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ITepeamoBa

OCHOBHOI0O METOI0 HABYAHHA CTYACHTIB aHIJINHCHKOI MOBU B HEMOBHOMY
By3l € JOCATHEHHS HUMHU TMPAKTUYHOTO OBOJIOAIHHS II€I0 MOBOIO, IIIO
nependayvae mpu 3a0YHOMY HaBYaHHI (JOpPMyBaHHS BMIHHS CaMOCTIHHO YHUTaTH
JiTeparypy 3a GpaxomM 3 METOr0 3100yTTs iH(pOpMAIIii 3 THIIIOMOBHHX JKEPE.

[lepexnan (ycHHMII Ta NMCBMOBHI) YIPOJIOBXK BChOTO KypCy HaBYaHHS
3aCTOCOBYETHCS:

a) sIK 3aci0 HaBYaHHS;
0) 3 METOI0 KOHTPOJIIO PO3YMIHHS ITPOUYUTAHOTO;
B) K MOXJIMBHUH 3aci0 mepeaadl ojep kaHoi IpHu YuTaHH1 iHpopMarrii.

[Ipuctynarodu A0 BHBUCHHS aHTJIINCHKOI MOBU Ha 3a0YHOMY BIJJILJICHHI,
CJIiJ MaTH Ha yBa3i, 110 BUBYECHHS ii OyJe YCHIIIHUM JIMIIIE B TOMY pa3l, SKIIO
CTYJIE€HTH OyayTh TMpalIOBaTH CHUCTEMATUYHO, PETYJISAPHO 3 TNEpIIUX JHIB
HaBuYaHHA y By3l. [litounm 3aco0om njsi 30aradyeHHsl CIOBHUKOBOIO 3aracy Ta
3aCBOEHHS TPAMAaTUYHOTO MaTepialy € YHMTaHHS Ta TepeKiaj] HaBuaJbHHUX
TEKCTiB; BUKOHAHHS MHCHbMOBHX Ta YCHUX BIIPaB, I0JaTKOBE YMTAHHS T'a3€THUX
cTaTeli  3arajJlbHOHAyKOBOI TEMAaTHKH, aJalTOBAaHUX HAyKOBO-MOMYJISIPHUX
TEKCTIB, a TaK0XX AayTEeHTHMYHHUX TEKCTIB 3 (axy; BUKOHAHHA MUCbMOBHUX
KOHTPOJILHUX POOIT.

BupimansauM ¢GakTopoM sl PO3BUTKY HABUYOK YWUTAHHS aHTJIACHKOIO
MOBOIO ayTEHTHYHOI JiTepaTypu 3 (axy € HaKONUYEHHA JOCTaTHHOTO
JIEKCUYHOTO 3aracy Ta OBOJIOJIHHS TrpaMaTUYHUMHU (OpMaMH Ta 3BOPOTaMH,
HEOOX1THUMU JUTSI TIEPEKIIaly Ta pO3yMiHHS TeKCTy. DOHETHYHUHN, TpaMaTUIHUMA
Ta JIGKCHYHHUI Martepiall BiANpalbOBYEThCS y BIpaBaxX. BmpaBu parotbes y
BU3HAYCHIN TMOCTIAOBHOCTI, sKa 3a0e3medye TIOCTYNOBUM TMepexia Bij
dbopMyBaHHS MEPBUHHUX HABUYOK TPU 3aCTOCYBAaHHI TpaMaTUYHUX 3pa3KiB Ta
JICKCUKHU JI0 CTBOPEHHSI MOBHHX HAaBUYOK Ta BMiHb.

[[lo6 mpakTUYHO OBOJOMITH AHTJIIMCHKOK MOBOIO, HEOOXIAHO 3aCBOITH il
rpaMaTUYHUNA MIHIMYM, OOCST SIKOTO YITKO BU3HAU€HUU 3a cemecTpamu. [lpu
BUBUYEHHI KOYKHOTO TIpaMaTUYHOrO IMpaBWia CJiJ] PO3YyMITH, KOJHU, B SAKHUX
BUMAJKax 1 YOMY BXXMBA€ETHCS JaHa TpaMaThudHa ¢opma 4u 3BOPOT.

1106 BipHO BMKOHATH KOHTPOJbHI 3aBJIaHHS, HEOOX1THO 3aCBOITH HACTYIHI
PO3AUIH 3 KypCy aHTIIHCHKOT TPaMaTUKH:

1. Imennux.

MuoxrHa 1MEHHUKA. APTHKJI Ta NPUAMEHHUKH $K TOKa3HUKU IMEHHUKA.
[Tpuciiinuii BIAMIHOK I1MEHHWKA. IMEHHMK B (yHKIT O3HaYeHHA Ta HOro
Iepexiia yKpalHCbKOK MOBOIO.

2. IlpukmemHuux.

CryneHi mopiBHSHHS MPUKMETHHKIB.

Koncrpykuii Tumy: ‘the more ... the less’.

3. HucnigHuk.

4. 3aiimenHux.

Oco00BI1, MPUCBIHI, MUTALHI, BKAa31BHI, HEO3HAYEHI Ta 3aNepeyH] 3aliMEHHUKHU.
5. diecnoeo.



®opma tenepimHbOTo (Present), munymnoro (Past), maiiGyraroro (Future) gacy
rpynu Indefinite akTMBHOTO CTaHy.
BinmintoBannsa aiecaiB ‘to be’, ‘to have’ B Present, Past, Future Indefinite.
HakazoBwuii crioci6 Ta iioro 3anepedna ¢opma.
6. IIpocme nouwiupene peuenns.
[IpsimMuii  TOPSAIOK CIIB  PO3MOBIIHOTO Ta CHOHYKAJIBHOTO PEUYEHHS Y
CTBEP/IKYBaJIbHIN Ta 3anepedHiil popmax. 3BOPOTHHM MOPSAOK CIIIB MUTAIBHOTO
peudenns. 3Bopot ‘There is / There are’.
7. OCHO6HI 6UNAOKU C10860MEOPEHHA.
8. Buoo-uacoei popmu diecnosa:
a) aktuBHUM ctaH (Active Voice) yacoBoi gopmu rpynu Indefinite (Present,
Past, Future);
aKTUBHUH cTaH yacoBoi ¢popmu rpynu Continuous (Present, Past, Future);
aKTHUBHUM cTaH yacoBoi ¢popmu rpynu Perfect (Present, Past, Future);
0) macuBHmii cran (Passive Voice) wacoBoi ¢opmu rpynu Indefinite (Present,
Past, Future);
B) OCOOJIMBOCTI MEpEeKIIaly aHTTHCHKIX MAaCUBHUX KOHCTPYKITIH.
9. Mooanwni diecnosa:
(Modal Verbs) must, can, may Ta iX €KBIBaJICHTH.
10. Heocob6osi ghopmu odiecnosa:
HMienpukmernuk. Participle I (Present Participle) Tta Participle II (Past
Participle).
OyHKIIT AIENPUKMETHUKA Y PEYEHHI.
11. I'epynoiil.
12. Ingpinimue. Q6’ckmui ma cy6’ekmui inghinimueni 36opomu.
13. O3nauanvni ma 0ooamkosi niopsiOHi peueHHA:
0OCTaBHHHI MAPSAIHI PEUCHHS Yacy Ta YMOBHU.
14. YmoeHi peuenns.
15. Inmepnauionanwhi cnoea.

Pesynbrati  camocTiiiHOT pOOOTH  CTyJI€HTa-3a0YHUKA  YIPOJOBK
CEMECTpPY TOBUHHI 3HAWTH CBOE BIAOUTTA B HOTO CIOBHUKY Ta pOOOYHX
30IIUTaX, K1 TIOJIAI0ThCS HA MPAKTUYHUX 3aHITTIX Ta 3aJliKax.



NOUNS
Imennuk. OnqHuHA | MHOKMHA iMeHHMKIB. [IpucBiliHNi BiAMiHOK

iIMEeHHUKIB.

Exercise 1. Complete the sentences using the plurals of the nouns in brackets.

1.

N o g bk DN

8.
9.

Every (person) knows that (money) is frequently used as (a unit of
account).

They’ve got five (child), three (girl) and two (boy).

London has many different (restaurant), (theatre), (cinema) and (disco).

| have to make some (purchase).

On their tour of Europe, they visited seven (country) in six (day).

We’ve got some (egg) and (tomato), but we haven’t got any (potato).

His (brother-in-law) created the set of (incentive) that could affect many
(market), and so as he wanted to protect this (phenomenon) he applied for
the (patent).

Autumn is coming. The (leaf) are starting to fall from the (tree).

Send the (fax) to him.

10. We’ve got enough (plate), but we need some more (knife) and (fork).
11. (Cat) hunt (mouse).

12. When he fell over, he broke two of his (tooth).

13. The firm did not pay (duty) in time.

14. 1t is the total production of (good) and (service) in the (economy).

15. Approximately 69 per cent of national (debt) is external.

Exercise 2. Choose the correct form.

1.

Economics is/are an interesting subject.

2. My trousers have/has got a hole in it/them.

3. My family lives/live in the North of England.
4,
5
6

The news was/were quite surprising.

. Is this/Are these your scissors? Yes, they are/it is.

. My hair is/are quite greasy. It needs/they need washing.



7. Two years isn’t/ aren’t a very long time for studying microeconomics, is
it/are they?

8. A number of my friends is /are planning a summer job together. It hopes/
They hope to go to Greece and Turkey.

9. Ten thousand pounds is/are a lot of money.

10. Money isn 't/ aren’t the most important thing in life.

11. There was/were a lot of people at the party.

12. The people of Ukraine wants/ want to live at peace with other peoples.

Exercise 3. Complete the sentences. Use the words in brackets with the
possessive ’s or ...of..., as it is done in the examples.
Examples: 1. Have you seen (the new film/Steven Spielberg)? — Have you seen
Steven Spielberg’s new film?
2. Have you repaired (the wheel/ the bicycle)? — Have you repaired the wheel of
the bicycle?

1. Sarah found (Mr. Mark/credit cards) in the street.

2. The Eiffel Tower is (Paris/ most famous landmark).

3. The (secretary/ office) has just been painted.

4. | read about (the world/ best foreign-exchange market) in this morning

newspaper.

5. We had to leave the cinema early so we didn’t see (the end/the film),

6. Can you borrow your (parents/ car) at the weekend?

7. | need to get some medicine. Could you look through (today/ letters)?

8. We met Sue and Frank at (the party/Sarah).

9. (Corporation/ headquarter) is on (the top floor/the house).

10.The bus crashed into (my car/ the back).

11.The journalist from (the women/ the magazine) wanted to interview (the

chief accountant/ the Black Cat Club).
12.How do (exchange rates/ fluctuations) influence (the nation/ exports and

imports)?



13. Adam Smith describes (the principal elements/ the economic system) in
his book.

14. Many (businesses/Ukraine) work very hard to meet (consumers / needs).

PRONOUNS
3aiimenHuk. Oco00Bi Ta NPUCBiliHi 3aliMEeHHUKH.
Heo3na4veni Ta 3anepeyHi 3aiiMeHHUKH.

Exercise 1. Fill in the blanks with the appropriate pronouns from the box.

I you he she it we they
me you him her it us them
my your his her its our their

mine yours his hers - ours theirs
myself  yourself  himself  herself itself  ourselves themselves

1. Historically, humans have always tried to organize .

2. ___ phoned Sarah last night and gave ___ the message.

3. “I made all necessary calculations _ !” — “Who wants to sum __ up?” —
(19 !”

4.  ’s strange that the head of the purchasing department came to the
exhibition .

5. I am a manager, you are a director. ___ office is large, and ___is larger.

6. They said that we know  telephone number, but they don’t know .
7. Howfaris ___ from Madrid to Paris?
8. Wesawit .

9. Delegation is the process managers use to transfer authority and

responsibility to positions below ___in the hierarchy.




10. Different age categories of employees have certain characteristics, for

example _ behaviorand __ expectations of the organization.
11. In the hotel __ should be a restaurant or at least a bar.

12. Where are ___ keys? | put ___ on the table a moment ago, but now

have disappeared.
13. Mrs. Woods ___ offered me the job.
14. Thank ___ for attention. ___sincerely, Den.

15. 1 was really annoyed with __ for leaving all __ revision to the last

moment, so ___ decided to stay up and work.

Exercise 2. Complete the sentences using simple or compound pronouns.
Examples: 1. I’ve got something to ask you.
2. Everything is so expensive these days.
3. They haven’t got any mistakes in this sentence.
1. He took _ money and started his own business in industry in which he

had experience.

2. “Where are you going?” —*“ ”

3. If _ phones for me while I’'m out, tell them I’ll phone them back later

on.

4. There’s _ waiting outside to see you. She didn’t tell me her name.

5. Lynne is the only one in the office at the moment. __ else has gone
home.

6. is commonly considered organized when it looks like ~ has a

correct order of placement.

7. Management without leadership avoids __ step backwards, but doesn’t

move forward.



8. However, he has ___ specific characteristics which determine a specific

approach to business and marketing activities.

9. Writing ideas in a book, not to talk to__, but to specifically catalog is

also an attempt to organize information.

10. _ else you’ll find so clear difference between nominal income and real
income.
11. Control consists of seeing that __ is being carried out in accordance

with the plan which has been adopted.

12.  organizations have taken this approach in hopes of increasing

creativity and reducing costs.

13. The developers of modern computer systems for the hotels can sell your

product for __ hotel.

14. You never do __ homework.

15. In __ ’s book the markets in which sellers had more freedom were
described.
16. _ would make her borrow money if she expected prices to rise.
ADJECTIVES

Ipukmernuku. CTyneHi NoOpiBHAHHA NPUKMETHHUKIB.

Exercise 1. Make up adjectives from the following verbs and nouns, adjoining

suffixes and prefixes.

Translate into Ukrainian (consult with a dictionary). Complete the

sentences, using 10 adjectives.

Suffixes

-less

-ive

-able

-ible

-0us

-y

_|y

-ish

-ant

-ent

-ful

“(Oic




construct, comfort, horror, luck, interact, love, gold, legalize, possibility,
correction, regulation, crowd, enthusiasm, friend, ability, relevance, response,

availability, rock, wealth, worth, execute, youth, profit, value, create, attract,

Prefixes

il- im- in- ir-

un-

over-

inter-

dis-

Act, suit, count, work, resist, differ, use, child, create, fame, hope,

care, competition, harm, reason, innovation, measure, object, realism.

Exercise 2. Join each adjective or adverb (some of them can be taken twice!) in

B with the sentence from A, using the correct degree of the comparison. Add

than, the or as where necessary. Translate your sentences.

[HEN

A
My secretary is ___yours.
Athens is __ from London
Rome is.
This was __ watch __ they
had in the shop.
___lending agency is the World
Bank.
Most  countries are
characterized by both low GNP
per capita and slow income
growth.
| bought  washing machine
___l could find.
| think that the day when we
faced a problem was one of
days of my life.
The staff will be much __ in

their new office.

B

a) competitive;

b) happy;

¢) complicated;

d) much;

e) cheap;

f) prominent;

g) good;

h) bad;




9.  thetaskis___ itisto finda 1) hard;
solution.
10. Sometimes | feel that my j) cold;

1.

