of motor transport servicing the fruit and vegetable growing sector in agriculture. The existing
studies, except for some, do not pay sufficient attention to the system analysis of the organisation of
production, procurement, transportation and marketing of fruit and vegetables. In these works (with
rare exceptions) the issues of organisation of fruit and vegetable transportation are considered in the
context of separate transport tasks.

In the conditions of modern scale of production and transportation of fruit and vegetables,
the organisation of road transport in agriculture has become a complex and interrelated process,
which is closely related to the processes of production, harvesting and marketing of agricultural
products.

In order to effectively fulfil the tasks of providing the population with fruit and vegetable
products, it is necessary to conduct a systematic analysis of all accumulated scientific knowledge
and advanced practical experience, as well as to develop scientifically sound recommendations for
practice, which will be of a comprehensive nature. The development of such recommendations
should be based on an understanding of the objective regularities of the functioning and
development of agriculture and its key components, including road transport.

The analysis of domestic and foreign literature shows that the interrelation of the fruit and
vegetable delivery process with their production, harvesting and marketing, as well as the influence
of socio-economic factors on the quality of agricultural products and the final results of agricultural
activities is still insufficiently studied. This underlines the importance of an integrated approach to
the organisation of road transport work in fruit and vegetable transportation, its theoretical
significance and practical importance for the national economy.
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3 2021 poky, micis 6araTb0X pOKiB Y€KaHHs, YKpaiHa craja CBIIKOM iCTOpHYHOI momii -
CKaCyBaHHS MOpaTOpil0 Ha mpojax 3emui. Llell Kpok BiAKpUB HUIAX 10 (OpMyBaHHS PHUHKY
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3eMEJIbHUX BITHOCHH Y KpaiHi, MPOTEe BUKJIMKAB SK BEJUKE 3aIliKaBJIICHHS, TaK 1 OOypeHHs cepen
CEJISTHCTBA Ta €KCIEPTHOTO CIIBTOBAPUCTBA.

OpHi€ero 3 HAWBaXKIMBINIUX 3MIH IMCIS CKAaCyBaHHS MOpaTOpil0 Oylno BBEACHHS HOBOTO
3akoHy Tpo 0OIr 3eMelnb CITbChKOTOCHOJAPCHKOTO TPU3HAUEHHS, SKUW PETYIIOE TMPOLEIypU
KymiBIi-ipoaaxy 3emui. I[lepenbadeno, mo rpomaasHu YKpaiHM, TEPUTOpiaibHI TPOMaaM Ta
Jep’KaBa MarOTh MPIOPUTETHE NPaBO HA BUKYN 3€MJ, ajle 3 IHIIOro OOKy, 1HO3EMIIM Ta
IOPUAMYHUM 0co0aM, y SKHX 1HO3eMIll MaroTh Ouibiie HiK 50% cTaTyTHOro KamiTamy, HpOaaxK
3emiti 3a00poHeHo. Lle 3miHmIo nanamadT MpaBoOBOTO CEPEOBHINA JISL arPAPHOTO CEKTOPY.

Tabmuus 1
Ilpasosi acnekmu ma eKOHOMIYUHI HACTIOKU CKACYBAHHA MOPAMOPII0 HA NPOOAIC 3eMIli

IIpaeoei acnekmu cxacysanus
Mopamopito na npooaiic 3emi

EKOHOMIYHI HACTIOKU CKACYBAHHA
IMopamopito na npooaiic 3emi

1. BBeieHHs IpO30pHUX IPaBUII Ta

MPOIIeIYP 11010 KYIiBIIi-IIPOIAKy
3eMENbHUX IUISTHOK.

1. ITigBUIIIEHHS 1iH HA 3€MENbHI TUISTHKA Y
3B'SI3KY 31 30UTBIIEHAM MTOITUTOM Ta
3pOCTaHH;M IHBECTHLIHHOTO IHTEpeCy.

2. 3abe3neueHHs 3aXUCTY MPaB

2. 3MiHa po3MOILTY 3eMEIbHUX PECypCiB Ta

MOCIBHUX IIJIOI, IO MOXE BINIMHYTH Ha

BJIACHOCTI JIJIS BC1X YYaCHUKIB PUHKY. . .
arpapHy IpOAYKTUBHICTb Ta JOXOAHICTD.

