
: 332.142.6:502
     

  

 . ., 
   

  – . . .,   . .

   -      
   .        

 ,        .

The necessity of the theoretical and methodological bases development for investment providing of enterprises in the
achievement of the strategic management goals is established. An essence and factors of formation of an investment demand in
business environment, the components of investment process and factors of investment policy of enterprise are investigated.
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