Englishis getting  ,not

the weather, —  my K) reliable;

heating bills are.

12. If he has ___ money, he will ) far;
produce this commodity within m) high;
a domestic economy and pay n) little.

____attention to the foreign

investors.

VERBS

HiecaoBo. Indinitus. Hacn akTHBHOIO CTaHYy.

Exercise 1. What present tense is used here — simple, perfect or continuous?

Explain your choice. Translate the sentences.

1.

2.

Alex has got an exam soon, so he (work) very hard at the moment.
Vegetarians (not, eat) meat or fish.

He (work) in London for six months.

____you ever (eat) Chinese food?

| (have) this job for three years.

Joan Robinson (be) a sales agent. She (work) overtime now to save up for

a car. She even (start) taking driving lessons recently.
I’m afraid he (not, understand) your question.
Credit (allow) you to purchase the things you (want) now.

Everyone who (look for) a work now can find a job.



10. “How long _ you (be) il1?” — “Since yesterday”.

11. These firms now (buy) raw materials and (drive down) the prices.

12. Our partner (live) in Sacramento. He (be) there for the last three weeks.
13. 1 (seet) the supplier this afternoon.

14. She always? (come) to work late.

15.  you (want) to create a network of agents in our company to promote

our products?
16. Hush! 1 (listen) to the radio.
17. My boss (read) letters in the morning. He just (come).

Exercise 2. 1. Match each idea in 1 with an idea from 2, using all possible

forms of the Past Tense. 2. Could you make each sentence negative?

3. Translate.
w1 % 2
1. I (change) my job last year, but a) | (arrive) in London it (clear
up);
2. When | (leave) Kiev it (rain), b) he (do) it on the right before;
but when
3. The delay in delivery (cause) c) some people (consume) a
great inconvenience as valuable good or service without
having to pay;
4. After she (finish) typing the d) they (sell) the table he (want);
letter
1 - here: visit

2 -in the meaning “too often”



5. Charles (list) his name at the

employment agency

6. Mario (feel) very nervous when

he first (drive) to Britain because

7. The board of directors (inform)
the stockholders of the risk of

investing in South Africa and

8. We (leave) a restaurant when

9. Mr. Woods (work) for 50 years

when

10. When he (come) to the furniture
shop

11. They (repair) the road all this

week, but

12. They (discuss) market prices for

half an hour before

13. The company (buy) currency
from the foreign exchange

department, when

14. They (break) the terms of the
contract, and when we (install)

the equipment,

e) he finally (retire) in 1965;

f) we (have) dinner;

g) she (send) it by fax;

h) the boss (offer) me more money,

so | (decide) to stay;

1) he (look) for a new appointment;

J) the chief (come) back;

k) they (accept) another proposal,

I) they (deal) with the foreign firm;

m) we (find) that it (be) faulty;

n) they (finish) it;



15. The problem of free riding?® 0) our company (suffer)

(occur) when unnecessary losses.

Exercise 3. Make the review of the future. Choose the correct form.

Part 1. Den is 18 years old now. What will he be like in 10 years from now?
How will his life be different then? Complete what Den says using will/ won t.
Example: I hope I / have a job in 10 years’ time. — I hope I’ll have a job in 10
years’ time.

1. Perhaps I / have a good job.

2. | probably / not / be very rich.

3. I/ not/ look the same as | do now.
4. 1 guess | / be busy all day long.

5. | probably / not/ go abroad.

6. | think | / be married.

\l

. |1 / probably / have children.

P.S.: Are these things true for you? What will you be like?
Part 2. Lynne Carter is a sales agent. She is going from London to Manchester
on business tomorrow. Look at Lynne’s plans. What will Lynne be doing at
these times tomorrow?

Example: 8.30: At 8.30 tomorrow she’ll be flying to Manchester

1. 11.00 5. 17.20 8.00 — 8.55 Fly to Manchester

10.00 — 12.00 Visit the ABC travel company

13.00 — 14.30 Have lunch with Mary and Ron

2. 13.30 6. 18.00 15.00 — 16.00 Try to sell the bonds
16.15 — 16.45 Visit an exhibition

3. 15.30 7. 18.40 17.00 — 17.30 Look through the advertising
material

4. 16.30 8. 1955 17.45 — 18.15 Buy a new toaster at the store

18.30 — 19.00 Take a taxi to the airport

19.10 — 20.00 Fly back to London.

3 - besonnatHe KOPUCTYBaHHS



Part 3. What will life be like in the year 2100? Complete the sentences using the

future perfect tense (will have + V3 (past participle form)).

Example: By 2100, the world’s population will have increased (increase) to
around 30,000 million.

1.

2.

3.

4.

5.

6.

Life _ (become) more automated by then.

Computers ___ (take over) many of the jobs that people do today.
The earth’s supplies of oil, coal and gas  (run out).
____scientists (find) other sources of energy?

How  education (change)?

____we (find) a way to feed all the people in the world?

MODAL VERBS AND THEIR EQUIVALENTS

MoaaabHi Ji€cjoBa Ta IX eKBiBaJIeHTH.

Exercise 1. Fill in the missing modal verbs (can (could), may, must). Translate

the sentences below.

1.

When ... you come to see us? — I ... come only tomorrow.

. Denis ... return the book to the library. We all want to read it.
. The lack of jobs ... also correspond to a problem with skills and training.

2
3
4.
5

In general the contract ... be made in any form.

. People employed in promotion ... inform prospective customers that the

company has the right product or service available in the right place and at
the right price.

... you pronounce the sounds [0], [0] and [n]? I don’t know how to
pronounce them.

Mary asks Helen if she ... use her dictionary.

I ... run now. I lunch at my sister's and she hates it so much when I'm late.



9. Do you want to become an effective businessman? You ... master the
principle of listening — and you will be one step ahead of the competition.

10.As it is your first day, I'll just tell you what to do. You ... know about the
rules that have to be followed.

11.You ... to know the names of the people in charge of different
departments.

12.1 ... be ready by nine o'clock as my friends are to call for me at 9 sharp.

13.If you ... be a little more enthusiastic about your new job, there would be
great opportunities for you.

14. The product ... be something that consumers want or there is no need to
be satisfied.

15.Until the 19" century, people ... travel freely between most countries
without a passport. But now you ... have a visa to travel.

16. With the customer as the focus of its activities, it ... be concluded that
marketing management is one of the major components of business
management.

17. If some buyers and sellers use different money systems — some use
dollars and others use yen — they ... agree on the rate at which the money
will be exchanged. The trade won’t exist without it.

18. An important difference between the two definitions ... be less obvious.

Exercise 2. Translate into English using modal verbs.

1. Jlo3BommTe MEHI NOAUBUTHCS Ballle BOAIMCHKE MOCBITUYCHHS?

2. Ckopimre 3a Bce, BiH €KOHOMICT.

3. Bam He Tpeba mocrmimaTy 3 HayKOBOIO JTOTIOBIIIO.

4. 5 He MoKy 0OroBOpUTH 3 TOOOIO, 1110 TaKE eMOapro.

5. ACHUCTEHT MyCHUTbH MOPAAUTHCS 3 TIPOecopom.

6. MeHnemxkep MOBMHEH BU3HAYaTH TMOJITHKY 3akKjiagy Ta LUBIXU i
3I1ACHEHHS.

7. Tu mir Ou TpUALTATH OUTBIIIE YBATH CBOIM 3aHATTSM.

8. i )xypHanu NoTpiOHO MOBEPHYTH YEPE3 TOJUHY.


http://en.wikipedia.org/wiki/Marketing_management
http://en.wikipedia.org/wiki/Outline_of_business_management
http://en.wikipedia.org/wiki/Outline_of_business_management

9. Bu pobOute 6araro mrymy. Bu Mmoxxere OyTu TpIIeuKu THXIITAMUA?
10.1 He Moxy 3ycTpiTH Tebe IbOoro Beuopa. Miil TOBapuIl 30MpPa€ETHCS

BI/IB1JIaTH MEHE.

Exercise 3. Study the equivalents of the modal verbs:
can=to be able to
may = to be allowed to
must = to have to
Change the verbs in italic in the sentences below into their equivalents. Put
these predicates into past and future indefinite tenses.
Example: He can do this work. — He is able to do this work.
He was able to do this work.
He will be able to do this work.
1. We must deliver the equipment to other port.
2. Can you identify any other goods and services that may be successfully
franchised in your area?
3. He cannot cancel the order because it has been already sent.
4. What important scientific discoveries do you think we may face in the
future?
5. We can speak of traditional economy, centrally planned economy, market
economy and mixed economies.
6. A good employer must give each team member additional responsibilities
so that they can learn and grow as professionals.
7. Computerized information systems may destroy personal privacy.
8. Using the World Wide Web, firms can quickly dispatch information from
one country to another, without much restriction.
9. A marketing firm must ascertain the nature of the customers buying
behaviour.
10.A given firm may hold numerous products in the marketplace, spanning

numerous and sometimes wholly unrelated industries.



11. A plan can play a vital role in helping to avoid mistakes or recognize
hidden opportunities.

GERUND
I'epynnuii.
Exercise 1. Use the appropriate gerunds instead of the infinitives in brackets.
Translate the sentences.
1. An extrovert is afraid of (to be alone).
He is busy (to look) through documents.
The tourists couldn’t help (to smile).
We are sorry for (to be late).
I’m a vegetarian. I stopped (to eat) meat 5 years ago.
| enjoy (to get up) early in the summer.
Have you finished (to calculate) the balance sheet?

They suggested (to meet) at two o’clock.

© ©o N o O k~ WD

Would you mind (not to make) so much noise? I’m trying to study.
10. I normally try to avoid (to borrow) money.
11. I remember (to go) to EURO 2012.
12. She regrets (to say) that he failed to comprehend the seriousness of the
problem.
13. It’s very difficult to live in England without (to know) English.
14. (To do) some work on a holiday is hard.
Exercise 2. Complete the following sentences using a gerund.
1. Goon....
. He stopped ... .
. He couldn’t help ... .

2

3

4. We all enjoyed ... .

5. Have you finished ... ?
6

. Idon’tmind ... .



7. Her cousin is found of ... .

8. The child is rather good at ... .

9. She goes in for ... .

10. The project is worth ... .

11. This student doesn’t read a sentence without ... .

12. You won’t go there without ... .

Exercise 3. We often use one verb after another verb:

Examples: | hope to run in the marathon next month.

| enjoy running.

After some verbs we use gerunds (running), after other — infinitives (to run).

Verbs followed by an infinitive

Verbs followed by the Gerund

afford | decide | arrange | demand | admit | anticipate avoid | involve
choose | expect claim fail deny delay enjoy | justify

hope | manage offer plan mind suggest go on miss
promise | refuse |undertake risk | recommend | save

Some verbs can take both the Gerund and the infinitive but with a change of

meaning.

Complete the following sentences without changing their meaning:

Examples: a) | avoid (to make) a decision without knowing the facts. — | avoid

making a decision without knowing the facts. b) She didn’t hope (to speak) to

Mr. Brown. — She didn’t hope to speak to Mr. Brown.

. Her job involved (to meet) new people.

. The clerk can’t afford (to travel) first class.

. Barbara recommends (to go) to a Japanese restaurant.

1
2
3. | suggest (to write) to our consumers.
4
3)

. The marketing concept seemed so logical that many firms promised (to

adopt) it.

6. He managed (to gain) a diplomatic success.




7. They would promise (to repay) the debt promptly.
8. We anticipate (to spend) two weeks here.
9. They arranged (to leave) early.
10. When life is so kind, men cannot choose but (to be) happy.
11. We delayed (to send) the telegram.
12. If the firm doesn’t think about its markets, every organization will refuse
(to deal) with it.
13.Happy customers offered (to help) me.
14. She undertook (to complete) the project in six months.
15. We shall not fail (to send) our reply.
16. Tomorrow, the marathoner will go on (to break) the world record.
Exercise 4. Translate into English using Gerunds.
1. TlpunuHiTh PO3MOBISATH, OY/Ib JIaCKA.
Le#t 3axoH npo mpuOyTOK BaPTO OOTOBOPUTH.
[TounnaiiTe ynTaTH.
51 Hanonsiraro Ha MOBTOPEHHI IPAMaTUYHOTO MaTepiaty.

[Ipobaure, 110 MU TypOy€eEMO Bac 3HOBY.

S T

JupekTop 3aiHATHI: OOTrOBOPIOE IUISXHM EKOHOMIYHOTO PO3BUTKY

MIPHUEMCTRA.

7. BoHM HE MOTJIM HE MOTOJAUTHUCS 3 MOTO MPOIO3UILIELO.

8. MeHi noi00a€eThCs TBOS 1€l BUBYATH aHTIIIMCBKY MOBY.

9. Baprto noguBuTHCS 1€ DiTHM.

10. PexnmaMHMIA areHT BUHIIIOB 3 KIMHATH, HE TOBOPSYH Hi CJIOBA.

11. Eaapro OyB OJMCKYy4yuM BYEHUM, 1 HOMY JyKe M0A00a10Ch, KOJIHU
KEPIBHUIITBO TPAHCIIOPTHOI KOMITaHIi 3alIpOLITyBaio HOro 10 cede.

12. Jlbkon mam’sitae, IO WOTO HaBUYajdd NPHHIMIAM TPOJaxy 0e3

MOCEPETHUKIB.

13.4 ropxycst TUM, IO MOCIB MEpUIE MICIE.

CONDITIONAL SENTENCES



YMoOBHI pedeHHS.

Exercise 1. Complete the following sentences using Conditional I.

Example: If | (lose) my job, | (go) abroad. — If | lose my job, I'll go abroad. —

SAx1o s BTpauy poboTy, TO MOiny 32 KOPAOH.

1.

9.

If you (need) any more money, | (lend) you some.

2. If we (try) to control pollution of the environment, it (be) very expensive.
3. If she (fail) the exam, she (take) it again.

4,
5

. If part of the money (be) paid off, and a farther sum (be) borrowed, no

We (sign) contracts if they (give) us a good discount.

redemption (be) granted unless both sums are paid.

If the information search (be) insufficient, the consumer (search) for
alternative means to satisfy the need/want.

If you (leave) the hiring manager wondering whether you have all the
experience, you ((not) do) a good job at lowering the risk level.

If it (happen) that you (have) a problem, you (have to) think about the
opportunity it brings.

If everyone (be) responsible, then no one (be) responsible.

10. If the world price of the product (be) below the domestic price, there (be)

an incentive to import the product.

Exercise 2. Put the predicates into appropriate tense form using Conditional I1.

Example: If | (lose) my job, I (go) abroad. — If I lost my job, | would go abroad.

— Skuio 6 g BTpaTtuB poOOTY, TO MOiXaB OM 32 KOPAOH.

1.

If I (have) more time, | (check) my papers again.

2. If 1 (be) you, I (invite) the businessmen to a restaurant.
3.
4. If it (be) a brainstorming meeting, you (ask) each participant to bring at

If he (get up) earlier, he ((not) be) late for the lesson.

least three suggestions with them.

The purchasing power of your dollars (fall) if prices (rise).



6. If the company (have) foreign currency loans or other foreign currency
debts, the benefit received from the devaluation (be) smaller than the
losses caused by the increase in the foreign debts.

