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S.Y. Bolelaya, J.A.Sergeeva, . . Bolelaya. Increase of competitiveness of  an enterprise in the meat-processing fiel.

Increase of competitiveness of  an enterprise in the meat-processing fiel.. On the basis of researches of competitive positions
marketing strategy for  the enterprise in the meat-processing fiel and its trade mark and certain actions of increase of their
competitiveness is developed.
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