CEKIIA. IHO3EMHA MOBA K ®AKTOP KOHKYPEHTOCIIPOMOXXHOCTI B CYUACHOMY CBITI

knowing a foreign language gives you the opportunity to familiarize yourself with
information earlier than others do.

V.Y. Shinkarenko and H.P. Pasemko emphasize, that English is the official
language of international business and commerce, the Internet and technology,
science and the arts. 80 % of the space of business speech is occupied by the use of
the English language. Each of us increasingly encounters this in communication with
partners at work and on vacation. Today, the use of a foreign language is mandatory
for professional purposes. This is the key to the success of any business! Learning a
foreign language helps your career to develop skills in business communication,
partnership work and competitiveness in the labor market.

For the development of the above qualities of a competitive specialist, learning
a foreign language is of great importance due to the following inherent features:

. The social and professional content of the subject involves mastering a
foreign language for interpersonal communication, as well as acquiring independent
work skills as a process of personal ethical and cultural professional self-
development;

. The global, linguistic and ethical-cultural content of the professionally
oriented learning process enriches the inner spiritual world of young people, their
general, professional and linguistic culture;

. The intellectual and developmental aspect of the process of teaching
foreign languages contributes to the development of speech abilities, mental
functions, and the ability to communicate with professional partners;

. The educational role of a foreign language contributes to the formation
of hard work, the development of the necessary personal ethical and cultural
qualities;

. A foreign language develops creative abilities and teaches you to act
differently in the same situation, to approach problems creatively.

Thus, mastering a foreign language by a specialist becomes his significant
personal characteristic and implies the ability to engage in business communication in
a foreign language in the professional sphere. Based on the above, we can say with
confidence that learning a foreign language is the first, very significant step in the
formation of a linguistically interesting personality.
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ITPOBJIEMU I [TIEPEBATY JUCTAHIIIMHOTO HABYAHHS AHTJIIMCHKOT
MOBH ITPO®ECIMHOI'O CIIPSIMYBAHHS

3a cyyaCHHUX yMOB Y CBITI JIUCTaHIIiHA OCBITa CTa€ Aefail MOIMYJSPHILIOKO.

[IpoTe, pa3oM 13 HOBUMU MOMJIMBOCTAMHM MNPUXOASATH 1 HOBI BUKIMKH. BuBUEHHS

(daxoBoi aHMIINCHPKOI MOBM JUCTAaHLIMHO MoOXe OyTH BIIMIHHUM CHOCOOOM

MOKPALIUTA HABUYKUA I1HIIOMOBHOTO MpO(eCIifHOr0 CHUIKYBaHHS, OCOOJMBO SIKIIO
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Bamia (paxoBa AISUTBHICTh BHUMAra€ BOJOMIHHS cHEIU(IYHOI TEPMIHOJOTIE abo
creniani3oBaHUMU 3HaHHSAMU. [lokpalieHHsS HaBHYOK IHIIOMOBHOI mHpodeciiHoi
KOMYHIKallii BHMarae 3yCWib 1 CAMOJAMCLMIUTIHM, aJie 3 BIAMOBIIHUMH pPECypCaMu Ta
MIAXO0A0M 1€ LIJIKOM peallicTUYHe 3aBJaHHsA. Ha Ham mornsan oco0iMBoO BaXIJIMBO HE
BTpavyaTh MOTHBALIIO 1 TOCTIITHO MOKpAIlyBaTH CBOi MOBHI Ta MOBJICHHEBI HAaBUYKHU.
JlucTaHiiiiHe BHUBYEHHS Ma€ CBOI BUKJIMKH, 1 BUPIINICHHS IUX MPOOJIEM BHUMarae
yBaru J10 TEXHOJOTTUHUX, MEeJaroriyHuX Ta COIllaJbHUX acTEeKTIB HaBUaHHs [2, ¢.152;
3, c. 95]. Ilpore BHOpOBaJKEHHS B HABUYAJbHUN MPOLEC AMCTAHLIMHUX KypCiB
CYNPOBOJIKYETLCSA PSIAOM TpoOJieM, siki HEOOXITHO BpPaxOBYBAaTH ISl YCIIIIHOT
peanizaiiii.