7. If no one (work) in your business, production and revenue obviously ...
both (be) zero.

8. If you (know) total output for each level of labor hired, output per worker
(be) calculated by dividing total output by labor.

9. If a capable entrepreneur (have) problems attracting finance, then surely
there (be) something wrong with the existing banking structure.

10. If the licensed product (lack) quality, the exporter’s reputation (suffer).

11. If you ((not) know) the answers to these questions, she (write) that down
in her notebook.

12. Nobody (deny) if I (say) that in our modern world it is very important to

control the relationship between different countries.

Exercise 3. Open the brackets using Conditional 111,

Example: If I (lose) my job, | (go) abroad. — If | had lost my job, | would have

gone abroad. — fkmio 6 s BTpaTtuB poOOTY, TO MOIXaB OU 3a KOPIOH.

1.

If you (be) 2% better than the next candidate, you (be) already ahead.

2. If you (have) money, ... you (buy) this house?
3.
4. A family ((not) be) in poverty if its income (be) more than one-half the

If you (be able) to spend your life in your own way, it (be) a real success.

median income.

If someone (tell) me 40 years ago that people would be able to do their
banking without paper, | ((not) believe) it.

The firms (produce) existing goods more efficiently or (innovate) new goods
only if entrepreneurs (recognize) opportunities in the marketplace.

Even if a firm (be) too small to enjoy economies of scale in any individual
product market, it (achieve) economies by producing components that (be)

used in several products.



8. If the buyer and seller (know) each other well, they (decide) to trade on open
account.

9. If you (have) an opportunity to study abroad, you (try) not to lose it.

10. If the country risk (be) great and the importers’ credit standing (be)
uncertain, the exporter (wish) to settle on cash in advance.

11. Distributors (be) called exclusive if they (be) under contract to sell only the
exporter’s products.

Exercise 4. Make up your own sentences using different types of conditionals.

Translate into Ukrainian.

If I had the chance to go abroad, I ...

If I had to write my own job description, I ...

I would not ignore the opinions of my colleagues unless ...

If she were invited to that conference, she ...

If I have a serious disagreement with my boss, I ...

A project would have been promoted faster if ...

If I thought of a good way of saving my own money, | ...

If I were a very rich person, I ...
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If your mother had been the mayor of your town, you ...

10. If the lift doors refuse to open, please ...

11. If the economy isn’t in such a bad state, it ...

12. If total sales of that product had risen ...

13. If the enterprise had increased the production of agricultural machinery ...

14. The firm will have expanded its production possibilities if ...

IMacuBHui cran gaiecaosa. The Passive Voice.

Present Past Future Future-in-
the-Past
Indefinite It is written It was written | It will be It would be
written written
Continuous It is being It was being _




written written
Perfect It has been It had been It will have It would have
written written been written | been written
Exercise 1.

Change the following unto the Passive Voice.
1. The girls water flowers every day.
They publish this magazine in Kyiv.
We do not discuss such questions at our meetings.
Somebody built this castle in the 16" century.
They didn’t show this film last week.
They will not finish this work tomorrow.
We shall invite him to take part in the concert.

The workers are repairing the road.
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They were showing the film from 7 till 8.
10. She has locked the door.
11. Someone has broken my pencil.
12. | have posted the letter.
13. They had written the composition before the bell rang.
14. The travellers made camp not far from the village.
Exercise 2.
Put questions to the italicized words.
. The letter will be answered tomorrow.
. They were shown many places of interest.

. Wheat is grown in each of these regions.

1
2
3
4. This town was founded in the 15" century.
5. Water-power stations are being built on the mountain rivers.
6. She was told the news when she came.

7. The film is much spoken about.

Exercise 3.

Translate the following into English.




L1 ¢pabpuka Oyna 30yq0BaHa IECATH POKIB TOMY.
Konu O6yno Bumano 1eit miapyaank?

[it namu ykpaiHchKo-aHITiHChKHil PO3MOBHHUK.
oMy 3anpoIoHyBaIi KBUTOK Ha KOHIIEPT.

Bawm 3amnatsaTs 3a 110 poOOTy 3aBTpa.

IM Hakasanm 3anuIIMTH 3ai.

MeHne 3anuTany, 9 MA IiJIeMO B TEaTp.

}{KHIO MCHC 3alINTalOoTh, s iM BCe pOSHOBiM.
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[{e muTanHs 3apa3 0OroBOPIOETHCSA HA 300pax.
10.Moro ciayxanu nyxe YBasHO.
11.Micrt OyJ10 3pyHHOBaHO, eI HIXK MU MPUOYIIU Ty IH.

12. TIpo uro moxiro 6araTo TOBOPSITH.

InginiTus. O0’ekTHI Ta Cy0’€KTHI iH(PIHITUBHI KOMILIEKCH.

The Infinitive. The Objective and Subjective Infinitive Complex.

Active Passive
to write to be written
Indefinite to come
Continuous to be writing
to be coming
Perfect to have written to have been written
to have come
Perfect To have been writing
Continuous To have been coming
Exercise 1.

State the function of the infinitive in the sentences.
1. Everyone had a wish to say something.
2. He decided to go alone.

3. We must work hard to live.




. The question must be answered.

. It was difficult to believe.

4
5
6. She was going to my rooms to see my aunt.
7. The great thing is to make a good breakfast.
8. | am already to go with Annie.
9. Nothing could be done before morning.
10. It wasn’t safe to cross the bridge at night.
11. To earn a living he became a salesman.
12. The man was the first to speak.
13. This is my bench, and you have no right to take it away from me.
Exercise 2.

Change the following complex sentences into simple ones using the Objective
Infinitive Complex.

. We watched the dockers as they unloaded the ship.

. They watched me as | made my bed.

Mother saw him as he climbed over the fence.

. | watched them as they played ice-hockey.

1
2
3
4
5. Nobody noticed her as she went away.
6. We expect that he will come back at 7.
7. He expects that his friends will help him.
8. | believe that they are at home now.
9. I know that she is very modest.
10. My wish is that you should tell me about it.
Exercise 3.
Change the following complex sentences into simple ones using the Subjective
Infinitive Complex.
1. Itis said that they work in the field.
2. Itis believed that she knows several foreign languages.
3. Itis said that Kate is preparing for her entrance examinations.

4. It is believed that he is writing a historical novel.



5. Itis reported that the delegation arrived in Paris on the 10" of September.
6. It is believed that the house was built in the 18" century.
7. Itis expected that he will arrive on Monday.
8. Itis supposed that the book will be published next year.
9. It seems that they live in the same house.
10. It proved that you were right.
Exercise 4.
Translate the following into English.

. Mu Oauunu, ik BOHA IEPEXOIUIIA BYJIHIIIO.

. Sl ayna, ik BOHU CITIBaJIM IO MICHIO.

. Mu noMITHIIH, 1110 BIH BCTaB 1 BUMIIIOB 3 KIMHATH.

. 51 xouy, 1100 BU 3p0oOUIIN LIE CHOTO/IHI.

1
2
3
4
5. Meni He ToA00A€THCS, KOJIU BIH TOBOPHUTH TaK IMOBLIBHO.
6. 4 He mymas, 110 TH 3aIi3HUIICS.

7. Bueni BBaxaroTh. [1{o 11e micto 6yno 3acHoBano B XI| cTomiTTi.
8. KaxyTts, mo BiH 3apa3 xuBe B Kuesi.

9. KoxHoro pasky ii 6aunin B KpaMHHUII.

10. Leit ¢pia6M, HAIIEBHO, CTI0I00A€THCS BaM.

TECTOBI (KOHTPOJIBHI 3ABJAAHHS) 3ABJAHHA TA TEKCTH
JJIAA IMCBbMOBOT'O IIEPEKJIAZTY
KonrposabHa podora Nel

BapianT 1



EKOHOMIKA

Kontpoabna po6ora Nel
Bapianr 1

Trade and payments across national borders require that one of the parties
to the transaction contract to pay or receive funds in a foreign currency. At some
stage, one party must convert domestic money into foreign money. Moreover,
knowledgeable investors based in each country are aware of the opportunities of
buying assets or selling debts denominated in foreign currencies when the
anticipated returns are higher abroad or when the interest costs are lower. These
investors also must use the foreign exchange market whenever they invest or
borrow abroad.

The phenomenal explosion of activity and interest in foreign exchange
markets reflects in large measure a desire for self-preservation by businesses,
governments, and individuals. As the international financial system has moved
increasingly toward freely floating exchange rates, currency prices have become
significantly more volatile. The risks of buying and selling dollars and other
currencies have increased markedly in recent years. Moreover, fluctuations in
the prices of foreign currencies affect domestic economic conditions,
international investment, and the success or failure of government economic
policies. Governments, businesses, and individuals involved in international
affairs find it is more important today than ever before to understand how
foreign currencies are traded and what affects their relative values.

BapiauT 2

Trading among the residents of different countries requires an efficient
exchange of national currencies. This is usually accomplished on a large scale
through foreign exchange markets, located in financial centers such as London,
New York, or Paris—in order of importance—where exchange rates for
convertible currencies are determined. The instruments used to effect
international monetary payments or transfers are called foreign exchange.

Foreign exchange is the monetary means of making payments from one currency



area to another. The funds available as foreign exchange include foreign coin
and currency, deposits in foreign banks, and other short-term, liquid financial
claims payable in foreign currencies. An international exchange rate is the
price of one (foreign) currency measured in terms of another (domestic)
currency. More accurately, it is the price of foreign exchange.

Since exchange rates are the vehicle that translates prices measured in one
currency into prices measured in another currency, changes in exchange rates
affect the price and, therefore, the volume of imports and exports exchanged. In
turn the domestic rate of inflation and the value of assets and liabilities of
international borrowers and lenders is influenced. The exchange rate rises (falls)
when the quantity demanded exceeds (is less than) the quantity supplied.
Broadly speaking, the quantity of U.S. dollars supplied to foreign exchange
markets is composed of the dollars spent on imports, plus the amount of funds
spent or invested by U.S. residents outside the United States. The demand for
U.S. dollars arises from the reverse of these transactions.

Kontpoabna podora Ne2
Bapianr 1

One of the most important and basic economic issues is the theory of
Market Structure. The meaning of economics as a science is the description and
explanation of different ways of economic agencies’ interactions through
commodities, services, mediums of exchange like money, production processes
and other in order to increase their wellbeing in a materialistic part of life. The
satisfaction, although only partial, of either economic agency could not be
achieved while acting without knowing something about the market, on which it
operates. One can not predict or expect either producers’ or consumers’
behaviour without knowing general profit and utility maximising notions and
conditions. The structure of a market provides this information.

The theory of Market Structure divides the markets into four most
distinctive types. The polar ones are the pure competition and pure monopoly.

Between these extreme case lie two imperfectly competitive market structures:



monopolistic competition (the one, which is closer to perfect or pure
competition, and which would be described in this essay) and oligopoly (closer
to monopoly, but has more than one but not many large operating firms, lower
monopolistic power and other distinctive features).

Globalization in its largest extent began a bit before the turn of the 16th
century, in Portugal. The country's global adventurism in the 16th century linked
continents, economies and cultures as never before. The then Kingdom of
Portugal kicked off what has come to be known as the Age of Discovery, in the
mid-1400s. The westernmost country in Europe was the first to significantly
probe the Atlantic Ocean, colonizing the Azores, Madeira and other Atlantic
islands, then braving the west coast of Africa.

Bapianr 2

Globalization in its largest extent began a bit before the turn of the 16th
century, in Portugal. In 1488, Portuguese explorer Bartolomeu Dias was the first
to sail around the southern tip of Africa, and in 1498 his countryman Vasco da
Gama repeated the experiment, making it as far as India. The Portuguese Empire
would establish ports, forts and trading posts as far west as Brazil, as far east as
Japan and Timor, and along the coasts of Africa, India and China. For the first
time in history, a wave of global trade, colonization, and enculturation reached
all corners of the world.

Globalization is viewed as a centuries’ long process, tracking the
expansion of human population and the growth of civilization that has
accelerated dramatically in the past 50 years. Early forms of globalization
existed during the Roman Empire, the Parthian empire, and the Han Dynasty,
when the Silk Road started in China, reached the boundaries of the Parthian
empire, and continued onwards towards Rome. The Islamic Golden Age is also
an example, when Muslim traders and explorers established an early global
economy across the Old World resulting in a globalization of crops, trade,
knowledge and technology; and later during the Mongol Empire, when there was

greater integration along the Silk Road. Global integration continued through the
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expansion of European trade, as in the 16th and 17th centuries, when the
Portuguese and Spanish Empires reached to all corners of the world after
expanding to the Americas.

Globalization became a business phenomenon in the 17th century when the
Dutch East India Company, which is often described as the first multinational
corporation, was established. Because of the high risks involved with
international trade, the Dutch East India Company became the first company in
the world to share risk and enable joint ownership through the issuing of shares:
an important driver for globalization.

KounrpouabHa podora Ne3
Bapianr 1
Globalization has various aspects which affect the world in several different
ways such as:

« Industrial (alias trans nationalization) - emergence of worldwide
production markets and broader access to a range of foreign products for
consumers and companies

« Financial - emergence of worldwide financial markets and better access to
external financing for corporate, national and subnational borrowers

« Economic - realization of a global common market, based on the freedom
of exchange of goods and capital.

. Political - political globalization is the creation of a world government
which regulates the relationships among nations and guarantees the rights
arising from social and economic globalization. Politically, the United
States has enjoyed a position of power among the world powers; in part
because of its strong and wealthy economy. With the influence of
Globalization and with the help of The United States’ own economy,
China has experience some tremendous growth within the past decade. If
China continues to grow at the rate projected by the trends, then it is very
likely that in the next twenty years, there will be a major reallocation of

power among the world leaders. China will have enough wealth, industry,
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and technology to rival the United States for the position of leading world
power.

Informational - increase in information flows between geographically
remote locations

Bapianr 2

Globalization has various aspects which affect the world in several different

ways such as:

Economic - realization of a global common market, based on the freedom
of exchange of goods and capital.
Informational - increase in information flows between geographically
remote locations
Cultural - growth of cross-cultural contacts; advent of new categories of
consciousness and identities such as Globalism - which embodies cultural
diffusion, the desire to consume and enjoy foreign products and ideas,
adopt new technology and practices, and participate in a "world culture"
Ecological- the advent of global environmental challenges that can not be
solved without international cooperation, such as climate change, cross-
boundary water and air pollution, over-fishing of the ocean, and the spread
of invasive species. Many factories are built in developing countries
where they can pollute freely.
Social - the achievement of free circulation by people of all nations
Transportation - fewer and fewer European cars on European roads each
year (the same can also be said about American cars on American roads)
and the death of distance through the incorporation of technology to
decrease travel time.

Kontpouabna podora Ned

Bapiant 1

The foreign exchange market is extremely competitive so there are many

participants, none of whom is large relative to the market.
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The central institution in modern foreign exchange markets is the
commercial bank. Most transactions of any size in foreign currencies
represent merely an exchange of the deposits of one bank for the deposits of
another bank. If an individual or business firm needs foreign currency, it
contacts a bank, which in turn secures a deposit denominated in foreign
money or actually takes delivery of foreign currency if the customer requires
it. If the bank is a large money center institution, it may hold inventories of
foreign currency just to accommodate its customers. Small banks typically do
not, hold foreign currency or foreign currency-denominated deposits. Rather,
they contact large correspondent banks, which in turn contact foreign
exchange dealers.