3. BUKJIMK MOXIMBHX (hiHAHCOBUX
TPYIHOIIIB TSI MAJTAX
CLIbCHKOTOCTIOAAPCHKUX TOCTIOAAPCTB Ta
CIITBCBKHUX TPOMAI.

3. PeryntoBaHHs pUHKY 3€MJII JUIs
3armo0iraHHs CIEKYISIisAM Ta
3JI0BJKMUBAHHSM.

4. IToreH1ian 3a1y4eHHs] HOBUX 1HBECTOPIB
Ta PO3BUTOK CEKTOPY 32 YMOBH
e(eKTUBHOTO YIPABIiHHS 3eMETbHUMHU
pecypcamu.

4. Y 10CKOHAJIEHHS 3EMEJILHOTO
3aKOHOJ/IaBCTBA Ta CUCTEMHM peecTpariii
MIPaB Ha 3eMITIO.

5. CtBopeHHs e(pEeKTUBHUX MEXaHi3MiB
KOHTPOJTIO 32 BUKOPUCTAHHIM
3eMeJIbHUX PECYPCiB.

5. Pu3uk BTpaTty KOHTPOJIIO HAJZl
3eMeJIbBHUMU PeCypcaMu Ta HEraTUBHUM
BIUIMB HA €KOJIOT1UHY CTa0lIbHICTh PErioHiB.

3a pe3yJibTaTaMH aHami3y TaOJWIll BHUIHO, IO CKAaCYBaHHS MOPATOPII0 Ha MPOJAXK 3eMJi B
YkpaiHi Tpu3BENO 10 BBEIEHHS HOBHX IPABOBUX HOPM, SIKIi CTBOPWJIM OUIBII TMPO30pi Ta
MIPOTPECUBHI YMOBH JIJIS1 KYITIBJII-TIPOIAXKY 3€MJII, 110 MOYKE CIPUITH PO3BUTKY arpapHOTO CEKTOPY.
BincyTHIiCTh MOpaTOpPit0 TaKOXK MOXKE MPHU3BECTH JO 3POCTAHHS OOCSTIB Ta PO3BUTKY 3€MEIHHOTO
PHHKY, IO COpHUATUME €PEKTUBHIINIOMY BUKOPHUCTAHHIO 3eMENbHUX pecypciB. OaHAK, ICHYE PU3HK
KOHIIEHTpAIlli 3eMeNIbHUX PECypCiB y BEIUKUX arpoXOJIIUHTIB, M0 MOXE OOMEXHTH IOCTYI IO
3eMJTI JISl MQJIMX CLIBTOCIIBUPOOHUKIB. TakuM YMHOM, CKaCyBaHHS MOPATOPII0 Mae€ sIK MO3WTHUBHI,
TaKk 1 HETaTHBHI €KOHOMIYHI Ta MPaBOBI HACIIAKH, SKI BUMaraioTh YBa)XHOT'O PETYIIOBaHHS IS
3a0e3TeUeHHsI CTAIOTO PO3BUTKY arpapHoOro CEKTOpYy.

OnuH 3 KIIFOYOBHUX aCIEKTIB, 10 3MIHMBCS IICIISI CKACYBaHHS MOPATOPIito, - 1€ 0OCATH YToJI
Ta mociBH1 miomi. Jlo 11boro yacy, BIACHUKH 3eMJII MaJIl OOMEKEHI MOMIJITMBOCTI TOPTIBIIi, TIPOTE 3
MOMEHTY CKaCyBaHHsI, PUHOK cCTaB OinbIn guHamMiyHMM. [lOTeHIiiHI MOKyMIi Ta MPOJaBIi
BUSIBJISIIOTH 3POCTAIOUNN IHTEPEC 10 36MEJIbHUX IIISTHOK.

