CEKIIA. IHO3EMHA MOBA K ®AKTOP KOHKYPEHTOCIIPOMOXXHOCTI B CYUACHOMY CBITI

TakuM YWHOM, JAUCTAHIIHE BUBYEHHS AaHTJINACHKOI MOBU  (haxoBOTO
COpsIMyBaHHSI Ma€ CBOI mepeBaru Ta npoosiemu. llepeBarn BKIIIOYalOTh THYUYKICTh
pO3KJIaay, AOCTYIHICTh 3 OyAb-SKOro Miclsl y CBITI, 0araTo pecypciB, MOKJIUBICTb
IHAMBIAYyai3alii Ta 3HWKEHHS BUTpAT. (s yCHIIIHOrO AMCTAHI[IHHOTO BUBYEHHS
aHTJIACBKOT MOBHU HEOOXITHO pPO3POOISATH CHCTEMM MOTHBAaLli Ta MIATPUMKHU
CTYJEHTIB, MOKpAallyBaTH TEXHIYHY 1H(PACTPYKTYpy, BUKOPUCTOBYBATH CYYacHI
MeJaroriyHi METOJM Ta HaJaBaTH MOKIIMBICTh CIUIKYBaTUCS 3 OJIHOKYPCHUKAMHU.
BaxxnuBo 30anaHcyBaTu nepeBaru Ta BUPIIIMTH HasBHI MPOOJEMHU, 1110 3a0€3MeUnuTh
AKICHE BHBUYEHHS AaHIJIINACHKOI MOBHU (axoBOTrO CIHPSIMYBaHHS y JAUCTAHIIHOMY
dopmari.
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FOREIGN LANGUAGE IN THE BUSINESS WORLD

The impact of globalization on business and the necessity for effective
international communication. The role of foreign languages in establishing
partnerships with companies from different countries.

The importance of understanding cultural nuances and using language as a tool
for mutual understanding. Challenges and advantages of working with international
teams and clients.

Effective use of foreign languages in advertising, marketing, and negotiations.
Strategies for language learning to enhance competitiveness in the international
market.

The role of corporate training in developing employees' language competence.
Innovative methods for learning foreign languages tailored to business needs.

Utilizing technology to facilitate communication across languages. The impact
of artificial intelligence and machine translation on business communications.
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Negative consequences of misunderstandings in business due to language
barriers. Ways to enhance language competence to prevent conflicts and errors.

Examining legal aspects related to the use of foreign languages in business.
Requirements for document translation and communication in international
operations.

Examining legal considerations associated with the use of foreign languages in
business contracts and operations.Ensuring compliance with language requirements
for international documentation and agreements.

Exploring the potential consequences of language-related miscommunications
in business transactions. Strategies to minimize risks and enhance communication
effectiveness in a multilingual business environment.

Harnessing technology to facilitate efficient communication across linguistic
barriers. Assessing the influence of artificial intelligence and machine translation on
business communication strategies.

Corporate language training programs as a key component in enhancing
employees' language proficiency. Implementing innovative language learning
methods to meet the specific needs of businesses.
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YKATHChKA MOBA 1 CYYACHUI MEJIIAITPOCTIP

[Towatok XXI cT. TO3HAYMBCS BIUIMBOM TJI00aTi3aIlifHUX TIPOIECIB Ha
PO3BHTOK yKpaiHChKOi MOBH B Yycix cdepax xutra [2, c.8], 30kpemMa y cdepi
HaIlIOHAJLHOTO MeAianpocTopy. JOCIiKeHHSIM 3aKOHOMIPHOCTEH (PYHKIIIOHYBaHHS
MeJIalpOCTOPY Ha Cy4YaCHOMY eTalri 3aiiMaloThCsl TaKl YKpaiHChbKi BUeHi: B. bebuk, I.
Cmicapenko, B. lxmsp, J. dy6os, C. I'natiok, B. Kapnienko, M. Oxesan [3, ¢.122].

be3cymHiBHO, nepaBHAa MOBa HAJEXKHUTh [0 TOJOBHMX O3HAK Oyab-sSKOi
JIep>KaBH Pa3oM 13 mpamnopom, repoom i rimaoM. Tak, cr. 10 Konctutymii Ykpainu
3aKpIUIIOE CTATYC YKPATHCHKOI K €IMHOI Jep>kaBHOI MoBH [4, c.137], a yxBaneHui
2019 p. 3akon «lIpo 3abe3medyeHHs (YHKIIOHYBaHHA YKpaiHCHKOI MOBHU SIK
JIEp’KaBHOI» perymroe ii 3acTocyBaHHS W (yHKIIOHyBaHHA B yciX cdepax
YKPaiHCHKOTO CYCIJILCTBA.

Benuky ponb y TpoMajChKOMYy KHTTI KpalHW BiIIrparoTh 3acoOW MacoBoi
iHbopMmarlii, SKi aKTHBHO pearyiTh Ha CYCHUIBHO-TIONITUYHI TpoLecH U
BIIJI3EPKATIOIOTh iX. 3/MAaTHICTh IIBUIKO OXOIUTIOBATH HAWIIHPIII ayauTOpii Jae iMm
3Mory (opMmyBaTH CyCHUIBHY IYMKY, BHU3HAauaTH AyXOBH1 I[IHHOCTI, BIUIMBATH Ha
TPOMAJICBKY CBIIOMICTh. T0X HaA3BUYAHO BAKIMBUM € MUTAHHS MOBHOI KYJIbTypHU
YKpPaiHCHKOT'O0 MEIanpocTopy, aK€ MOBa € HaWBaXXJIMBIIIUM 3aCOO0OM JIFOJCHKOTO
CIUIKYBaHHSI Ta THTEJEKTYaJIbHOIO PO3BUTKY OCOOMCTOCTI, BU3HAUAILHOIO O3HAKOIO
NEP>KaBHOCTI, OE3I[IHHOI0 W HEBUYEPIHOI CKApOHUIICK KYJIbTYPHOIO Haa0aHHS
Hapoay. 3MI, 30kpema TenebaueHHS 1 pajiio, HA CHOTOAHI € HAWIOCTYHHIIIUM
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	Modern era.Until its modern spread along with European culture, cheese was nearly unheard of in oriental cultures, uninvented in the pre-Columbian Americas, and of only limited use in sub-mediterranean Africa, mainly being widespread and popular only ...