The major international commercial banks act as both dealers and brokers.
In their dealer role, banks maintain a net long or short position in a currency,
and seek to profit from an anticipated change in the exchange rate. (A long
position means their holdings of assets denominated in one currency exceed
their liabilities denominated in this same currency.) In their broker function,
banks compete to obtain buy and sell orders from commercial customers, such
as the multinational oil companies, both to profit from the spread between the
rates at which they buy foreign exchange from some customers and the rates
at which they sell foreign exchange to other customers, and to sell other types
of banking services to these customers.

Frequently, currency-trading banks do not deal directly with each other
but rely on foreign exchange brokers. These firms are in constant
communication with the exchange trading rooms of the world's major banks.
Their principal function is to bring currency buyers and sellers together.

BapianTt 2
One of the most important of all international financial instruments is the
Bill of Exchange. Frequently today the word draft is used instead of bill. Either
way, a draft or bill of exchange is a written order requiring a person, business

firm, or bank to pay a specified sum of money to the bearer of the bill.



Foreign currency and coin itself (as opposed to bank deposits) is an
important instrument for payment in the foreign exchange markets. This is
especially true for tourists who require pocket money to pay for lodging, meals,
and transportation. Usually this money winds up in the hands of merchants
accepting it in payment for purchases and is deposited in domestic banks. For
example, U.S. banks operating along the Canadian and Mexican borders receive
a substantial volume of Canadian dollars and Mexican pesos each day. These
funds normally are routed through the banking system back to banks in the
country of issue, and the U.S. banks receive credit in the form of a deposit
denominated in a foreign currency. This deposit may then be loaned to a
customer or to another bank.

A wide variety of other financial instruments are denominated in foreign
currencies, most of this small in amount. For example, traveler's checks
denominated in dollars and other convertible currencies may be spent directly or
converted into the currency of the country where purchases are being made.
International investors frequently receive interest coupons or dividend warrants
denominated in foreign currencies. These documents normally are sold to a

domestic bank at the current exchange rate.

OBJIIK TA ®IHAHCHU

KontposabHa podora Nel
BapianT 1

All credit cards offers will offer benefits. Finding the one that fits your
needs is the key! Let's discuss a few of the things you should be aware of
before you apply for any credit card offer.

1. What Do You Need The Card For?

This is the first and most important question you should ask yourself. Your
answer will help to decide just what type of card and what incentives will work
best for your needs.

For example, if it is for business use, look for a card that offers a cash-



back for business purchases or membership to a discount buying club. Most
companies will offer a low introductory rate for a specified amount of time but
you need to know what it jumps to when that said time has expired. It may
work best for your business if you find a long-term, more moderate interest rate
than be stuck changing cards every few months to keep your interest in check.

If the card is for personal use, decide why and for what do you really need
it for. If you plan on using it instead of cash and checks throughout the month
but plan to pay it off each month, know what the card's grace period is and what
happens if you miss it.

Pick a card that offers reward points even if you don't carry a monthly
balance. This can be a great way to rack up the frequent flyer miles as long as
you're disciplined enough to use it this way.

2. Know the Interest Rate.

Many card companies will offer an initial interest rate that is quite low,
sometimes even 0%, for a designated period of time. This rate usually applies
to both transferred balances and new purchases.

What you need to know is what happens after the introductory phase has
ended. Will the interest then skyrocket? Will the interest rate be more moderate
as long as you have a good payment history? Look for hidden costs such as an
annual fee or a cash advance fee. These are important to know if you plan on
using your card effectively.

3. Incentives

Many cards also offer a whole list of incentives with their application
request. Although many of these are nice, usually you have to use your card a
great deal to get them.

This can become a kind of trap. You know, buy more to save more.

If you're going to use your card anyway, then you might as well have
something to show for it. Look for cards that offer incentives that interest you

and you would actually use.



BapianT 2
If you're shopping for financial planning services, it may seem like a jungle
out there. There are advertisements everywhere, and everybody seems "nice,"
but nice won't cut it when it comes to your money. How can you cut to the
chase and find a financial planning expert that you can trust.

Start by learning what the different designations mean. You may have
noticed that there are three popular financial designations that most financial
planners hold. You'll want to choose one with one of the following
designations.

Like many CPA's, a Certified Financial Planner (CFP) must attend about two
years of training and pass a rigorous test. This designation is given by the
Certified Financial Planning Board of Standards, a national organization. After
two years of preparatory courses, a Certified Financial Planner must earn a
passing grade on a ten-hour test given over the course of two days. The
Financial Planning Association can provide you with a listing of Certified
Financial Planners.

You may have also encountered some Chartered Financial Consultants. These
graduates of American College in Pennsylvania have completed a series of
exams and obtained real life experience before earning their designation.
However, the program is geared more toward the insurance profession than
broad based financial planning. The Society of Financial Professionals can
provide you with a listing of these consultants.

The American Institute of Certified Public Accountants offers its own
designation, a Personal Financial Specialist (PFS). Certified Public Accountants
can earn this additional designation by completing a series of comprehensive
tests and demonstrate experience in financial planning. Most of these
designates are members of the National Association of Personal Financial
Advisors, and they can refer you to a PFS in your area.

All of the above certifying agencies require at least three years of experience

prior to certification. Other designations do exist, but these three are the most



reliable. Since many unscrupulous individuals decide to call themselves
"financial planners," you'd be wise to look for one with a certification from a
nationally recognized organization.

Since the Securities and Exchange Commission doesn't regulate smaller
financial advisors (those with under $25 Million under advisement), it is up to
you to screen your financial planner carefully.

You can begin by checking on the website of the National Association of
Securities Dealers website. They list financial planners who have been
disciplined on their website. Information is also available by telephone from
this association's toll free number. Also check with your state's securities
division for disciplinary actions and complaints.

Ask your planner for a copy of Form ADV, Part Il. If you aren't familiar
with the form, they will be. This form is required by the Securities and
Exchange Commission from every financial planner and should spell out how
and what the planner will be paid and any incentives they may earn. Sometimes
they will provide this information in brochure or pamphlet form, but you'll
know up front what your fees will be.

Finally, check references. A reputable planner won't mind giving you a few
references to call. Find out if they handle portfolios similar to yours and if the
client is satisfied with their services. Ask about fees.

It's your future, so doing a little homework up front and making sure that
you're getting what you pay for is well worth it in the long run. Make sure that
your financial planner holds a nationally recognized designation and check him
out before you hand over your hard earned money. Your time and effort is a
wise investment when shopping for a financial planner.

Kontpoabna podora Ne2
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There's no denying it, home mortgage interest rates are going up, and will
likely continue to increase over the next several years. This trend is actually just

a natural upswing to the economic cycle, but it's got prospective home owners



in a bit of a panic. Should they abandon plans to buy a home, get stuck with a
high interest rate, or hope for things to turn around in the future?

While interest rates are higher than they were a couple of years ago, there's
no reason to panic. Even if interest rates do increase, there are always a number
of resources for home buyers.

One of the easiest answers is to pay discount fees to get a lower interest rate.
Many lenders will offer home buyers a lower interest rate if the buyer is willing
to pay points for a lower rate. What exactly is a point? A point is one percent of
the total loan amount.

When you pay points for a discounted interest rate, you pay to lower the
interest rate over the life of the loan. However, you must pay the discount fee as
part of your closing costs of the loan. This means more out of pocket expense at
the start of the loan, but a lower monthly payment for the life of the loan.

It sounds expensive, paying money up front to get a lower interest rate. But,
simply add up your monthly savings for the discounted rate and you'll find that
you can recoup the initial extra fee in a just a few years. You'll also save
considerably over the life of the loan.

As an example, on a $100,000 mortgage (30-year fixed): a 7 percent, the
monthly payment is $665.30 and the total interest paid over the life of the loan
is $139,508.99. Compare this to the same loan at 8 percent: a monthly payment
of $733.76 and a total interest payment of $164,155.25. Beyond the monthly
savings, you'll save almost $25,000 over the life of the loan.

Paying a fee for a lower interest rate makes sense if you are planning to stay
in the home for a few years. In a few years, you'll more than make back the
original investment at closing in monthly savings. If you plan to sell the house
in a couple of years, it may not be worth the up-front investment.

When you work with a trustworthy mortgage officer, you can find lots of
options for making a monthly mortgage payment affordable, including paying a

discount fee for a lower interest rate, as well as a number of other options. Call



your mortgage broker to find out the best way to save money each month with
an affordable home loan.
BapianT 2

Financial planning, something we all know we need to do, but always put off
to the future. Financial planning is hard simply because it requires financial
discipline, which is difficult to have in this consumer society. However, financial
planning is very important because you want to retire one day, be financially
stable in the event of an accident, or unexpected loss of a job. Financial planning
will help you rest easy as you age.

The following tips will help get you in gear to start your financial planning.
Once you have made financial planning part of your routine, it won't seem so
difficult. But getting your financial planning started can be the most difficult
thing. These tips will help motivate you to make financial planning one of your
main goals.

Financial Planning Tip #1 Pay off Debt.

One of the biggest factors fighting against financial planning is debt, especially
credit card debt. If something starts off as a small debt it turns into a big one
simply because you were not paying off the debt. Financial planning means you
have a plan and paying off debt should be the first goal of your plan.

Financial Planning Tip #2 Invest.

Another financial planning tip is to invest. Financial planning means you are
saving for the future in many cases, so you will want to take money you earn
today and invest in the stock market, in bonds, IRAs, 4019k) or a mixture of all
of the above. Saving your money with the help of financial planning will help
money grow all on its own.

Financial Planning Tip #3 Spend Less than You Earn.

This is tough for people to understand and often times what they resist most
when they begin financial planning. This is because Americans always want
what is bigger and better. Regardless, financial planning is more important than

consumerism. Make spending less than you earn part of your financial planning.



Financial Planning Tip #4 Budget.

A great financial planning tip is budgeting. You won't be able to save unless
you know what you spend. Make budgeting part of your financial planning and
you will realize saving is not so hard.

KonTposbna po6ora Ne3
Bapianr 1

When one opens a checking account, inevitably the sales pitch to order
checks through the back is given. Many banks offer a special price on the first
book, only to charge more for subsequent orders of personal checks. However,
there are ways to avoid overpaying when you order checks.

Upon initially opening a checking account, it isn't a bad idea to order
personal checks through the bank. This ensures that all of the information is
correct, and if a mistake is made, it is easier for the bank to fix it at no extra
charge to you. When it comes time to reorder, however, it is a good idea to
order checks from a different company.

Special coupon mailings are a good source of companies that print personal
checks. The fun part of ordering checks from these companies is the variety of
styles usually offered. Additionally, when your order personal checks on
special, there is usually a free book of checks involved. The regular price is
often nearly half what a bank charges, and many companies will include a
fourth book at no extra charge when you order three.

The Internet is another good place to order checks. Discount companies and
special ‘online only' deals abound. However, as with anything done on the
Internet, it is important to be sure you are dealing with a reputable company.
Any check company will need your bank account number, so it is important to
make sure that the Web site is secure and represents a good company.

There's no need to order personal checks from your financial institution and
pay 15 to 20 dollars for 200 checks. By keeping your eyes open and looking
around for bargains, you can order checks that are high quality and complement

your personal style and pay much, much less.
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Although traditionally women have represented the majority of part-time
workers in the UK, there are large groups of other workers who for a variety of
reasons only work part-time. Whatever your reasons for working part-time, it is
Important that you have all the facts you need about how part-time work could
affect your pension.

Even though you may only be working part-time it is important that you
consider your pension and seek professional advice as and when you may
require it. In and amongst this consideration about your pension you need to
bear in mind that even though you are only working part-time you are still
entitled to the same pension rights as a full-time worker.

Traditionally workers simply did not have rights, let alone pension rights.
However, as time has gone by the social attitudes have brought about a change
in legislation as regards workers' rights. It has taken a while for these worker's
rights to be passed over to those working part-time as well as the full timers but
the law is certainly now more behind the rights of all workers than ever before.
In the past, many part-timers missed out on the company pension scheme or
they would not receive the employer's part of the contribution to their pension.

The most significant change to part-time workers and their pension rights
occurred in the UK in 2001 when the House of Lords ruled that part-time
workers who could justifiably claim they had been discriminated against could
make claims for pension rights dating back to 1976. These regulations were put
in place to ensure that part-timers have exactly the same working rights and
conditions as full-time workers. It is thought that the legislation has affected
part-time workers within the education and health sectors the most. As many
part-time workers are women (as the primary carer of their family unit) these
regulations might also correspond to the sexual discrimination regulations and
you should mention this to any professional you seek advice from.

This means that if you do not have access to the company pension and your

colleagues working full-time do, then you could be entitled to a considerable



pay-out from your company. In order to make the claim for the lost pension pay
you have to have been working for the company for at least six months. If you
are a part-time worker and you believe that this pension discrimination may
apply to you, then you would be well-advised to seek professional advice from
a financial adviser.
KonTpoJsbna podora Ne4
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What are payday loans?

Payday loans are short-term loans that are extended between two pay days.
A payday loan is normally provided for 14 days. The borrower, on acceptance
of the loan conditions, provides a check favoring the lender as security against
the loan. On the due date, the lender deposits this check to recover the loan
dues. The due date is generally the next pay day of the borrower. No credit
checks are conducted for granting payday loans. Therefore, the FICO score of
the borrower is irrelevant. It doesn't matter whether the borrower has a bad
credit history, or has no credit history, or has declared bankruptcy.

Qualifications for payday loans
To qualify for a payday loan, the borrower needs to fulfill all of the following
conditions. There are no exceptions.
* You must be a US citizen.
* You must at least 18 years of age.
* You must be at a full time job currently and must be at this job for at least
three months.
* You must either have an active checking account or a savings account.
* Your after tax salary should be at least $ 1,000 or you must have a fixed
income of $800.

Cost of payday loans

Payday loans carry a very high cost. Generally the lender fees for a $ 100
payday loan is anywhere between $15 and $25. It should be remembered that

this fee is for 14 days as the loan itself is extended for these many days only. If



one considers the cost on an annual percentage rate (APR) basis, the average is
391%, which by any standard is exorbitant. By law, it is mandatory for the
lender to specify the APR to the borrower. Many lenders do compare the cost
of payday loan against other forms of financing; but the common denominator
of such a comparison is that all of them are very expensive.

BapianT 2

When to avail of payday loans?

Payday loans should be availed only during emergencies. Considering the
fact that the cost of carrying a payday loan is very high, it should be a resource
of last resort. If one implements good budgeting techniques and has a good
financial plan, the need for borrowing by way of payday loans can be
minimized. Moreover, one must ensure that a payday loan is paid on time.
Payday loans should not be rolled over or extended as within no time the
borrower will find himself or herself in a debt trap where money may have to be
borrowed just to repay the interest.

Profile of a payday loan borrower
* A typical payday loan customer is between 25 and 40 years of age with an
annual income anywhere between $ 25,000 and $ 50,000.