Ille omHuM BaXIMBUM AacCIEKTOM € 3MiHA I[IHOBOi AWHAMIKM Ha PHUHKY 3emui. [licms
CKAaCyBaHHS MOPATOPII0, CIIOCTEPIraeThCsl MIABUINEHHS I[IH HA 3€MENbHI JUISTHKHA, OCOOIUBO Yy
perioHax 3 BUCOKHM arpapHuM moteHmiaigoM. Lle BimoOpakae 3pocratouunii iHTEpec iHBECTOPIB 110
arpapHoOro CEKTOpY YKpaiHU Ta iXHIO BIIEBHEHICTh y HOTO MOJANBIIOMY PO3BHUTKY.

[Ticns ckacyBaHHS MOPATOpi0, BHHUKAE HEOOXIJAHICTH BIPOBAKEHHS EPEKTUBHUX
MEXaHI3MIB pPETryJIIoBaHHS PHUHKY 3eMii. Lle cTocyeThcss BCTaHOBJICHHS NPO30pUX MPaBHI Ta
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MpoIeayp IMIOAO KYMIiBII-MIPOJaXy, a TaKOok 3a0e3MedyeHHs 3aXHUCTY IpaB BJIACHOCTI IS BCIX
YYaCHUKIB PUHKY.

He3Baxxaroun Ha BHKIIMKH, SIKI BHHUKAIOTh HA MUIIXY PO3BUTKY PUHKY 3€MJIi, BAXKJINBO, 00
VYkpaina mpojaoBxkyBasia 30epiraTH CBOE IJEPCTBO B arpapHoMy cekTopi. lle Bumaratume Bin
ypsIIy Ta 3aIliKaBICHUX CTOPIH PETEIBHOTO aHAI3y CUTYaIlil Ta PO3POOKH CTpaTerii, CIpsIMOBaHUX
Ha 30epex)eHHsI CTa0LTHbHOCTI Ta PO3BUTKY Ii€1 BAXKIIMBOI ramys3i.

Hogi 3akoHO01aBY1 3MIHU BIAKPUIIM JBEP1 ISl IHBECTYBAHHS B arpapHUil CEKTOp YKpaiHu Ta
30UTBIIAIN HOTO KOHKYPEHTOCIIPOMOXKHICTh Ha CBITOBOMY pUHKY. OIHAK BaKIIMBO 3a0€3MEUYUTH,
mo0 1el mporec BimOyBaBCS B paMKax pPO3YMHOI peryisiii Ta 3 ypaxXyBaHHSM IHTEPECIB BCiX
3aI[iKaBJICHUX CTOpiH. Y MalOyTHROMY PO3BHTOK PHHKY 3€MJII MOXE CHPHITH ITiBUIIECHHIO
e(eKTUBHOCTI CUITLCHKOTOCIIOJAPCHKOTO BUPOOHHIITBA Ta PO3BUTKY CIIILCHKUX TEPUTOPIH.
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MARKETING OF PASSENGER SERVICES AT AIRPORTS
Shchur T.G. PhD., Asoc. Prof., Solorz W.A., student Silesian University of Technology

The marketing of passenger services at airports plays a crucial role in shaping positive
passenger experiences and building a strong airport image. In the face of growing competition and
evolving passenger expectations, airports must employ modern marketing strategies to attract and
retain customers. Effective marketing can significantly enhance travel comfort, increase passenger
loyalty, and distinguish an airport from its competitors. Contemporary passenger service marketing
encompasses a wide range of activities, from service personalization and the use of advanced
technologies to effective communication and customer relationship management. Airports that
successfully implement these strategies gain a competitive edge and can offer passengers
exceptional experiences.

An airport is therefore simultaneously:

o A facility that provides for the execution of the initial and final phases of a flight;

o A site involving multiple countries and publicly accessible air transport activities,
including the carriage of passengers and cargo, conducted regularly according to flight schedules on
a fee-paying basis;

o A transportation hub, serving as a point of interface between air transport and other
modes of transport.

Airports serve different travelers from various parts of the world, so it is important to
approach each one appropriately. Market segmentation allows for better tailoring of services to the
needs of individual passengers. However, the most crucial aspect for attracting more customers is
marketing. Marketing consists of the actions companies take to interest people in their products or
services and encourage them to make a purchase. It involves understanding what customers need
and want, and then offering them suitable products or services in an appealing way. Marketing is
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