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Ha cv0200Hi cneyianicmu eomenvHo-pecmopanozo 6izHecy 3HAIOMb
matidice 6ce npo 00CNY208Y8AHHS KAEHMIB. Ale YU Xmocb i3 HUX KOMUCH
OCMINIOBABCS GIOHAUMU CRIIbHI PUCU Y CHOJNCUBAYI8 MA OeKUX 6uois
meapun?  Ilpononyro npuousumucs yeajicuiue 00 Mux, Koz20 6u
0bcnyeogyeme ujoons ma éac camux. Moxcnueo, éu sionatideme cepeo HUX
cebe.

Nowadays the sector of restaurant and hotel management is almost
complete with different types of enterprises. It exists a huge number of
expensive fashionable hotels with with 'all inclusive' as well as low cost
'bed and breakfast' hostels, restaurant with unique and exotic dishes as well
as fast food restaurants. Such a verity of fastilies and prices exist to satisfy
any kind of consumers but there's one more condition that is decisive for
potential customer. It's a service.

Without doubt the main aim of any enterprise is to get a profit.
Without this condition your hotel or restaurant is going to be an excess
weight for you and sooner or later will be collapsed. But to find your place
in this sector of business means not only produce nice meal or give an
apartments for sleeping but also prepare your stuff to any kind of situation
and teach them to cope with it. Everybody in independence of his status
and profit has a right to get the same high level of service.

Hotel and restaurant stuff have to communicate with huge number of
people every day and not always it can be easy to find a common language
with everybody. Knowing about that nowadays universities provide students
with a lot of information that helps them while facing difficulties in future.
One of the important subjects is customer's psychology.

As social sector of business, hotel and restaurant management
implies knowing of fundamentals of psychology. It’s necessary to know for
stuff which types of customers exist to choose right models of behavior that
suite this concrete type.

372



