COVERT ADVERTISING (TPUXOBAHA PEKJIAMA)
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XapKiBCbKHH Jiep>KaBHUI yHIBEPCUTET XapuyBaHHs Ta TOPTiBIIi

Ionsamms npuxo8anoi pexiamiu € YeHmMpanbHOlO MeMoI0 O00Nogioi.
Posxpueaemovca cymuicmbs  npuxo6ano2o peknamy6aHHs, U020 CYHACHI
nioxoou ma 8uou, Mmaxi AK pPeKiamy8anHs eleKmMpPOHHOK Nowma ma iHuL.
Jlonosiob mopracmucs nUMaHHA, YyeH3ypu mpaouyiiunoi ma media-pexiamu,
OC8IMIIE NUMAHHA ~ ONO3UYILIHOT  OiAAbHOCMI  KOMAAHWiU 1  ICIOpiro
BUHUKHEHHS PEKAAMU 8 PIZHUX KpAiHaX CEimy.

The definition of covert advertising is advertising when a product or
brand is embedded in entertainment and media. Advertising is a form of
communication that typically attempts to persuade potential customers to
purchase or to consume more of a particular brand of product or service.
One way to measure advertising effectiveness is known as Ad Tracking.

The advertising is a part of the bone marrow of corporate capitalism.
Increasingly, other media are overtaking television because of a shift
towards consumer's usage of the Internet as well as devices such as TiVo.

E-mail advertising is another recent phenomenon. Unsolicited bulk of
E-mail advertising is known as "spam".

Advertising and information are increasingly hard to distinguish
from each other. "The borders between advertising and media .... become
more and more blurred”. In our time the children's market, where resistance
to advertising is the weakest, is the "pioneer for ad creep".

Kids are among the most sophisticated observers of ads.

In many countries — namely New Zealand. South Africa, Canada,
and many European countries — the advertising industry operates a system
of self-regulation.

Advertisers, advertising agencies and the media agree on a code of
advertising standards. The general aim of such codes is to ensure that any
advertising is 'legal, decent, honest and truthful'.

Currently the display of an advertisement without consent from the
Planning Authority is a criminal offense liable to a fine for this kind of
offence. All of the major outdoor billboard companies in the UK have
convictions of this nature.

The advertisement of controversial products such as cigarettes is
subject to government regulation in many countries.
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