Ha ocHoB1 ananizy HaykoBUX JHoCiikeHb [1; 2; 3] Ta mpakTUKu HaBYAIbHOT
JUSTTBHOCTI BUJIUIIEMO OCHOBHI MPOOJEMU BUBYEHHS aHTIIIMCHKOI MOBU (haXOBOTO
COpsIMYBaHHS B JUCTaHIITHOMY ¢opmarti: 1) BIICYTHICTh (PI3UYHOTO KOHTPOJIIO HAJ
CTyJIEHTaMH, III0 MOXE TPHU3BECTH 10 Opaky MOTHBAIlii Ta JUCHUILIIHH,
POKpACTUHAILIl1, 110 BIUIMBAE HA SKICTh HaBYAHHS; 2) TEXHIYHI OOMEXEHHS: HE BCI
CTYJIEHTH MalOTh JOCTYI JIO CyYacCHMX TEXHOJIOTiIH Ta crabiapHOro IHTEepHET-
3'€HaHHS, 10 MOXE YCKIAAHUTU JOCTYI JI0 OHJAWH-peCcypciB Ta 3BSI30K 3
BUKJIaJlauaMu; 3) BIJACYTHICTH O€3MOCEpPeaHBOTO MIDKOCOOMCTOTO CIIUJIKYBaHHS, a
BIJIMOBIIHO 1 BIAYYTTS COLIQIBHOT 130JISII111, 110 MOXE BIUIMHYTH HA MOTHBAIlIIO Ta
IICUXOJIOT1YHUHN CTaH CTyAeHTIB [3, c. 93]; 4) miABUIIIEHHS HaBaHTAXXEHHS CTY/ICHTIB,
0 MOXE MPHU3BECTH JI0 BEIUKOrO0 HABYAIBHOIO HABaHTAXXEHHS Ta CTpecy; S)
npoOeMu 3 €(hEKTUBHICTIO CITIBIIpAIll Ta SKICTIO BUKOHAHHS T'PYIOBHX MPOEKTIB [2,
c. 251]: 6) oOMeXeHHS MOXJIUBICTI MPAKTUKyBaTH MOBY B peallbHHX, 30KpeMa
npodeciiHUX CHUTYyallisiX, 0 MOXKE OOMEXHTH PO3BHUTOK MPAKTUYHUX HABUYOK
CIIKYBaHHS.

