO TE,
mo y @O i€l rpynu BHYTpilHSA ¢opMa MOTHBYE 3HAu€HHS, SKE Iepeaac
MO3UTHBHI KOHOTAIIil 1 TOB’s13aHe 3 OTPUMAHHSM OYIKyBaHOTO MPHOYTKY. Y
OCII xKoIBbOpPOHA3B MPEBATIOIOTH NIBI TPYIH OJIWHUIS — 13 KOMIIOHCHTaMU
«goldeny 1 «black». 3nayenns ®O mepuioi rpynu BMOTHBOBAHO €IWHHM
MPOBITHUM KOMIIOHEHTOM Ha TO3HAYEHHS 30JI0TOI0 KOJBOPY, IO
TPamWIiHO TIOB’SI3aHUM 13 YSABJICHHAMH TIPO BEIUKUHA NPHUOYTOK, a
CEMaHTUYHUI IJIaH CIOJIYK JIPYTroi IPYIH HiBEIIOE MOIMUPEH] YSBICHHS PO
YOPHHI KOJIp K CUMBOJ HETATUBHUX KOHOTAIIIH.

3uauvendeBuil mwiad oxuHuik ®OCII 3 coMaTHYHUM KOMIIOHEHTOM
YMOTHBOBAHO  aHTPOIIOJIOTIYHUMH BHMIpaMH Cy4YacCHOTO  BCECBITY —
YSBJICHHAM PO JIIOAMHY Ta il Miclle y TBOPEHHI €BOJIOLIMHUX MpPOLECIB,
3aKOHIB 1 TPOSBIB, IO CKIAAy SKHX BXOIATh 1 (DiHAHCOBO-EKOHOMIYHI
BITHOCHHU y cycminbCTBi. Sxmo PO 3i cknanoBumu hand, finger OB’ A3aH1
3 ySBICHHAM TIpo mepeBary W mpuOyTOK, TO KOMOiHalii 3 KOMIOHEHTaMHU
foot, knees TMoOAeKynu MarOTh TOJSPHI 3HAYCHHS, OCKUIBKH JIFOJMHA HE
TUTBKH CMOimb HA HO2aX Y THOMY KOHKYPEHTOCIPOMOXKHOMY CBIiTi, aje i
naoae Ha KoaiHa Nepes] HelaIHUM (GaTyMOoM.

@O i3 300HIMHUM KOMITOHEHTOM IT03HAYEHI HAWBHUINUM CTyNEHEM
obpasHocTi. MM  BUABWIM, IO Ha 3acagaX aHTPOIOMOpPdi3zMy
Mpane3aTHICTh 1 YCHINIHICTh Y BHKOHAHHI pOOOTH TBapWHAMH Ieperae
CEeMaHTHKY CHJIHM i MOTYTHOCTI y (iHaHCOBO-eKOHOMIiuHiH cdepi Ta chepi
Oi3Hecy, a HeraTWBHI KOHOTaIlii ITOB’SI3aHHI 3 HEYCIIIIHICTIO, a OTXKe,
OimHICTIO 200 THMYacCOBOIO HECTAYEO TPOIIOBUX KOIITIB.

Bapro Takox 3a3HaUMTH, MO0 HAWOUIBII MPOIYKTUBHOIO MOJCILIIO
TBOpeHHsT @O Cy4acHOTO aHIJIIOMOBHOTO JMCKYPCY MEIIMHUX JDKEpen Y
Buginennx Hamu 4oTHphox @OCII € ax’exkTuBHI ¥ HMi€CHiBHI KOHCTPYKIIi
(golden hello, the blue chips, a white elephant , to get an upper hand on, to
keep the wolf from the door, to turn a nice penny). KomOinaris 3
NPUPMEHHUKOBOK  CKJIAJIOBOIO  TaKOXX  BUSIBHJIACS  TOIIUPEHOIO Y
(hpazeonorivHOMY KOpIycl €KOHOMIuHOi Jekcuku Memia. Haioimbimoro
YACTOTHICTIO BXKHMBAHHS XapaKTEPHU3YIOThCS MPUAMEHHHMKH «in», «on» (in
the red, back on one’s feet, pennies on the dollar).
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IlepcneKTUBY MOAANBIIUX PO3BIMOK BOadaemMo B posmoniuti PO
koxkHoro @CII Ha rpynu W AOCHiIKEHHI IXHBOIO CEMaHTHYHOTO ILUIaHy
3ac00aMH JTIHI'BOKYJIBTYPOJIOTIYHOTO aHAJIi3y.
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