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Competition acts as a fundamental economic principle within the
market system, aimed at increasing profits for market participants through a
more efficient offering of goods and services. This means that competition
can be viewed as a primary motivator for the development of production
means and investment in capital. Enterprises are focused on gaining market
leadership and increasing their market share. The competitiveness that
emerges as a result of competitive struggle is an important characteristic that
determines an enterprise’s ability to compete in the market [2]. This concept
is relative and multifaceted, and its application in the study of economic
processes requires detailed analysis and comparison with other market
participants. Studying competitiveness involves determining evaluation
criteria and choosing analysis methods for a specific object of study.

To date, there is no single definition of «competitivenessy, leading to
debates on approaches to understanding and evaluating this concept in both
Ukrainian and international economic literature. Competition is a universally
accepted phenomenon encountered in many aspects of our lives, including
social, political, cultural, and artistic spheres, and is foundational for the
development of a market economy through interaction and the pursuit of
participants’ goals.

Competitiveness includes the ability of an enterprise to achieve its
goals efficiently and with economic benefit. This concept can apply both to
individual types of products and services and, in a broader sense, to entire
sectors of the economy or individual enterprises. Being competitive means
not only realizing goods and services with benefit but also fully meeting
consumer needs and expectations, ensuring their full acceptance of the
offered products or services.

Research into enterprise competitiveness allows for the identification
of competition aspects specific to certain industries, as well as the factors that
contribute to strengthening an enterprise’s market position. As a result,
several categories of competitiveness can be distinguished, based on cause-
and-effect relationships:

— actual competitiveness of the enterprise, resulting from its activities;

" Academic supervisor —Zaika S.0., candidate of economic sciences, professor

541



— competitiveness evaluated by consumers, depending
on their perception;

— competitiveness based on the resources and competencies
of the enterprise;

— competitiveness stemming from the economic system, including
the level of economic freedom,;

— competitiveness related to production factors in a specific
country or region.

Key sources of enterprise competitiveness include:

— production potential - an enterprise’s success depends on its ability to
minimize costs and/or provide higher quality goods or setvices. Savings can
be achieved through external circumstances or effective internal resource
management;

— logistic advantages — competitive advantages through optimization of
storage and transportation costs, as well as improved customer service;

— marketing  effectiveness —  achieved through a  deeper
understanding of market needs and adapting products and distribution
strategies to these needs;

— technological progress — arising from scientific research, innovations in
technology, and development of new products;

— market positioning — includes branding, patenting, reputation, which
helps attract and retain customer loyalty;

— uniqueness — features of the enterprise and its products;

— managerial expertise — the presence of experienced managers,
their professionalism;

— knowledge and information resources — the importance of knowledge
about production processes, the effectiveness of information systems;

— time management — speed of response to market changes, efficiency of
process organization.

Structural components of the competitiveness potential include:

—human capital — employee qualifications and  creativity,
their attitude towards work;

— physical resources — equipment, transport, infrastructure;

— financial assets — availability of capital, liquidity, profitability;

—intangible assets — information, technologies, innovations,
corporate culture;

— organizational resources — effectiveness of decision-making systems,
logistics, enterprise scale, management structure [1-3].

Enterprise competitiveness can be analyzed through the lens of
competition goals and objects, as well as through aspects and intensity of
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competitive struggle. In this context, three key factors that contribute to
enhancing competitive advantages against main rivals are highlighted. These
factors include the resources of the enterprise, which form its competitive
potential based on technology, management efficiency, innovations, staff
qualifications, and knowledge [4]. Also important are the tools the enterprise
uses to strengthen its market position and the mechanisms and sources that
provide the enterprise with a competitive advantage.

When analyzing the competitive capabilities of enterprises,
macroeconomic productivity indicators are considered, including economic
and financial achievements and the basis for creating competitive strength,
along with methods for developing their own microenvironment. These
parameters reflect the marketing position of the enterprise. The development
of the enterprise is seen as a long-term process involving changes in both
quantitative and qualitative dimensions, aimed at a specific goal. According
to neoclassical economic theory, the main goal of the enterprise is to
maximize its profit. In the context of perfect competition, where there are
many suppliers competing with each other without the ability to influence
the price, increasing profit is a necessity for survival. Signs of enterprise
development include increased profits, market share, market expansion,
introduction of new products, growth of financial potential, automation of
accounting systems, adaptation to changes, expansion of technical skills, and
increased research and development volume [5]. The development of the
enterprise, leading to an increase in its scale and production capabilities,
means setting and achieving ambitious goals that contribute to rapid progress
and significant improvement in external conditions, ultimately aimed at
strengthening the enterprise’s market positions and its sustainable
development throughout its life cycle.

Therefore, to achieve and maintain a high level of competitiveness,
enterprises need to focus on a comprehensive management approach that
includes investing in innovations, developing human resources, efficiently
using internal and external resources, and developing flexible strategies
capable of adapting to rapidly changing market conditions. This approach
will allow not only to withstand competition but also to take leading positions
in the industry, ensuring sustainable development and profitability growth.

Thus, the development of competitiveness is a multifaceted process
that requires a balanced combination of innovative activity, strategic
planning, and effective resource management. The pursuit of improvement
in all aspects of activity and continuous development is crucial for ensuring
long-term success in the face of global competition.
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B ckaapEEX yMmoBax BificbkoBOi arpecii pd Mk cyO’exramu
TOCIIOAAPIOBAHHA ~ ACAAAl  TOCTpilie  IPOABAAIOTBCA  LIpobAeMHU
Hee)EKTHBHOIO BHUKOPHCTAHHA MaHHA T4 KAINTAAY IHAIIPHEMCTBA, IO
IIPU3BOAUT W A0  HECTaDIABHOCTI ~ PyXy  IPOIIOBHX  ITOTOKIB.
3a yMOB OOMEKEHOCTI PECypCiB IIAIPHEMCTBAM ITOCTIIHO AOBOAUTECH
0oOHpaTH OIITHMAABHI CIIIBBIAHOIICHHSA MK OOcsiramu (pIHAHCOBHX pecypcis
Ta OOCATAMH BAACHOIO BHpPOOHHIITBA. llepeAymMOBOXO Takoro BHOOPY
IIOBUHHO OyTH IIPOBEACHHA CBOEYACHOIO 4HAAI3Yy AIAOBOI aKTHBHOCTI, ITIO
AO3BOAHTH ~ OLIHUTH  piBeHb e(EKTHUBHOCTI OCHOBHOI  AIIABHOCTI
IIATIPHEMCTBA, IO BHABAAETHCA B IIOKA3SHUKAX IIMBHAKOCTI OOepTaHHA
inancoBux pecypciB mianpuemcra. KpiM Toro, Ak BIAOMO, KaIiTaA
3HAXOAUTBCA § HOCTIHHOMY PYCi, IIEPEXOATTIH 3 OAHIET cTaall B inmy. Yrm
LIBHALIIE KOIITH IHAIIPUEMCTBA 3POOAATH KPyrooOir, THM OiAbIie TOBapiB
BOHO OTPHUMyE Ta peaAisye Ipu OAHOMY I TOMYy K PO3Mipl BAACHOTO
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