He3Baxkaroum Ha Oe3mnepedHy HasSBHICTh MPOOJIEM JAUCTAHIIIMHOTO
BHUBYCHHS aHTJIIMCHKOT MOBU MPO(]ECIiHOTO CIPSMYBaHHS, TAKUN HAIIPAMOK Ma€ Psij
mepeBar 1 IMEpCIeKTUB, a came: 1) THYUYKICTh Ta JIOCTYIHICTh, aJKe JUCTAHIIHHE
HAaBUaHHsS HaJa€ MOXJIMBICTh CTYJACHTAaM HAaBYaTHUCS Y BIAMOBIIHOCTI 31 CBOIM
BJaCHUM TpadikoM Ta MICIE3HAXO/KEHHAM; 2) IIUPOKUH  JOCTyH  J0
OararodyHKIIIOHATPHIX MOBHUX [HTEpHET pecypciB Ta IHTEPAaKTHMBHUX IUTaT(OpM,
0 MOK€ TMOJIMIIUTA SKICTh HAaBYaHHS Ta PO3BUTOK MOBHHX HaBUYOK; 3)
MOXJIMBICTh 1HAWBiMYyai3arii, ajpke JIUCTAaHIIMHE HABYAHHS J03BOJISE CTYyACHTAM
BUOMpaTH Ta TPUCTOCOBYBATH MpOrpamMy HaBYaHHS 3TIAHO 31 CBOIMHU
IHAUBIAyaTbHUMH TTOTpeOamu; 4) eeKTHBHE BUKOPHUCTAHHS 4acy Ta pPecypciB, ajke
JUCTAHIlITHE HABUYAHHS JI03BOJISIE CTYICHTaM YHHUKATH BUTpAT Yacy Ta KOIITIB Ha
JIOpOTY 110 HAaBUAJBHOTO 3aKJaay, BOHH MOXYTh HAaBYATHCS BIOMAa YU B IHIIOMY
KOM(OPTHOMY /IS HUX CEPEJOBHINI, 5) MOXJIMBICTH CAMOCTIHHOTO KOHTPOJIO
HaBuaHHsA. CTyAeHTH MOXYTh CaMOCTIHHO KepyBaTH CBOIM HaBUYaHHSM,
BCTAQHOBJIIOIOYH PO3KJIaJ Ta HaBUAJIbHI IIUJ1, 0 PO3BUBAE€ HABUYKU CAMOIUCIIUILIIIHA
Ta CaMOKOHTPOJIIO; 6) YTBOPEHHS IIO0AIbHOI CHUIBHOTHM HABYAHHS fKa J03BOJISE
CTyJICHTAaM B3a€MOJISTH 3 OJHOKYPCHHUKAMH Ta BUKIAJadaMH 3 YChOTO CBITY, IIIO
PO3LIMPIOE MOKJIUBOCTI IS MDKKYJTYPHOTO CIUIKYBAaHHS Ta HaBYaHHS; 7)
IIBUJIKICTh OHOBJIEHHS aKTyaJIbHOT 1H(GOpMaIIii.

367



CEKIIA. IHO3EMHA MOBA K ®AKTOP KOHKYPEHTOCIIPOMOXXHOCTI B CYUACHOMY CBITI

TakuM YWHOM, JAUCTAHIIHE BUBYEHHS AaHTJINACHKOI MOBU  (haxoBOTO
COpsIMyBaHHSI Ma€ CBOI mepeBaru Ta npoosiemu. llepeBarn BKIIIOYalOTh THYUYKICTh
pO3KJIaay, AOCTYIHICTh 3 OyAb-SKOro Miclsl y CBITI, 0araTo pecypciB, MOKJIUBICTb
IHAMBIAYyai3alii Ta 3HWKEHHS BUTpAT. (s yCHIIIHOrO AMCTAHI[IHHOTO BUBYEHHS
aHTJIACBKOT MOBHU HEOOXITHO pPO3POOISATH CHCTEMM MOTHBAaLli Ta MIATPUMKHU
CTYJEHTIB, MOKpAallyBaTH TEXHIYHY 1H(PACTPYKTYpy, BUKOPUCTOBYBATH CYYacHI
MeJaroriyHi METOJM Ta HaJaBaTH MOKIIMBICTh CIUIKYBaTUCS 3 OJIHOKYPCHUKAMHU.
BaxxnuBo 30anaHcyBaTu nepeBaru Ta BUPIIIMTH HasBHI MPOOJEMHU, 1110 3a0€3MeUnuTh
AKICHE BHBUYEHHS AaHIJIINACHKOI MOBHU (axoBOTrO CIHPSIMYBaHHS y JAUCTAHIIHOMY
dopmari.
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FOREIGN LANGUAGE IN THE BUSINESS WORLD

The impact of globalization on business and the necessity for effective
international communication. The role of foreign languages in establishing
partnerships with companies from different countries.

The importance of understanding cultural nuances and using language as a tool
for mutual understanding. Challenges and advantages of working with international
teams and clients.

Effective use of foreign languages in advertising, marketing, and negotiations.
Strategies for language learning to enhance competitiveness in the international
market.

The role of corporate training in developing employees' language competence.
Innovative methods for learning foreign languages tailored to business needs.

Utilizing technology to facilitate communication across languages. The impact
of artificial intelligence and machine translation on business communications.
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