* According to the US Census report of Year 2000, the results of the payday
loan borrowers survey are:
22% of those surveyed hold a bachelor's degree.
51% of those surveyed have a retirement savings plan.
In excess of two-thirds of those surveyed have a savings account.
More than two-thirds of those surveyed have an annual income of at least $
25,555.
Why are Payday loans popular?
They are popular for a number of reasons such as:
* Credit checks are not required. The personal check that you make payable to
the lender acts as security.

 Approval is quick. If all the necessary documents are submitted, your loan



application maybe approved in minutes.

* The paperwork involved is simple. Generally one or two documents would
suffice which explains the loan process and your obligations.

* The repayment process is without hassles. The check submitted as security is
encashed on the next payday by the lender. You could extend the loan to
subsequent paydays for a fee. However this is very expensive.

» Easy availability. Payday loans are particularly appropriate for emergency
situations provided the amount required is small and one is willing to bear the

high cost of the loan.

MEHE/UKMEHT

KounrpouabHa podora Nel
Bapianr 1

Peter Drucker, the well-known American business professor and
consultant, suggests that the work of a manager can be divided into planning
(setting objectives), organizing, integrating (motivating and communicating),
measuring and developing people.

First of all, managers (especially senior managers such as company
chairmen — and women — and directors) set objectives, and decide how their
organization can achieve them. This involves developing strategies, plans and
precise tactics, and allocating resources of people and money.

Secondly, managers organize. They analyze and classify the activities of
the organization and the relations among them. They divide the work into
manageable activities and then into individual jobs. They select people to
manage these units anti perform the jobs.

Thirdly, managers practice tile social skills of motivation and
communication. They also have to con objectives to the people responsible for
attaining them. They have to make the people who are responsible for

performing individual jobs form teams. They make decisions about pay and



promotion. As well as organizing and supervising the work of their subordinates
they have to work with people in other areas and functions.

Fourthly, managers have to measure the performance of their staff, to see
whether the objectives set for the organization as a whole and for each individual
member of it are being achieved.

Bapianr 2

Many people want to become managers. Managers are ultimately
responsible for the achievement of results through the specialized efforts of other
people, whether individually, in groups, or in organizations. They are involved
in management. Management is the process undertaken by one or more
individuals to achieve results not possible by an individual acting alone.

Management is a field of study. There are many different approaches to
management, but only three of them are well-established. They are the classical
approach, the behavioral approach and the management science approach.

The classical approach was launched in the early 1990s. Managers were
seeking ways to increase the efficiency and productivity of a rapidly expanding
workforce. Later, the effort expanded into studying problems of emerging large,
complex organizations. Three activities were identified as the functions which
comprise the management process.

Planning helps an organization define and meet its objectives.

Organizing means turning plans into action with the help of leadership and
motivation.

Controlling ensures that actual organizational performance conforms to
planned performance.

The behavioral approach uses the concept of psychology, sociology,
anthropology and other behavioral sciences to assist managers in understanding
human behavior in the work environment. It concentrates on such topics as
motivation, communication, leadership and work group formation, which can

artist managers with the people aspect of their job.



The management science approach is a modern version of the early
emphasis on the management of work by the classical approach. It applies math
and statistics to managing operations. Its management literature focuses on
solving technical rather than behavioral problems. The computer is a key tool.
There are also attempts to achieve integration of these three approaches to
management. They are the systems approach and the contingency approach.

The systems approach views an organization as a group of interrelated
parts with a single purpose. Managers must remember that actions by one part
affect all the others. They must also view the organization as a dynamic whole
and must try to anticipate the intended as well as the unintended impacts of their
decisions.

KonTpoJsbsHna podora Ne2
Bapianr 1

Different forces inside and outside an organization influence a manager's
performance. A manager must deal with two environments: the organization's
internal environment, which usually can he controlled, and the unpredictable
whims of the outside world, the external environments.

Organizations vary in purpose and in technology. Schools, hospitals, banks,
telephone companies, civic groups, and restaurants are all examples of
organizations with different goals and needs. But they and other organizations
have one element in common: managers.

The basic concepts of systems theory can help managers simplify and deal
with the complex interactions of the internal and external environments. An
organization can be viewed as simply one element in a number of elements that
are dependent on each other. The organization takes resources (input) from the
larger system (the external environment processes these resources within its
internal environment, and return them to the outside in changed form (output). A
business firm has two major inputs: human and non-human resources. Human
inputs come from the people who work in the firm. They contribute their time

and energy to the organization in exchange for wages and other tangible and



intangible rewards. Nonhuman resources consist of raw materials and
information. These are transformed or used in combination with human
resources to provide other resources.

It is the manager who must coordinate the activities of the entire system
(organization) or one of the many subsystems (departments) within the
organization. For the manager, the systems concept emphasizes that the ultimate
survival of the organization depends upon its ability to adapt to the demands of
the environment and in meeting these demands, the total input-process-output
cycle must be focus of managerial attention.

Bapianr 2

Most organizations function on at least three distinct but overlapping levels,
each requiring a different managerial focus and emphasis.

They include the operations level, the managerial level and the strategic
level.

At the operations level, managers focus on performing what the
organization produces (goods) or does (services) effectively. At the managerial
level, managers coordinate operational level activities and determine the
goods/services to produce. They manage the operation function and serve as a
liaison between the company and users of the company's products. At the
strategic level, managers set the organization's long range objectives and
direction and determine how the organization will interact with its external
environment.

There are three types of managers and levels of management. At the first
level the manager spends most of his/her time working with subordinates. At the
middle level, managers manage other managers and at the top level, managers
ensure that the organization meets the expectations of its owners, customers and
stockholders.

Management also involves three basic skills. Technical skill means the
ability to use the tools, procedures, and techniques of a specialized field. This is

very important at the lower management levels. Human skill is the ability to



understand and manage people effectively. Conceptual skill is the ability to
understand all of the organization's activities and interests, how they interrelate,
and how the organization functions as a whole.

One has to distinguish between managerial roles, informational roles and
decisional roles.

Interpersonal roles focus on the manager's interpersonal relationships. The
figurehead role involves symbolic/ceremonial duties, the leadership role
involves directing and coordinating subordinates' activities, and the liaison role
involves developing and maintaining interpersonal relationships within and
outside the organization.

When fulfilling informational roles, the manager acts in sending and
receiving nonroutine information and building a network of interpersonal
contacts. The monitor role involves examining the environment to gather
information which may affect the manager's unit. The dissimulator role means
that the manager provides the important information to subordinates that they
might not ordinarily know about. The spoke person role means that the manager
represents his/her unit to other people internally or externally.

Decisional roles involve managerial decision making. The entrepreneur role
means that the manager devices new ideas' and plans and implements change to
improve organizational performance. The disturbance handler role means that
the manager makes decisions or takes corrective actions in response to pressure
beyond his/her control. Resources allocator role means that the manager decides
who will receive what resources. The negotiator role means that the manager
bargains with other units and individuals to obtain advantages for his/her unit.

KounrpouasHa podora Ne3
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No organization is sufficient. Whether profit or nonprofit, each organization

provides something to the outside environment and in turn depends on the

environment for survivals. It is quite possible to classify the numerous



components of the external environment into two categories: direct action
components and indirect-action components.

The major direct action components of manager's external environment are
the organization's clients that it must satisfy, its competitors, and the
organizations and individuals that supply its resources. Managers must be
constantly aware of their organization's clients and meet their needs. A firm and
its competitors can engage in intratype competitions, which is competition
between institutions engaged in the same activities, and intertype competition
which may happen between different types of organizations.

The indirect-action components of the external environment can affect
managers in at least two ways. First, outside organizations can have a direct
influence on an organization or an indirect influence through a direct influence
through a direct action component. Second, certain indirect-action components
can influence the climate in which the organization must function.

There are five major types of indirect-action components. First is
technology. Technological innovations can create business opportunities (video
games, calculators) or problems when business don’t foresee and effectively
react to technological change. Second, the economy can pose opportunities or
problems, and its impacts are unpredictable. Third, political, legal and regulatory
components exist when government laws and regulations can constrain or
expand business opportunities. Fourth, the cultural and social components are
involved when traditions, customs and beliefs can substantially affect
organizations. Fifth, the international component imposes both a challenge and a
threat for managers. A business may become multinational or corporation
(MNC) because of weakening opportunities at home or outstanding
opportunities to market a product abroad.

Bapianr 2
A French industrialist, Henry Fayol, wrote in 1516 a classic definition of

the manager's role.



He said that to manage is "to forecast and plan, to organize, to command, to
coordinate and to control”. This definition is still accepted by many people
today, though some writers on management have modified Fayol's description.
Instead of talking about command, they say a manager must motivate or direct
and lead other workers.

Henry Fayol's definition of a manager’s role and functions is useful. However,
in most companies, the activities of a manager depend on the level at which
he/she is working Top managers, such as the chairman and directors, will be
more involved in long range planning, policy making, and the relations of the
company with the outside world. They will be making decisions on the future of
the company, the sort of product lines it should develop, how it should face up to
the competition, whether it should diversify etc. These strategic decisions are
part of the planning function mentioned by Fayol.

On the other hand, middle management and supervisors are generally
making the day-to-day decisions which help an organization to run efficiently
and smoothly. They must respond to the pressures of the job, which may mean
dealing with unhappy customer, chasing up supplies, meeting an urgent order or
sorting out a technical problem. Managers at this level spend a great deal of tire
communicating, coordinating and making decisions affecting the daily operation
of their organization.

An interesting modern view on managers is supplied by an American writer,
Peter Drucker. He has said that managers must perform five basic, operations.
Firstly, managers set objectives. They decide what these should be and how the
organization can achieve them. For this task, they must decide how the resources
of the company are to be used, how the work is to be classified and divided.
Furthermore, they must select people for the jobs to be done. For this, they not
only need analytical ability but also understanding of human beings. Their third
task is to motivate and communicate effectively. They must be able to get people
to work as a team, and to be as productive as possible. To do this, they will be

communicating effectively with all levels of the organization - their superiors,



colleagues and subordinates. To succeed in this task, managers need social skills.
The fourth activity is measurement. Having set targets and standards, managers
have to measure the performance of the organization, and of its staff, in relation
to those targets. Measuring requires analytical ability. Finally, Peter Drucker
says that managers develop people, including themselves. They help to make
people more productive, and to grow as human beings. They make them bigger
and richer persons.

In Peter Drucker's view, successful managers are not necessarily people
who are liked or to get on well with others. They are people who command the
respect of workers, and who set high standards. Good managers need not be
geniuses but must bring character to the job. They are people of integrity, who
will look for that quality in others.

Kontpouabna podora Ned
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When trying to identify the personal qualities we would associate with
someone in a management position, it is likely that most of us would expect
intelligence, a sound knowledge of the business, good general and professional
qualifications, proven expertise in their specialist area, effective communication
skills, an ability to get on with people, and the confidence to make decisions. A
manager with such personal qualities should have no need to adopt one
particular style of management, because he or she will recognize that every
situation will require a different approach: sometimes the work will get done
more effectively if people are left to get on with it; sometimes, in a crisis it will
be necessary to override normal consultative procedures and implement an
immediate course of action.

The skill of management is to read a situation accurately, and adopt an
approach which is most appropriate in the circumstances, and will achieve the
best results.

In achieving these results, the manager has to rely on the staff, and accept

responsibility for the quality of their work. Obviously it is in any manager’s best



interests to ensure that the people under him or her are working as well as they
can, and performing their jobs effectively. In order to monitor these aspects of a
department, some system of appraisal is essential, whereby each individual can
be made aware of his, or her, performance and progress. One method of doing
this is by implementing a policy of Management by Objectives (M b 0).
BapianT 2
Management by Objectives (M b 0).

The essence of this system is that the organisation has to identify and
establish exactly what it intends to achieve over the next period’ (The period can
be six months, twelve months or sometimes longer.) These overall objectives
will require a particular approach if they are to be achieved, and within an
organization a forward— planning team needs to establish how the various
departments have to work to help achieve the objectives, and what specific
contribution each can make to the overall plan. This process should involve
consultation with department managers and result in the establishment of a set of
departmental objectives for each functional area.

Logically, this process can be continued down through the organization so
that the various sub-sections within each department can be examined to see how
they can help the department meet its objectives, and individuals in responsible
positions can (through discussion and consultation, participation and
involvement) establish with their superiors an appropriate and feasible range of
personal objectives. This may involve analysis and re-drafting of job-
descriptions and highlight a need for specialist training.

One thing to bear in mind about an M b 0 approach is that at the individual
level, the objectives identified will most likely be quite specific in their
requirements. As you move up through the organization to identify departmental
objectives, branch objectives and corporate objectives, they will be formulated in
much more general teams, with overall policy statements indicating broad plans
of action rather than specifying particular achievement or training criteria for

individual employees.



However, it is at the individual level that the work has to be done, and the
principles of M b 0 imply a regular system of consultation and appraisal for all
employees. Implemented effectively, M b 0 can lead to the motivation and
development of individuals through regular and systematic reviews of
performance, the identification of training needs, the co-ordination of effort, and
(hopefully!) the achievement of the organization’s goals. However, effective
implementation needs to be based on a participative approach rather than an
authoritarian one, and consultation, performance-review and appraisal can be

very time-consuming for a busy manager.

MAPKETHUHTI

KounrpouabHa podora Nel
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Every organization needs to think about its markets and how effectively it
meets its customers’ or clients’ needs. Organizations that don’t satisfy their
customers sooner or later disappear — and usually it’s sooner rather than later.
Conversely, organizations that find new and better ways to meet needs prosper
and grow. Be sure that it’s better to prosper than to fail and disappear.

So, there’s hardly any issue that’s more important than figuring out how to
satisfy customers — whether old ones an organization has served in the past or
new ones it hopes to attract. At its essence, that’s what marketing and marketing
strategy planning is all about.

One reason for studying marketing is that you — as a consumer — pay for the
cost of marketing activities. In advanced economies, marketing costs about fifty
cents of each consumer dollar. For some goods and services, the percentage is
much higher.

Another important reason for learning about marketing is that marketing
affects every aspect of your daily life. All the goods and services you buy, the
stores where you shop, and the radio and TV programs paid for by advertising

are there because of marketing. Even your job resume is part of a marketing



campaign to sell yourself to some employer! Some courses are interesting when
you take them but never relevant again once they are over. Not so with
marketing — you’ll be a consumer dealing with marketing for the rest of you life.

Still another reason for studying marketing is that there are many exciting
and rewarding opportunities in marketing. Marketing is often the route to the
top. You can find opportunities in sales, advertising, product management,
marketing research, distribution, and other areas. Read as an example to prove
the idea the following original job ad from a newspaper: “Marketing Manager
for Consumer Electronics: We’ve got a new opportunity that should help our
business grow into the next century. Put your college degree and experience in
marketing consumer durables to work. Come help us analyze our markets and
plan our marketing mix in a logical, creative, and enthusiastic way. This job
offers income above industry standards, dynamic colleagues, relocation to
desirable Midwest suburb, and fast-track upward mobility. Reply in confidence,
with a copy of you resume, to Box #... ”

Bapianr 2

Production is a very important economic activity. The high standard of
living that most people in advanced economies enjoy is made possible by
specialized production.

Although production is a necessary economic activity, some people
overrate its importance in relation to marketing. Their attitude is reflected in the
old saying: “Make a better mousetrap and the world will beat a path to your
door.” In other words, they think that if you just have a good product, your
business will be a success.

