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In article the essence clusters is considered, specified their functions and is defined possibilities of their application in

vegetable subcomplex. The analyzed basic directions of marketing activity in clusters structures.

    .   , 
         ,

       ’   .   
        
  .
     .      

     ,      
 ,        .   
  ,        ,   
   ,         

.
          

.         .
    .  ,   

        . , . , . , .
, . , . , . , . , . , . , . , 

. [1,2,3].
           

   . ,     
     ,     

,         .  
          

       .
  .       

      
 .
  .       

,        
,    ,  ’   .

,            . ,   
« »   .   80-    .     –  

 ( - )   (  , , )
’ .
           . 
        «  ».  
,      ,    . 
       9 .    29 ,  

  40 %   ,   60 %  [3].
       : 

      ’   
    ;     

     ,    
    ,  ,  ;

  ,      



    ;    ;
 ’        ’   

.
  ,       
    .      ,  
           

,       .
     ' ,     

         - '   
 (  ) ,  , ,  
 (   ).

 ,          
    ,   :   ;

    ,     –    
;       ;   ,
    ,  -  ,  
  .
          ,

     ,      
   .          

             .
   ,        
    ,      

   .     
        

    :
       ;

       (  
   ,    ,  

     );
   .

    ,        
 ,       
  .      

 ,   -     
.

       ,  
      (     

,         ),
        
    .
          ’  
          

( ).           ,
   ,  -       

,       .
  ,       
    :      (39%) 
       (20%)( . 1).



14%

24%

20%

39%

1%

15%
13%

3%

20%

5%
3%

5%
8%

1%1% 1% 2%

11%

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

   

    
  /     

     
  

. 1     ,     

 ,    ,   ,    
.    . 2,  91%       

    .       
:   78 % .

91%

78%

39%
44%

26%

4%

0%

10%

20%

30%

40%

50%

60%

70%

80%

90%

100%

 

  
  
 
 

. 2  ,       
,      

   ,     ,   
    .     , , 39

%  44 % .
          

    ( . 3).     ,
    ,      
  (59 %).

10%
17%

9%

26%

31%

13%

7%
4%

19%

22%13%

14%

8%
18%26% 8%
6%12%

18%11%8%

0%
10%
20%
30%
40%
50%
60%
70%
80%
90%

100%

  

 / '

  
  

 
 

. 3        ,   
   

     13 %   (  , 
 ).    ,      
      (31%),   

(18%)    (17%).   ,  



     (26%)    
(22%).

         
     .    
      .  ’   

’ ,        .
  ,       , 
      ,   , 

,   ,   .   
         .   

  '  - ,     .
      ,  ,   
    .      
 ,   ,        

.  ,      
 .
,        
        

  ,      .
          ,  

          ,  
        ,  
 .       ,      

     .     ’
 ( , , ,  ),  

,       ,    
,      .

         
      :

   ( ),   ,   
      ,       

 (  , ,    );
  ,      

 , , ;   ; 
    ,     ;

-  ,  '     
-  ,     (  

,  ,   );
 ,  '       

 ,        .
,            
 ,      ,   

 .    :  -  
    ;      
    ;    ; 

     ’     ; 
  ’     ;   
  .

.  ,       
       . ,

            
 ,  ,        .
  ,         

         . 
      ,  . ,  

        ,  
           
   .



        
           .

.
1.  . .       / . .

 //  . – 2009. –  4. – . 38–45.
2.  . .      / . .  //

 . – 2009. –  1. – . 21–28.
3.  .   –      
 / .  // . – 2000. –  1. – . 29-33.

4.  .,  .       
 / . , .  //   . – 2006. –  4. – .11-13.


