https://www.unn.com.ua/ru/news/1883061-cherez-pandemiyu-svitoviy-turizm-
vtrativ-320-mlird-dolar-iv-oon (nara o6pamienns: 15.09.2020).

3. The Travel & Tourism Competitiveness Report 2019. Travel and
Tourism at a Tipping Point. The World Economic Forum. URL:
http://www3.weforum.org/docs/WEF_TTCR_2019.pdf (last accessed: 15.09.2020)

4. B 30HI 0cOOIMBOTO TSDKIHHS. 3aBISIKM YOMY 3pOCTa€ KUIBKICTh IHO3EMHUX
TYPHUCTIB B VYxpaiHi. Hosunu obizHecy: 6eb-catim. URL:
https://nv.ua/ukr/biz/markets/inozemniy-turizm-ukrajina-pidnyalasya-v-reytingu-
turistichnoji-privablivosti-novini-ukrajini-50047420.html (nara 3Beprenss: 18.09.2020).

SIKICTh MEJUYHHUX IMOCJYT B KOHTEKCTI
IHHOBAIIMHUX TPAHC®OPMAIINA HAIIIOHAJIBHOI
CUCTEMM OXOPOHH 3JI0POB’S

Typuina C.I'., kaHa. €KOH. HayK, JOIL.,
Boaosuk A.C., rp. 3IIVA 1901 M
Cymcokutl HayioHanbHUL acpaphull yHigepcumem

Tpanchopmalliss CHCTEMH OXOPOHHU 3IIOPOB’S, sKa HHHI aKTHBHO
BIpoBapKyeTbess MO3  Vkpainu, nependavae JOCTYMHICTh —SIKICHHX
MEIWYHHX ITOCIYT IS BCiX TpoMasH [1].

AKTyami3yeThcs I mpodiieMa i THM, IO SAKICTh JKUTTS HAaCeJICHHS
3aJICKUTh caMe Bifl IKOCTI Ta €PEKTUBHOCTI AisUTFHOCTI MEIUYHHX 3aKIa IiB
Yy THUTaHHI HaJaHHS MEIUYHUX IOCIYT, Bl JOCTYITHOCTI Ha BCIX PIBHIX
MEIWYHOI JOMOMOTH: SK Y CBOTO CIMEWHOro Jikaps, Tak 1 y
BY3BKOTIPO(UTFHIX CITCIIaTICTIB.

SIKIIo po3risigaTi OKpeMi MOKa3HUKH 3[J0POB’sl HACENIeHHsT Y KpaiHH,
MOJKHA TIOOAYHTH, 1[0 3a PIBHEM CMEPTHOCTI y CBiTOBOMY peitunry y 2017
poii Ykpaina mocijia 5 Miclie, 3a piBHEM O4iKyBaHOI TPUBAJIOCTI JKUTTS —
150 micue. B Hamiii gepxasi moau xkuByTh Ha 10 pOKiB MeHIe, HIKX B
€BpOIEICbKNX KpaiHaX, YOJIOBIKHM JIOXKHBAIOTh 10 65 POKIB, a XKIHKH — JI0
74, Haromicte B €Bpomi — BiamoBimHo mo 74 i §1. [loka3HWKH AUTIIOT
CMEPTHOCTI TeX yaABiui BuUmi: B YKpaiHi — 7,77 Ha THCAYY
HOBOHAPOJKCHUX, IIOJI0 €BPONCHCHKHUX JEPKaB Ieil MOKa3HUK (DiKCyeThCs
Ha piBHi 3,7.3a pe3ynpraTamMu JOCHIIPKeHb BcecBiTHROI opraHizarii
OXOpOHHU 370POB’sl, BiJCIIJKOBYETHCS MpsSMa 3aJCKHICTh MK BHIATKAMU
Ha OXOPOHY 3JIOPOB’S Ha JYIIy HACCIICHHS Ta CEPEIHBOI OYiKyBaHOIO
TPHUBAJIICTIO KHUTTS.