The better “mousetrap” idea probably wasn’t true in Grandpa’s time, and it
certainly isn’t true today. In modern economies, the grass grows high on the path
to the Better Mousetrap Factory — if the new mousetrap is not properly marketed.
There’s a lot more to marketing a product than just making it. This is true for

most goods and services.



The point is that production and marketing are both important parts of a
total business system aimed at providing consumers with need-satisfying goods
and services. Together, production and marketing supply five kinds of economic
utility — form, task, time, place, and possession utility that are needed to provide
consumer satisfaction. Here, utility means the power to satisfy human needs.

Form utility is provided when someone produces something tangible — for
instance, a tennis racket. Task utility is provided when someone performs a task
for someone else — for instance, when a bank handles financial transactions. But
just producing tennis rackets or handling bank accounts doesn’t result in
consumer satisfaction. The product must be something that consumers want or
there is no need to be satisfied — and no utility.

KounrpouabHa podora Ne2
Bapianr 1

This is how marketing thinking guides the production side of business.
Marketing decisions focus on the customer and include decisions about what
goods and services to produce. It doesn’t make sense to provide goods and
services consumers don’t want when there are so many things they do want or
need. Let’s take our “mousetrap” a step further. Some customers don’t want any
kind of mousetrap. They may want someone else to produce a service and
exterminate the mice for them, or they may live where mice are not a problem.
Marketing is concerned with what customers want, and it should guide what is
produced and offered. This is an important idea.

Even when marketing and production combine to provide form or task
utility, consumers won’t be satisfied until possession, time, and place utility are
also provided. Possession utility means obtaining a good or service and having
the right to use or consume it. Customers usually exchange money or something
else of value for possession utility.

Time utility means having the product available when the customer wants
it. And place utility means having the product available where the customer

wants it. Tennis rackets that stay at a factory don’t do anyone any good. Time



and place utility are very important for services too. For example,
neighbourhood emergency care health clinics have recently become very
popular. People just walk in as soon as they feel sick, not a day later when their
doctor can schedule an appointment.

Stated simply, marketing provides time, place, and possession utility. It
should also guide decisions about what goods should be produced to provide
form and task utility. In other words, production provides form and task utility
only with guidance of marketing if it wants to be successful.

Bapiaur 2

How should we define marketing? Some people think of marketing too
narrowly as “selling and advertising.” On the other hand, one author defined
marketing as “creation and delivery of a standard of living.” That definition is
too broad.

An important difference between the two definitions may be less obvious.
The first definition is a micro-level definition. It focuses on activities performed
by an individual organization. The second is macro-level definition. It focuses
on the economic welfare of a whole society.

Which view is correct? Is marketing a set of activities done by individual
firms or organizations? Or is it a social process?

The answer to our question is that marketing is both a set of activities
performed by organizations and a social process. In other words, marketing
exists at both micro and macro levels. Therefore, we will use two definitions of
marketing — one for micro-marketing and another for macro-marketing. Micro-
marketing looks at customers and the organizations that serve them. Macro-
marketing takes a broad view of our whole production-distribution system.

Micro-marketing is the performance of activities that seek to accomplish an
organization’s objectives by anticipating customer or client needs and directing a
flow of need-satisfying goods and services from producer to customer or client.

Let’s look at this definition.



To begin with, this definition applies to both profit and nonprofit organizations.
Profit is the objective for most business firms. But other types of organizations
may seek more members — or acceptance of an idea. Customers or clients may
be individual consumers, business firms, nonprofit organizations, government
agencies, or even foreign nations. While most customers and clients pay for the
goods and services they receive, others may receive them free of charge or at a
reduced cost through private or government support.
KonTposbna po6ora Ne3
Bapianr 1

Profit is the objective for most business firms. But other types of
organizations may seek more members — or acceptance of an idea. Customers or
clients may be individual consumers, business firms, nonprofit organizations,
government agencies, or even foreign nations. While most customers and clients
pay for the goods and services they receive, others may receive them free of
charge or at a reduced cost through private or government support. You already
know that micro-marketing isn’t just selling and advertising. Unfortunately,
many executives still think it is. They feel that the job of marketing is to “get rid
of” whatever the company happens to produce. In fact, the aim of the marketing
is to identify customers’ needs — and meet those needs so well that the product
almost “sells itself.” This is true whether the product is a physical good, a
service, or even an idea. If the whole marketing job has been done well,
customers don’t need much persuading. They should be ready to buy. And after
they do buy, they’ll be satisfied and ready to buy the same way again the next
time.

Marketing should begin with potential customer needs — not with the
production process. Marketing should try to anticipate needs. And then
marketing, rather than production, should determine what goods and services are
to be developed — including decisions about product design and packaging;
advertising and sales policies; and, after the sale, installation, customer service,

warranty, and perhaps even disposal policies.



This does not mean that marketing should try to take over production,
accounting, and financial activities. Rather, it means that marketing — by
interpreting customers’ needs — should provide direction for these activities and
try to coordinate them. After all, the purpose of a business or nonprofit
organization is to satisfy customer or client needs. It is not to supply goods and
services that are convenient to produce and might sell or be accepted free.

When marketing helps everyone in a firm really meet the needs of a
customer both before and after a purchase, the firm doesn’t just get a single sale.
Rather, it has a sale and an ongoing relationship with the customer. Then, in the
future, when the customer has the same need again — or some other need that the
firm can meet — other sales will follow. That’s why we emphasize that marketing
concerns a flow of need-satisfying goods and services to the customer. Often,
that flow is not just for a single transaction but rather is part of building a long-
lasting relationship that is beneficial to both the firm and the customer.

Bapianr 2

Profit is the objective for most business firms. But other types of
organizations may seek more members — or acceptance of an idea. Customers or
clients may be individual consumers, business firms, nonprofit organizations,
government agencies, or even foreign nations. While most customers and clients
pay for the goods and services they receive, others may receive them free of
charge or at a reduced cost through private or government support. You already
know that micro-marketing isn’t just selling and advertising. Unfortunately,
many executives still think it is. They feel that the job of marketing is to “get rid
of” whatever the company happens to produce. In fact, the aim of the marketing
is to identify customers’ needs — and meet those needs so well that the product
almost “sells itself.” This is true whether the product is a physical good, a
service, or even an idea. If the whole marketing job has been done well,
customers don’t need much persuading. They should be ready to buy. And after
they do buy, they’ll be satisfied and ready to buy the same way again the next

time.



Marketing should begin with potential customer needs — not with the
production process. Marketing should try to anticipate needs. And then
marketing, rather than production, should determine what goods and services are
to be developed — including decisions about product design and packaging;
advertising and sales policies; and, after the sale, installation, customer service,
warranty, and perhaps even disposal policies.

This does not mean that marketing should try to take over production,
accounting, and financial activities. Rather, it means that marketing — by
interpreting customers’ needs — should provide direction for these activities and
try to coordinate them. After all, the purpose of a business or nonprofit
organization is to satisfy customer or client needs. It is not to supply goods and
services that are convenient to produce and might sell or be accepted free.

Kontpouabna podora Ned
Bapianr 1

It is important to keep in mind that the micro-marketing ideas and decision
areas apply to a wide variety of marketing management situations. They are
important not only for large and small business firms but also for all types of
public sector and nonprofit organizations. They apply to new ventures started by
a single entrepreneur as well as ongoing efforts by teams of people in
corporations. They are useful in domestic markets and international markets and
regardless of whether the organization focuses on marketing physical goods,
services, or an idea or cause. They are equally critical whether the relevant
customers or clients are individual consumers, businesses, or some other type of
organization. In short, every organization needs to think about its markets and
how effectively it meets its customers’ or clients’ needs.

Although micro-marketing is the primary focus of marketing managers,
they must remember that their organizations are just small parts of a larger

macro-marketing system.



Macro-marketing is a social process that directs an economy’s flow of
goods and services from producers to consumers in a way that effectively
matches supply and demand and accomplishes the objectives of society.

Like micro-marketing, macro-marketing is concerned with the flow of
need-satisfying goods and services from producer to consumer. However, the
emphasis with macro-marketing is not on the activities of individual
organizations. Instead, the emphasis is on how the whole marketing system
works. This includes looking at how marketing affects society, and vice versa.

Every society needs a macro-marketing system to help match supply and
demand. Different producers in a society have different objectives, resources,
and skills. Likewise, not all consumers share the same needs, preferences, and
wealth. In other words, within every society there are both heterogeneous
(highly varied) supply capabilities and heterogeneous demands for goods and
services. The role of a macro-marketing system is to effectively match this
heterogeneous supply and demand and at the same time accomplish society’s
objectives.

Bapianr 2

In general, we can say that no economic system — whether centrally
planned, market-directed, or a mix of the two — can achieve its objectives
without an effective macro-marketing system. To see why it’s true, we will look
at the role of marketing in primitive societies.

The term marketing comes from the word market, which is a group of
potential customers with similar needs who are willing to exchange something of
value with sellers offering various goods and/or services — that is, ways of
satisfying those needs. Of course, some negotiation may be needed. This can be
done face-to-face at some physical location (for example, a farmer’s market). Or
it can be done indirectly — through a complex network of middlemen who link
buyers and sellers living far apart.

In primitive economies, exchanges tend to occur in central markets. Central

markets are convenient places where buyers and sellers can meet one-on-one to



exchange goods and services. We can understand macro-marketing better by
seeing how and why central markets develop. We’ll start with a very simple
case, but thinking about it will clarify what happens when a more complex
system is involved.

Imagine a small village of five families — each with a special skill for
producing some need-satisfying product. After meeting basic needs, each family
decides to specialize. It’s easier for one family to make two pots and another to
make two baskets than for each one to make one pot and one basket.
Specialization makes labour more efficient and more productive. It can increase
the total amount of form utility created. Specialization also can increase the task
utility in producing services, but for the moment we’ll focus on products that are
physical goods.

If these five families each specialize in one product, they will have to trade
with each other. It will take the five families ten separate exchanges to obtain
some of each of the products. If the families live near each other, the exchange
process is relatively simple. But if they’re far apart, travel back and forth will

take time.

TEKCTHU JUJIA YUTAHHA 3A PAXOM TA YCHI POSMOBHI
TEMH
TEXT1

KHARKIV STATE UNIVERSITY OF FOOD TECHNOLOGY AND
TRADE

Vocabulary

1. catering IpPOMaJICbKE XapuyBaHHS
2. trade TOPTiBJIS

3. hospitality roTejibHa CIIpaBa



customs MUTHHALA

institution of higher education BUIIMI HAaBYAIBLHUHN 3aKJIa]l

4,

5.

6. entrance examinations BCTYIIHI ICITUTH

7. day-time department JICHHE BiIiIJICHHS

8. correspondence department 3209HE BiIIJICHHS
9. curriculum HaBYaJlbHA IIporpama

10. to conduct research IPOBOJUTH HAYKOBI JOCII TN

11. experienced laboratory assistant ~ mgocBigueHwmit 1a00paHT

KHARKIV STATE UNIVERSITY OF FOOD TECHNOLOGY AND
TRADE

The Kharkiv State University of Food Technology and Trade is a multi-
profile institution of higher education of the 4™ level of accreditation. It is aimed
at training specialists in food production, catering, trade, customs, hospitality
and tourism.

The University has continued the glorious traditions of Sloboda’s
commercial training for more than one hundred years. The recent history of the
University starts in 1967 with Kharkiv Institute of Public Catering. In October
2002 our institution of higher education was granted the University status.

Our University has well-equipped laboratories, lecture halls, a library and a
computer centre. The library provides a lot of necessary books, text-books
dictionaries, reference books, journals etc. Students not originally from Kharkiv
can stay at our hostel.

The course of study lasts 5-6 years. The academic year consists of two
semesters. And at the end of each semester there is an examination session.
According to the curriculum during the first two years students have to attend
lectures on some humanitarian and general educational subjects. Specialization
begins in the third year.

At present time there are six faculties at our University where the students

of day-time and correspondence departments are trained. They are the Process



Engineering faculty, Economics faculty, Accounting and Finance faculty,
Merchandise Expertising faculty, Management faculty, the faculty of Equipment
and Technical Service.

The students are engaged in Bachelor, Specialist and Master Degree
programs. The Center for Professional and Pre-Higher Learning Training, the
Ukrainian-German Lyceum, the preparation departments for the Ukrainian and
foreign citizens prepare young people to enter the University.

The teaching staff of the University includes many professors, assistant
professors, candidates of sciences, lecturers, and experienced laboratory
assistants. 27 University departments conduct research in the priority fields of
engineering, technology and economics of food production and services. Every
year the University holds scientific conferences with the participation of the
leading scientists and managers in trade and catering. The students also take an
active part in the scientific work and make reports during the conferences.

The students get practical experience at the major quality restaurants, hotels
and firms in Ukraine and abroad.

This year | have entered the Kharkiv State University of Food Technology
and Trade. The entrance examinations were rather difficult but | passed them
with good and excellent marks. Now | am a first year student of the Economics

faculty of the day-time department.

Comprehension check

Are these sentences true or false? Correct the false sentences.
1. Our University has continued the glorious traditions of Sloboda’s
commercial training for two hundred years.
2. Students who come from different cities, towns and countries can stay at
our hostel.
3. According to the curriculum specialization begins in the first year.
4. The resent history of the University begins in 2002 when it was granted

the university status.



5. The major quality Ukrainian and foreign restaurants, hotels and firms are
the places where our students get practical experience.

Answer the following questions:

1. What specialists does our University train?

2. What faculties are there at our University?

3. What degree programs are our students engaged in?
4. What are the priority fields of research?
5

. Where our students get practical experience?

TEXT 2
FOREIGN TRADE

Vocabulary
to trade — TopryBatu

comparative advantage - mepeBara Ha OCHOBI ITOPIBHSHHS
compete for — koHKypyBaTH 3a
foreign currency — iHozemHa
money flow — rpomoBwii motik
diverse — pi3HOMaHITHHI
to expand — mommproBaTu
toaid - moromaratu
FOREIGN TRADE
Foreign (international) trade means the exchange of goods and services

between nations, but speaking in strictly economic terms, international trade
today is not between nations. It is between producers and consumers or between
producers in different parts of the globe. Nations do not trade, only economic
units such as agricultural, industrial and service enterprises can participate in
trade.

International trade enables a nation to specialize in those goods it can produce
most cheaply and efficiently and it is one of the greatest advantages of trade. On
the other hand, trade also enables a country to consume more than it can produce

if it depends only on its own resources. Finally, trade expands the potential



market for the goods of a particular economy. Trade has always been the major
factor ensuring good economic relations among nations.

Different aspects of international trade and its role in the domestic economy
are known to have been developed by many famous economists.

In 1776 the Scottish economist Adam Smith, in The Wealth of Nations said
that it is essential that a country trading internationally should specialize in
those goods in which it has an absolute advantage — that is, the ones it can
produce more cheaply and efficiently than its trading partners can. Half a
century later, having been modified by the English economist David Ricardo, the
theory of international trade is still accepted by most modern economists.

In line with the principle of comparative advantage, it is im ortent that a
country should gain from trading certain goods even though its trading partners
can produce those goods more cheaply. The comparative advantage is supposed
to be realized if each trading partner has a product that will bring a better price in
another country than it will at home. Trade based on comparative advantage still
exists: France and Italy are known for their wines, and Switzerland maintains a
reputation for fine watches.

