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YV 00nosioi posensinymo docniosicernns, Ki cmocyromocs cymocmi mapugie
ma ix eniuey Ha eKOHOMIYHI CMOCYHKU MIdC KpaiHamu nio uac ceimosoi
EeKOHOMIYHOL Kpu3u il nonimuyHoi manpyeu. Aemop Hamazcaemvcsa 3’acyéamu, du
donomodice nepeanisio mapughie ma ix 3acmocy8aHus nO0oIAMY Kpu3y ma Useumu
nepemosicyie abo nysepie?

A majority of economists has consistently favoured letting nations
trade freely with few tariffs of other barriers to trade. Indeed, economists
have tended to be even more critical of trade barriers that have other groups
in society, even though economists have taken great care to list the
exceptional cases in which they feel trade barriers can be justified. Such
agreement among economists is rare.

The presumption in favor of free trade is based primarily on a body
of economic analysis demonstrating that there are usually net gains from
freer trade both for nations and for the world. It is mainly on this more
detailed analysis of trade policies that economists have based their view
that free trade is generally better then partial restrictions on trade, with a list
of exceptions.

Once this analysis is understood, it is easier to understand what
divides the majority of economists from groups calling for restrictions on
trade. The economic analysis of what is lost or gained by putting up barriers
to international trade starts with a close look at the effects of the classic
kind of trade barrier, a tariff on an imported good. A tariff, as the term is
used in international trade, is a tax on importing a good or service into a
country, collected by customs officials at the place of entry.

Tariffs come in two main types. A specific tariff is stipulated as a
money amount per physical unit of import, such as dollars per ton of steel
bars or dollars per eight-cylinder two-door sports car. An advertisement
valorem (on the value) tariff is a percentage of the estimated market value
of the goods when they reach the importing country. We will talk mostly
about advertisement valorem tariffs, though in this report it makes no
difference.
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