KirouoBoro mpoOneMoro HU3BKOI €(PEeKTHBHOCTI CHCTEMH OXOPOHHU
310poB’s B YKpaiHi [0 mouaTKy peamizanii memudHoi pedopmu, Oymo

188



He3aJ0BiTbHE 11 (iHAHCYBAaHHS Ta HepalliOHAIbHE BHUKOPHCTAHHS KOIITIB.
Butpatu GromxeTy Ha OXOPOHY 3[0POB’Sl OXOILUTIOBAIN B cepeaHbOMY 51%
Bin 3arampHOro oOcsTy. Tak, BOPOJOBXK  OCTAaHHIX pOKIB BHAATKU
JIepKaBHOTO OIO/DKETY Ha OXOPOHY 3I0POB’Sl IOCTYIIOBO 301IBITyBaHCS Ta
craoBwid y: 2015 p. — 55,58 mupa. rpH.; 2016 p. - 54,01 mnpa. tpu.; 2017
p- — 70,23 mapa. tpH.; 2018 p. — 80,91 mupa. rpH.; 2019 p. — 91,69 mupa.
rpH. OpnHak, sK HeratuB - (DIKCYeTbCs 3MEHILCHHS YacTKH BUJIATKIB
JICp’)KaBHOTO OIOJDKETY Ha 0XOpoHy 310poB’st y BBII. Cnin 3a3HaunTH, Mo
1HO3eMHUH TOCBIJ JOBOIUTH OaraToBapiaHTHICTh pedopmyBanns. OnHieO 3
TOJIOBHUX 3ajad pedopMmu € HaOIwkeHHs cdepu HagaHHS MeIUYHHX
MIOCIIYT 10 PUHKOBHX YMOB rocrosapioBaHss. [Ipote, GpikcyeTsest moMiTHUN
Omip 31 CTOPOHHU CTAPIIOTO MOKOJIHHS MEIMKIB Ta CXBalbHE CTaBJICHHS 31
CTOPOHU MOJIONMHAX (PaxiBIIiB.

IToka3HUKM pO3BHTKY MEAWYHOI Tramy3i 3a OCTaHHI TPH POKH
PO3MIITHEMO Ha MPHUKJIAAI KOMYHAJIBHOTO HEKOMEPIIIHHOTO MiINpHEMCTBA
«TpocTsHebKUI LEHTP MEPBUHHOI MEAWYHOI momoMorn» TpocTsHenbkoi
MiceKkoi panu, M. TpoctsHens CyMcBKO1 00JIaCTi.

HocmimkeHHsIME BcTaHOBIeHO, mo cranoM Ha 01.12.2019 poxky
mignucano 21 446 nexnapartiii a6o 74,8 % Bim HaceleHHs paioHy, B T.d.
miteir no 17 poxkiB - 4857 oci6. y 2019 p. y mopiBusuHi 3 2017 p
IHTEHCHMBHICTh NpPHUHOMY JIKapiB LEHTPY 3arajoM 3Hu3miacs Ha 33231
BiJIBIZlyBaHb, TOOTO: KUTBKICTh Bi/IBilyBaHb CIMCHHUX JikapiB — Ha 25172, B
T. 4. 3 IPUBOAY 3axBopioBaHb Ha 14124, menmiatpiB Ha 6153 BiABimTyBaHSb,
TepareBTiB Ha 1906 BigBimyBamp. I[IpoTe, sK BHACHWIOCH B XOIi
eKCTIEPTHOTO IOCIi/DKEHHs, Takuii (akT He € CBIAYCHHSM 3MEHIICHHS
KUTBKOCTI XBOpHX B M. TpocTsiHenb Ta pafioHi. CUTYyaIlisl MOSCHIOETHCS THM,
[0 3aXBOPIBIIM TPOMAJSHH, Yy OUTBIIOCTI BHIAJKIB, BiABIIYIOTH NPHUBATHI
JmikyBampHO-TIpodimakTiaHi 3akimagd M. CyMmH, € KOHKYPEHTHHMH
mepeBaraMu, Ha JTyMKY PECIOH/ICHTIB, € Taki (hakTOpH SK: HOBI TEXHOJOTIT
Ta 00JIa/IHAHHS, HAsSBHICTh BUCOKOKBaTI(DIKOBAHUX KaJIpiB, BUCOKHI PiBEHb
JMIarHOCTUYHUX MPOIEAYpP TOINO. TOMy KEpIBHHUIITBY 3aKjiaay BapTo
3pOOUTH HAJIC)KHI BUCHOBKH.