Whereas comparative advantage is based on location, competitive advantage
must be earned by product quality and customer acceptance. For example,
German manufacturers sell cars in the United States, and American automakers
sell cars in Germany, both countries as well as Japanese automakers competing
for customers throughout Europe and in Latin America.

The main difference between domestic trade and international trade is the use of
foreign currencies to pay for the goods and services crossing international borders.
Although global trade is often added up in US dollars, the trading itself involves
various currencies.

Whenever a country imports or exports goods and services, there is a resulting
flow of funds: money returns to the exporting nation, and money flows out of the
importing nation. Trade and investment is a two-way street, and with a minimum of

trade barriers, international trade and investment usually makes everyone better off.



In an interlinked global economy, consumers are given the opportunity to buy
the best products at the best prices. By opening up markets, a government allows its
citizens to produce and export those things they are best at and to import the rest,
choosing from whatever the world has to offer.

Thus, international trade leads to more efficient and increased world production,
allows countries to consume a larger and more diverse amount of goods, expands
the number of potential markets in which a country can sell its goods. The
increased international demand for goods results in greater production and more
extensive use of raw materials and labor, which means the growth of domestic
employment. Competition from international trade can also force domestic firms
to become more efficient through modernization and innovation.

It is obvious that within each economy the importance of foreign trade varies.
Some nations export only to expand their domestic market or to aid economically
depressed sectors within the domestic economy. Other nations depend on trade for
a large part of their national income and it is often im ortent for them to develop
import of manufactured goods in order to supply the ones for domestic
consumption. In recent years foreign trade has also been considered as a means
to promote growth within a nation’s economy. Developing countries and
international organizations have increasingly emphasized such trade.

Comprehension check

Are these sentences true or false? Correct the false sentences.

1. International trade enables a nation to specialize in those goods it can
produce most cheaply and efficiently and it is one of the greatest
advantages of trade.

2. Whereas absolute advantage is based on location, competitive advantage
must be earned by product quality and customer acceptance.

3. Trade has always been the major factor ensuring good economic relations
among nations.

4. International trade expands the number of potential markets in which a

country can sell its goods.



5. The increased international demand for goods results in greater production
and more extensive use of raw materials and labor, which means the growth
of domestic unemployment.

Answer the following questions:

1. What does international trade mean in economic terms?

2. How does international trade support a national economy?

3. Who developed theoretical grounds of international trade?

4. What is the difference between comparative and competitive advantages?

5. Why do nations trade?

TEXT 3
ECONOMY OF UKRAINE
Vocabulary
valuable - minHMI steel — craim
deposits - 3amacu anthracite — aaTparur
contain - mictutu (B co01) coal — Byrimns
proximity - OJIHM3BKICTh heavy — Baxxkwii
ore - pyna complementary — nogaTkoBuit
potassium salts — coii xaiiro account for — Bigmosimaru 3a
ECONOMY OF UKRAINE

Two interrelated processes are characteristic of Ukraine’s economy today,
namely its assertion as an independent state, and its transformation from
planned-centralized to market-controlled. These processes are rather
complicated, but there are all prerequisites for their effective accomplishment.

The economy of Ukraine is formed by both agriculture and industry.

Industry contributes more than 40 per cent of GDP and accounts for more
than one-fourth of total employment. Ukraine is a major center of heavy
machinery and equipment production, machine tools, large -electrical
transformers, ships, locomotives, rail cars, passenger and cargo aircraft,
agricultural machinery. It also has a well-developed chemical industry that

produces various plastics, tires and fertilizers. Ukraine has a major ferrous-



metals industry, and it rivals China as the fourth largest steel producer in the
world. Another important branch of the economy is mining. Its main produce is
coal, natural gas and iron ore. The most prominent manufactured goods include
metallurgical equipment, diesel locomotives, tractors and TV sets. Ukraine also
has well-developed chemical and food industries. There are more than 50 plants
which produce a wide range of agricultural equipment. Machine-tool and
instrument-manufacturing industries are also being developed. The growing
importance of consumer goods is reflected in the increasing output of cameras,
refrigerators, washing machines, etc. Some of the principal products of light
industry are textiles, ready-made clothes and shoes.

Agriculture accounts for about 25 per cent of Ukraine’s total GDP and
approximately the same percentage of total employment. Mainly due to
extremely fertile soil, Ukraine is a major producer and exporter of a wide variety
of agricultural products, including sugar, sunflower oil, flax, different crops and
dairy products. This sector offers diverse opportunities for foreign investments,
especially in the field of food-processing and storage.

The chernozem (black) soils of the forest-steppe zone are among the world’s
more productive farmlands. They are exceptionally good for wheat and sugar
beet. Besides wheat, Ukraine produces such grains as barley, buckwheat and
rice. Other crops include potatoes, vegetables, melons, berries, fruit, nuts and
grapes. Ukraine’s most important industrial crop, sugar beet, is concentrated in
the forest-steppe zone. Truck farming or market gardening is particularly
developed on the outskirts of large cities like Kyiv, Kharkiv, and others.

Cattle and pigs are raised throughout Ukraine, while chicken, geese and
turkey are kept for meat and egg production. There are many large-scale broiler
and egg- laying farms close to big cities. Bees are kept in all parts of Ukraine for
honey and wax.

Through the collective and state farms still remain in the country, the
declared intent of the Ukrainian government is to provide a gradual privatization

of farming, but it is a difficult and costly process.



Ukraine has extremely rich and complementary mineral resources in high
concentrations and close to each other. Rich iron ore reserves located near Kryvy
Rih, Kremenchuk, Bilozerka, Mariupol and Kerch form the basis of Ukraine’s
large iron and steel industry. One of the richest areas of manganese bearing ores
in the world is located near Nikopol. Bituminous and anthracite coal used for
coke are mined in the Donets Coal Basin (commonly called Donbas). Energy for
thermal power stations is obtained using the large reserves of brown coal in the
Dnipro basin (north of Kryvy Rih) and the bituminous coal deposits of the Lviv-
Volynian Basin north of Lviv.

Ukraine can be divided into three economic areas: Southwestern, Donets-
Dnieper and Southern.

The Southwestern Economic Area has a dense network of roads and
railways. The largest reserves of minerals and valuable wood of the Carpathian
forests are used in the chemical, gas, mining, timber, paper and porcelain
industries. Local agriculture forms the basis of the food industry. The area is
widely known for its grain-milling industry; it produces vast amounts of butter,
cheese, meat, sugar, fruit and vegetables. The engineering industry produces test
instruments, machine tools and electrical engineering equipment.

The Donets-Dnieper Economic Area has rich mineral deposits. A large
industrial output is yielded by the mining, ferrous metallurgy, chemical and
machine-building industries. The Donets Basin contains a cluster of plants
producing zinc, mercury, fertilizers, plastics, soda, acid and dyes. The area has
the greatest concentration of thermal and hydroelectric power station in Ukraine.
The Donbas produces vegetable oil, meat and milk products, sugar and butter.

The proximity of the Southern Economic Area to the sea is reflected in its
industry: shipbuilding, chemical, fishing and canning. The food industry is allied
with the cultivation of grapes, fruit and vegetables.

Ukraine has a considerable potential to develop its economy quickly — it is
explained not only by the favorable natural conditions, but also by the

convenient geographical position in terms of international trade exchanges.



Comprehension check

Answer the questions:
1. What processes are characteristic of Ukraine’s economy today?
2. What does Ukraine produce?
3. How would you characterize the three economic areas of Ukraine?
4. Where are the richest areas of mineral resources located?
5. Has Ukraine a considerable potential to develop its economy quickly?
Why?
Are these sentences true or false? Correct the false sentences.
1. The Donbas produces grapes, fruit and vegetables.
2. The proximity of the Southern Economic Area to the sea is reflected in its
industry: shipbuilding, chemical, fishing and canning.
3. Ukraine has a considerable potential to slowly develop its economy.
4. The area has not the greatest concentration of thermal and hydroelectric
power station in Ukraine.
5. The economy of Ukraine is formed only by the industry.
6. Agriculture accounts for 15 per cent of Ukraine’s total GDP and
approximately the same percentage of total employment.
7. Ukraine can be divided into four economic areas.
8. Local agriculture forms the basis of the food industry.
9. The engineering industry produces metal instruments and chemical
equipment.
10. This sector offers diverse opportunities for foreign investments,

especially in the field of food-processing and storage.

TEXT 4
THE ECONOMY OF GREAT BRITAIN
Vocabulary
private —and public - ©KOHOMika, 10 0a3yeTbcs Ha

pUBATHIN



enterprise economy Ta JIep >KaBHIHN BIIACHOCTI

in growth rates - 32 TEeMIIaMU POCTY

per capita - Ha JIyITy HaCEJICHHS

owing to - 3aBJIAKH

standard of living - piBEHbB KHUTTS

adjustment - peryJIIOBaHHs;

interest rate - BIJICOTKOBA CTaBKa

direct personal taxation - IpsIME OIOJATKyBaHHs (DI3HUHUX OCIO0
share holding - aKIis

utilities - KOMYHaJIbHI TTOCTYTH

to account for - CKJIQJIaTh YaCTKY

virtually - (hakTaHO

self-sufficient -CaMOCTIMHAHI,EKOHOMIYHO HE3AJIEKHUN
excise - aKIU3

public borrowing - Iep>kaBHA TTO3MKA

graduated income tax - POTPECUBHUIN MTPUOYTKOBHUH MOJATOK

THE ECONOMY OF GREAT BRITAIN

The United Kingdom has a developed mixed private-and public enterprise
economy and ranks among the top industrial countries in growth rates,
productivity, and competitiveness. The gross national product (GNP) is growing
faster than the population.

The state sector was reduced during the 1980s and 1990s owing to policies
of privatization, or denationalization, of publicly owned corporations. There was
also an improvement in the standard of living. Unemployment and inflation rates
were gradually reduced but remained high.

Nowadays, government policies include the close monitoring and frequent
adjustment of interest rates; a gradual reduction in the level of direct personal
taxation; a reduction in the levels of power and influence of national trade

unions in national labour negotiations; the encouragement of wider home



ownership and of individuals’ share holdings in companies. Considerable
emphasis is placed on increased exposure of the economy to market forces. The
government controls the production of coal, steel, and ships; it also runs certain
utilities, the railways, and most civil aviation.

Manufacturing industries account for one-fifth of the GNP. Small
companies predominate, though companies with 500 or more employees employ
a larger percentage of the work force. Major manufactures include motor
vehicles,  aerospace  equipment, electronic  data-processing  and
telecommunication equipment, metal goods, precision instruments,
petrochemicals, and other chemicals. High-technology industries are being
developed.

Agriculture accounts for less than 2 percent of the GNP and employs 2
percent of the work force. Farming is highly mechanized, though farms are not
extremely large, and is dominated by the raising of sheep and cattle. The United
Kingdom is not agriculturally self-sufficient. Chief crops include barley, wheat,
sugar beets, and potatoes.

The mineral industry accounts for approximately 6 percent of the GNP but
employs less than 1 percent of the work force. Production from oil fields in the
North Sea has allowed the United Kingdom to become virtually self-sufficient in
petroleum. The United Kingdom’s coal industry, despite its steady decline since
the early 1950s, remains one of the largest and most technologically advanced in
Europe.

Public revenues ordinarily fall short of expenditures and are chiefly
derived from income taxes, which are highly progressive, and excises. A single
graduated income tax was introduced in 1973. Deficits are offset by public
borrowing. The country (as well as its capital) is a major world financial and
banking centre.

Chief imports of Great Britain are: metallic ores, except iron ore, food.

Chief exports are: china, automobiles and other vehicles, wooden goods, steel,



electrical and mechanical machinery, tractors, scientific instruments, chemicals,
petroleum.

Just under half of the total population is in the labor force. The highest
proportion of employees (more than two-thirds) is in the service sectors,
financial services and distribution. Manufacturing, although it has declined,
employs more than one-fifth of all workers. Smaller numbers are in construction,
energy, agriculture, forestry, and fishing.

Comprehension check

Answer the questions:
1. What kind of economy has the UK?
2. Production of what does the government control?
3. Why the UK is self-sufficient in petroleum?
4. What industry is the most technologically advanced in Europe?
5. When was a single graduated income tax introduced?
Are the sentences true or false? Correct the false sentences.
1. The economy of Great Britain is among the less developed countries in
growth rates and competitiveness.
2. The UK has a developed mixed private-and public enterprise economy.
3. The state sector increased considerably during the 1980s and 1990s.
4. A gradual reduction in the level of direct personal taxation is one of the
actual policies of the British Government.
5. Small companies predominate in the economy of the UK.
6. Agriculture accounts for more than 50 percent of the GNP.
7. The UK’s coal industry remains one of the largest and most technologically

advanced in Europe.

TEXT5
NATIONAL ECONOMY OF THE USA
Vocabulary
flooding 3aTOTUICHHS oil well Ha()TOBa CBEP IOBUHA

soil erosion  epo3is IpyHTY petroleum  madTa



canned fish KOHCEpBOBaHa puda gasoline OCH3UH

to supply 3a0e3revyyBaTu pipeline HaPTOMPOBI
fertilizer MiHepalibHI J00pHBa assembling MOHTaX

related products cymyTHI mpoyKTH to turn out BUTOTOBJISATH

to spread out HOITHPIOBATH skilled labour xBamicdikoBana mparis

NATIONAL ECONOMY OF THE USA

The availability of water has been an important factor in America’s
growth. The early development of a prosperous agricultural system and the later
development of an industrial base were made possible largely by vast water
resources.

About a third of the land area of the United States is covered by forests.
Properly managed forests prevent flooding and soil erosion and stabilize climatic
conditions. Wood, resins and other forest products are the basic raw materials of
several of the nation’s largest industries.

The United States is rich in most of the metals and minerals needed to
supply its basic industries. The nation produces more than 75 million tons of iron
a year for its steel mills.

Coal is the second major natural resource found in large quantities in the
United States. Most of the coal is used by steam plants to produce electricity.
Much coal also is used in chemical industries for the manufacture of plastics and
other synthetics.

Oil wells in the United States produce more than 2,700 million barrels of
petroleum a year. The production, processing and marketing of such petroleum
products as gasoline and oil make up one of America’s largest industries.

Natural gas and manufactured gas furnish more than one-third of the
nation’s power.

Other basic metals and minerals mined on a large scale in the United

States include zinc, copper, silver and phosphate rock which is used for fertilizers.



More than 18.5 million Americans are employed in manufacturing,
including over two million engaged in the manufacture of machinery (excluding
electrical and transportation equipment). Other industries with more than a million
workers each include production of food and related products, clothing, metal
goods, electrical machinery, wood products and furniture, textiles, printing,
publishing and paper products. Canned fish and lumber are the chief manufactured
products of the state of Alaska, while Hawaii’s are sugar and canned pineapples.

The United States has been the world’s leading industrial nation since
early in the 20" century. Until the second half of the 19" century, agriculture
remained the dominant US economic activity. After the Civil War, great advances
were made in the production of basic industrial goods. By World War I, exports of
manufactured goods had become more important than the export of raw materials;
as manufacturing grew, agriculture became increasingly mechanized and efficient,
employing fewer and fewer workers.

