
 504+338.439:339.5

   
 

. . , . . ., ,
   
  

       
 .     ,   

          
   .

In the article a question is considered in relation to functioning of Europian
market of organic productsi. A conclusion is done about growing demand, thet there can
be zadovoley throuth the active inclusion of Ukraine to the given market subject to the
condition making of conception of ecologizatsii agricultural production.
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