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FEATURES OF ANALYSIS OF COMPETITIVENESS OF TOURISM
INDUSTRY SUBJECTS

In the modern conditions of the functioning of the global tourism industry,
the competitive  struggle  of  states  and producers  of  goods and services  for  the
limited volume of  solvent  consumer demand,  as  well  as  for  the distribution of
investment,  labor  and  other  types  of  resources,  is  constantly  intensifying  and
becoming more difficult. Therefore, competitiveness is one of the key concepts in
the research of the global and domestic tourism industry.

One  of  the  founders  of  the  theory  of  competitiveness,  professor  of  the
Harvard Business School, Michael Porter defines competitiveness as the ability of
a product, service, subject of market relations to perform on the market on an equal
footing  with  similar  goods,  services  or  subjects  of  competing market  relations
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present there [1].
In economic studies, the competitiveness of the tourism industry is analyzed

at  several  levels  -  at  the  level  of  the  country,  region,  industry,  destination,
enterprise.

At the macro level, the subject of analysis and international comparisons is
most often the competitiveness of the tourist complex - an inter-industry complex
for the production of goods and services for tourist demand. At the same time, the
competitiveness of the tourist  complex is defined as the competitiveness of the
enterprises  of  the  tourism  industry  and  their  interaction  mechanisms,  the
effectiveness  of  the  management  system,  the  development  strategy,  the
competencies of all market participants, etc. [2].

Experts of the World Economic Forum in Geneva will carry out Quantitative
measurement of the competitiveness of the tourism industry in the cross-section of
the countries of the world. The ranking of countries according to the Travel &
Tourism  Competitiveness  Index  -  TTCI,  published  since  2007,  is  the  most
authoritative  and  reliable  analytical  review of  the  competitiveness  of  countries
according to the level of development of the tourism industry. The TTCI rating of
the competitiveness of the tourism industry of countries is a "industry" variant of
the  main  international  ratings  of  the  competitiveness  of  countries:  Global
Competitiveness Report and World Competitiveness Yearbook.

The rating [3] of 2021 contains TTCI calculations for 117 countries of the
world  based  on  quantitative  analysis  of  sub-indices  combining  individual
components. 

The ten world leaders in terms of the competitiveness of the TTCI tourism
industry in 2021 included: Japan, the USA, Spain, France, Germany, Switzerland,
Australia, Great Britain, Singapore, and Italy. We see that the list of world leaders
is  formed  by  countries  with  high  investment  and  innovation  potential  of  the
tourism industry,  developed market  mechanisms and  purposefully  implemented
effective strategies for the development of the industry. Ukraine is not represented
in this rating.

An  important  issue  is  the  definition  of  the  sources  of  the  country's
competitive  advantages  and  their  classification.  M.  Porter  divides  competitive
advantages into natural and acquired [4]. Interpreting his theory in relation to the
tourism  industry,  the  natural  advantages  of  the  tourism  industry  include  the
favorable geographical location of the country, natural and historical and cultural
tourism  resources,  labor  resources,  etc.  Acquired  competitive  advantages  in
tourism are a developed tourist  infrastructure,  an effective system of  personnel
training and a high level of competence of specialists in the tourism industry, a
favorable image of the country on the international arena and the presence of well-
known brands, intensive investments in the tourism industry, purposeful creation
of artificial attractions (water parks, theme parks , facilities of the entertainment
industry,  ski  centers  with  modern  equipment,  etc.),  active  creation  and
implementation of innovations.

M. Porter calls the acquired competitive advantages "competitive advantages
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of  a  high  order",  notes  an  important  role  in  ensuring  sustainable  long-term
competitiveness.  The  formation  of  acquired  competitive  advantages,  as  a  rule,
requires significant  financial  and intellectual  costs,  which makes it  difficult  for
competitors  to  reproduce  them quickly.  The  key idea  of  M.  Porter's  theory  of
competitiveness  is  that  a  high  level  of  competence  of  market  participants,  the
formation of  favorable  conditions  for  attracting  investment  in  the  creation  and
promotion  of  demanded  products,  the  constant  creation  and  implementation  of
innovations  are  more  important  for  acquiring  and  maintaining  international
competitiveness compared to the possession of natural resource prerequisites for
the  development  of  the  industry  [5].  This  is  confirmed  by  India  and  Brazil  -
countries rich in natural and cultural attractions, but far from leading positions in
the world tourism market.

With the development of the destination approach and the urgent need to
substantiate the measures of national and regional tourism policy, in recent years
more and more studies of the competitiveness of tourist destinations of different
hierarchical levels - from international to local - have appeared.

The high competitiveness of a tourist destination is a necessary condition for
its successful development, increased attraction of domestic and foreign investors,
activation of local small and medium-sized businesses, and sustainable formation
of tourist flows.

G.I. Crouch and J.B.R. Ritchie [6] laid the methodological foundations for
the analysis of the competitiveness of tourist destinations, defining and structuring
a  set  of  several  dozen  of  their  main  factors  (nature  and  climate,  cultural  and
historical  heritage,  tourist  infrastructure,  market  relations,  security,  cost,
accessibility,  image,  location,  etc.)  ,  substantiated  the  approaches  of  effective
management  of  tourist  destinations  for  the  purpose  of  their  sustainable
development, emphasized the importance of effective use of natural comparative
advantages, purposeful implementation of an effective marketing strategy for the
development of the destination. Their developments were further developed in the
publications of many foreign and domestic scientists.

In the conditions of ever-increasing intra-industry competition in the tourism
market, the development of quantitative methods for assessing the competitiveness
of individual enterprises in the tourism industry - travel agencies, hotels, transport
companies and others - is of particular importance.

At the micro level, the analysis of the competitiveness of the tourist product
both at the level of the destination and the tourist product of the local enterprise of
the tourism industry has an important applied value. The competitiveness of the
tourist product demonstrates its ability to meet the established market requirements
of this type of tourism from the consumer's point of view.

Thus, a multi-faceted analysis of the competitiveness of the tourism industry
includes its assessment from the positions of a number of subjects:

-  consumers  who  compare  alternative  offers  of  tourist  products  from
different national markets;

- domestic and foreign business structures that evaluate the reliability and
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profitability of investments and initiatives within the industry or destination and
the prospects for their further development;

- the state  as a subject  of  national tourism policy and the distribution of
economic resources between the branches of the national economy and regions
competing for their involvement;

-  attractiveness  of  work  in  this  field,  development  of  professional
competencies of employees and building a business career.
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ВПЛИВ ВІЙСЬКОВОЇ АГРЕСІЇ НА ЗОВНІШНЮ ТОРГІВЛЮ
ТОВАРАМИ В СВІТІ ТА УКРАЇНІ

Вплив  зовнішнього  середовища  має  прямий  дію  на  міжнародну
діяльність  будь-якої  країни.  У  2022  році  Україна  зазнала  прямого  впливу
повномасштабного військового втручання з боку росії.

Як  демонструє практика, світова  історія  містить  значну  кількість
прикладів впливу воєнних конфліктів саме на зовнішню торгівлю країн, котрі
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