3 MpPOBEJCHOI0 JIOCIIDKEHHS MOXEMO 3pOOMTH BHCHOBOK IIPO Te,
IO 3aBASKM MOJEpHI3allii CHUCTEMH YIPaBIiHHS OXOPOHOK 3/I0pPOB’s
MOCTYTIOBO (hiKCYIOTHCS TMO3UTHBHI MOKA3HMKIB K Ha PiBHI Aep)kKaBH, TaK i
y Oe3nocepesHbO JIOCHIPKYBaHIM JIiKyBajJbHIH ycTaHOBi. besnepedyno
Ba)XXJIMBUM Ui POOOTH JIiKapHI 3alMIIAEThCS AepkaBHE (piHAHCYBaHHS
MEIMIUHY, ajie BiTKPHBAIOTHCS i HOBI MEXaHI3MH 3allydeHHs (hiHAHCOBHX
pecypciB, cepea SIKMX: CHIBIparsd 3 OnaroxiiHMMH (OHIAMM Ta OpraHi-
3aIlisIMH, PO3BUTOK CHIBIIPalli 3 CTPAXOBUMH KOMITaHISIMH, MDXKHapOJHUMHU
oprasizanisiMu, 110 MPAIIOI0Th B cepl HaZaHHS MEAWYHUX HOCIYT TOLIO.
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Peamizamii Bcix 3aX0iB CHCTEMH OXOPOHH 3I0pOB’s, 1i TpaHcdopmarris
MTOBHHHI OYTH NPiOPUTETHUMH 3aBIAHHIMH PETiOHATBHOI BIIAJIH.

Indopmauniiini nzxepena:
1. Tlpo nepxaBHi (hiHAaHCOBI TapaHTii MEAWYHOTO OOCITyrOBYBaHHS
HaceleHHS: 3akoH  Ykpaimm  Big  19.10.2017 Ne  2168-VIIl. URL:
https://zakon.rada.gov.ua/laws/show/2168-19#Text (nara 3BeprenHs: 12.10.2020).

DEVELOPMENT OF SERVICE ENTERPRISES:
PROBLEMS AND DECISIONS
(PO3BUTOK HNIANPUEMCTB OBCJIYT'OBYBAHHSI:
MPOBJIEMMU TA PILIEHHA)

®omina O.B., rp. 'PC-49
HaykoBuii kepiBuuk — cT. Buki. JI.A. [logBopHa
Xapxiecokuil OeparcasHull yHigepcumem xapyuy8anus ma mopeieni

If you think about it, we meet with service providers at every step:
air transportation, banking services, amusement parks, hotels, restaurants
and etc. Service enterprises are very diverse, but are separated from
suppliers of goods by their target market, the form of trade organization and
the way to maintain competitiveness.

A service is the result of a useful activity that changes the condition
of a person or product, has a price value, and usefulness. Services can’t be
demonstrated, seen, tried until they are received. The intangibility of
services creates problems in the organization of trade in them for both
sellers of services and consumers. In the process of selling services to
companies that sell them, it is difficult to demonstrate to customers their
product (service) and even more difficult to justify its cost and selling price.
The seller can only describe the benefits that the customer will receive as a
result of attainment the service, and the quality of the service can be
assessed only after its implementation.

The development of information and communication technologies,
mainly the Internet, makes it possible to solve many problems of
information services. With the help of the Internet, such services are
introduced into cyberspace and can be requested by the customer anywhere
and whenever he needs it.

Services can't be made in advance and stored for further sale. For
example, unreserved hotel rooms, unsold tickets can't be restored. If the
capacity to provide services exceeds the demand for them, this causes a
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