In recent years there has been a great increase in the number of
engineers and scientists employed in American industries as companies emphasize
research and the development of labour-saving machines. Some plants in the oil
and chemical industries are built almost entirely around self-acting controls.
Machines are doing more and more of the work of processing, assembling,
packaging and distributing products. To meet the demands of the rapidly
increasing population, industry today turns out more products at greater speed and
with less labour.

The growing use of machines to perform routine tasks in agriculture,
industry and other fields has brought about a shift of workers to new employment.
Though some have been displaced because of automation, most have been
absorbed by new industries and by the growth of service and leisure industries.

Other changes have taken place in the business world. Today industry
reinvests twice as much of its profit in modernization and development as it did a
century ago. New industries are formed as new discoveries are made. Atomic

energy, for example, has created a wide range of new activities. So has the



invention of plastic materials, which are used in many products. Electronics has
become a major industry, employing more than a million people. About 80
percent of the products of one leading electronics firm did not exist 10 years ago.

Most American industry is located in the eastern and Midwestern parts

of the country. Industries are spreading out, building modern factories far from the
home plant, closer to natural resources, markets and a supply of skilled labour.

The United States has long had a reputation as a pioneer in ingenious
technology — from incandescent lights, sewing machines and cotton gins to
telephones, television equipment, computers, airplanes and spaceships. But only
in the last 40 years have American scientists become known for their
contributions to research in basic and applied science, and today the country is
among the world’s leaders in both areas.

The US economy consists of three main sectors-the primary, secondary,
and tertiary.

Primary economic activities are those directly involving the natural
environment, including agriculture, forestry, fishing, and mining, and usually
contribute about 4 per cent of the yearly GDP.

Secondary economic activities involve processing or combining materials
into new products, and include manufacturing and construction, this sector
accounts for approximately 23 per cent of the GDP.

Tertiary economic activities involve the output of services rather than
goods. Examples of tertiary activities include wholesale and retail trade,
banking, government, and transport. The tertiary is the most important sector by
far and accounts for almost 73 per cent of the annual GDP.

The United States contributions to the world body of scientific and
technological knowledge range from discoveries about subatomic particles,
earthquake prediction, clues to the origin and evolution of the sun and the
planets to breakthroughs in the fight against cancer and heart diseases, organ

transplantation and substitution, genetic research and new sources of energy.



Comprehension check

Answer the following questions:

1. What are the main natural resources of the USA?
2. What industries are developed on their basis?
3. What industries are the most Americans employed in?
4. What is the role of engineers and scientists in the development of the
American industries?
5. What changes have taken place in the business world?
6. What are the three major sectors of American economy?

Are these sentences true or false? Correct the false sentences:
1. Coal is the first major natural resource found in large quantities in the
USA.
2. Canned fish and lumber are the chief manufactured products of the state of
Hawaii Islands, while Alaska’s are sugar and canned pineapples.
3. Most American industry is located in the eastern and Midwestern parts of
the country.
4. The US economy consists of two main sectors — the primary and
secondary.
5. Electronics has become a major industry, employing more than a million
people.
6. Some plants in the oil and chemical industries are built almost entirely
around self-acting controls.

7. About a half of the land area of the United States is covered by forests.

TEXT 6
MY SPECIALITY (FOOD SERVICE MANAGEMENT)
Vocabulary
establishment - ycranosa
meals and beverages - Txa Ta Hamoi

to oversee, to monitor - HarnsgaTH 3a, KEPyBaTH



training - maroroBka, HAaBYAHHS

to schedule work - ctBopuTH rpadik podboTH
shift - 3miHa

complaint - ckapra

to replenish stocks - momoBHIOBaTH 3amacu

outlet - ¢ipmoBa Touka MPoOgAKY

MY SPECIALITY (FOOD SERVICE MANAGEMENT)

Food service managers coordinate a wide range of activities, but their
most difficult task may be dealing with irate customers and uncooperative
employees.

Food service managers are responsible for the daily operations of
restaurants and other establishments that prepare and serve meals and beverages
to customers. Besides coordinating activities among various departments, such
as kitchen, dining room, and banquet operations, food service managers ensure
that customers are satisfied with their dining experience. In addition, they
oversee the inventory and ordering of food, equipment, and supplies and arrange
for the routine maintenance and upkeep of the restaurant’s equipment and
facilities.

Managers generally are responsible for all of the administrative and
human-resource functions of running the business, including recruiting new
employees and monitoring employee performance and training. Retaining good
employees is a major challenge facing food service managers.

Managers oversee the training of new employees and explain the
establishment’s policies and practices. They schedule work hours, making sure
that enough workers are present to cover each shift. Some managers may help
with cooking, clearing tables, or other tasks when the restaurant becomes
extremely busy.

Food service managers ensure that diners are served properly and in a

timely manner. They investigate and resolve customers’ complaints about food



quality or service. They monitor orders in the kitchen and they work with the
chef to remedy any delays in service. They make sure that sanitation, health and
safety standards and local liquor regulations are obeyed.

In addition to their regular duties, food service managers perform a variety
of administrative assignments, such as keeping employee work records,
preparing the payroll, and completing paperwork to comply with licensing laws
and tax, wage and hour, unemployment compensation, and Social Security laws.
Managers also maintain records of supply and equipment purchases and ensure
that accounts with suppliers are paid.

Finally, managers are responsible for locking up the establishment,
checking that ovens, grills, and lights are off, and switching on alarm systems.

Many restaurants use computers to track orders, inventory, and the seating of
patrons. Point-of-service (POS) systems allow servers to key in a customer’s
order and send it to the kitchen instantaneously so preparation can begin. The
same system totals and prints checks, functions like a cash register, connects to
credit card authorizers, and tracks sales.

Food service managers use the Internet to track industry news, find
recipes, conduct market research, purchase supplies or equipment, recruit
employees, and train staff. Internet access also makes service to customers more
efficient. Many restaurants maintain Web sites that include menus and online
promotions, provide information about the restaurant’s location, and offer
patrons the option of making a reservation.

In most full-service restaurants and institutional food service facilities, the
management team consists of a general manager, one or more assistant
managers, and an executive chef. Managers or executive chefs select menu
items, taking into account the likely number of customers and the past popularity
of dishes.

Managers or executive chefs estimate food needs, place orders with
distributors, and schedule the delivery of fresh food and supplies. They inspect

the quality of fresh meats, poultry, fish, fruits, vegetables, and baked goods to



ensure that expectations are met. They meet with representatives from restaurant
supply companies and place orders to replenish stocks of tableware, linens,
paper products, cleaning supplies, cooking utensils etc.

Managers should be calm, flexible, and able to work through emergencies,
such as a fire or flood, to ensure everyone’s safety. They also should be able to
fill in for absent workers on short notice. Managers often experience the
pressures of simultaneously coordinating a wide range of activities.

Job opportunities for food service managers should be good as the number
of outlets of restaurant chains increases to meet customer demand for
convenience and value.

Comprehension check

Are these sentences true or false? Correct the false sentences.

1. Food service managers are responsible for the daily operations of
restaurants and other establishments that prepare and serve meals and
beverages to customers.

2. Ensuring that customers are satisfied with their dining experience
employees is a major challenge facing food service managers.

3. Executive chefs generally are responsible for all of the administrative and
human-resource functions of running the business.

4. Managers are responsible for locking up the establishment, checking that
ovens, grills, and lights are off, and switching on alarm systems.

5. Managers or executive chefs estimate food needs, place orders with
distributors, and schedule the delivery of fresh food and supplies.

Answer the following questions:

1. What is the most difficult task for a food service manager?

2. What do mangers ensure besides coordinating activities among various
departments, such as kitchen, dining room, and banquet operations?

3. What are managers generally responsible for?

4. What additional do food service mangers perform?

5. How do Point-of-service (POS) systems work?



TEXT 7
MY SPECIALITY (MANAGEMENT)

Vocabulary
to be responsible for — 6ytu BignoBinaneHUM 32
achievement — nocsraeHHs
to meet objectives — gocsartu Mmetu
leadership — kepiBHUIITBO
interpersonal relations — mi>kocoOUCTICHI BiTHOCHHH
profit — mpubyToK, NPUOYTKOBMIA
to ensure — 3a0e3neynTH
customer — KJIi€HT, OKYIIEb
stockholder — akmionep
t0 measure — BUMIpIOBaTH, OLIIHIOBAaTH

staff — mepconan

MY SPECIALITY (MANAGEMENT)

| am a student of the Management faculty of the Kharkiv State University
of Food Technology and Trade. | want to become a manager because managers
are ultimately responsible for the achievement of results through the specialized
efforts of other people, whether individually, in groups, or in organizations.

The work of a manager can be divided into planning (setting objectives),
organizing, integrating (motivating and communicating), measuring and
developing people.

Planning helps an organization define and meet its objectives.

Organizing means turning plans into action with the help of leadership and
motivation.

Controlling ensures that actual organizational performance conforms to
planned performance.

All modern managers essentially face three managerial tasks:

1. Managing work and organizations.



2. Managing people.

3. Managing production and operations

Managing work and organizations means to ensure that the organization’s
work gets done and to manage the overall organization.

Managing people means communication with employees, motivating and
leading them. It requires an understanding of interpersonal relations and group
behavior.

Managing production and operations means that the process used to
produce the organizations output also must be managed.

There are three types of managers and levels of management. At the senior
level the manager spends most of his/her time working with subordinates. At the
middle level managers manage other managers and at the top level managers
ensure that the organization meets the expectations of its owners, customers and
stockholders.

Peter Drucker said that managers must perform five basic, operations. Firstly,
managers set objectives. They must decide how the resources of the company
are to be used, how the work is to be classified and divided. Furthermore, they
must select people for the jobs to be done. For this, they not only need analytical
ability but also understanding of human beings. Their third task is to motivate
and communicate effectively. They must be able to get people to work as a team,
and to be as productive as possible. The fourth activity is measurement. Having
set targets and standards, managers have to measure the performance of the
organization, and of its staff, in relation to those targets. Finally, managers
develop people, including themselves. They help to make people more
productive, and to grow as human beings.

The future mangers have to acquire specialized knowledge in trade and
catering management, commercial activities in goods and services market,
economics, food products study and classification, hotel services and tourism.

That is why our students study a lot of general educational and special subjects



such as consumer requirements research, trading enterprise economy, foreign
economic activities, taxation, patenting science etc.

Our graduates can work as managers at catering and trading system, at
economic and commercial services, in ministries, departments and other
administrative bodies, at hotel and tourism.

A manager is responsible for making and carrying out decisions within the
system. Organizations vary in purpose and in technology. Schools, hospitals,
banks, telephone companies, civic groups, and restaurants are all examples of
organizations with different goals and needs. But they and other organizations

have one element in common: managers.

Comprehension check

Are these sentences true or false? Correct the false sentences.

1. Organizing means turning plans into action with the help of leadership and

motivation.

2. All modern managers essentially face four managerial tasks.

3. Managing work and organizations requires an understanding of

interpersonal relations and group behavior.

4. At the middle level managers manage other managers.

5. Schools, hospitals, banks, telephone companies, civic groups, and
restaurants are all examples of organizations with one element in
common.

Answer the following questions:

What are managers responsible for?

How can the work of a manager be divided?
What does managing people mean?

What do managers do at the top level?

o~ WD E

Where can our graduates work?



TEXT 8
MY SPECIALITY (ECONOMICYS)

Vocabulary
to influence = to affect BILUIUBATH
to distribute PO3IOILIATH
to consume CIIOKHUBATHU
earn 3apo0IIATH
needs and wants noTpeOu Ta OaXKaHHs
to carry out BUKOHATH
to make decisions npuiMaTH PillleHHS
to draw up CKJIaJIaTH
an executive and auditing body BUKOHABYMH Ta PEBi3iiiHUIA OpraH
to reveal 3’sICyBaTH
an ensuring 3a0e3neYCHHS
to hold auditing MIPOBOJIUTH PEBI3it0
wages 3apo0iTHA TIATHS

MY SPECIALITY (ECONOMICS)

Why so much attention to economics? The reason is simple. In business and
everyday life there are a large number of questions which are fundamentally
economic in nature. Economics often affects our decisions. Economic principles
influence all actions of people. Knowledge of economics, the study of how
people and countries use their resources to produce, distribute and consume
goods and services, is important to everyone now. Your understanding of
economics will influence how you earn a living and help you make better
economic decisions.

Economists try to solve many problems, which have a great and significant
influence on human life and events. So, we can say that a large part of what

economists do, is studying economics. But what is economics?



Informally, economics is a science of making life. Knowledge of basic economic
principles helps us earn our living and make our money, and get satisfaction.

More formally, economics is a study of how people and countries can use
their resources to satisfy their needs and wants. Economics is also the study of
how people decide who will get the goods and services produces.

Planning, organizing, coordinating, controlling are important functions in
economics.

To carry out such tasks an economist and manager-economist has to make
decisions.

| am eager to take an active part in fulfilling these tasks, to obtain the talent of
an economist through learning and experience.

| study at the economics faculty of the Kharkiv State University of Food
Technology and Trade.

My future speciality is “Economics, trade and catering management
(commercial activities in goods and services market)” and after graduating from
the university I’ll get the qualification of an “Economist”. Our graduates work at
the food industry plants and catering system, economic and commercial services,
executive and auditing bodies, computer centres.

Future economists are trained to organize the economic planning, economic

analysis, management as well as research work of the enterprises. They are to
draw up monthly and annual reports for catering and trade plants and to sum up
the results of their operation.
Future manager-economist are trained to do complex operating analysis, to
reveal reserves of commodity circulation and production output, to develop
measures for meeting population demands for goods and services, to analyze the
population ensuring within the trade and catering enterprises; to hold auditing of
planned control tasks; to calculate the payment of labour funds and wages.

The future specialists study the humanitarian, general and special subjects.

Education is completed by defense of graduation work and by taking exams.



An economist is a person who is responsible for his activity within the

system.

Some basic characteristics of the economists are:
- exceptionally intelligent,

- keen to improve people’s lives,

- Interested in other people,

- honest,

- able to give clear orders.

Nowadays economics and economists play an important role in the formation

of public and economic policy. They play a key part at the highest levels of our

government.

Comprehension check

Are these sentences true or false? Correct the false sentences.

1.

9.

In business and everyday life people seldom face questions which are
economic in nature.

Knowledge of economics is important to everyone now.

Your understanding of economics will help you make better economic
decisions.

Economists try to solve few problems, which have a great and significant
influence on human life and events.

Economics is a science of spending money.

Knowledge of basic economic principles helps us earn our living and make
our money.

Planning, organizing, coordinating, controlling are important functions in
economics.

Future economists aren’t trained to organize the economic planning,
economic analysis.

Education is completed by defense of graduation work and by taking exams.

10.An economist is a person who is responsible for his own life.



Answer the following questions.

1. Why is so much attention paid to economics?

. What are important functions in economics?

2
3. What is Economics?

4. What faculty do you study at?
5

. What is your future qualification?

TEXT 9
MY SPECIALITY (MARKETING)

Vocabulary

evaluate — orinroBaTH, BU3HaYaTH
BAKJIUBICTD

disseminate — po3moBcroKyBaTH,
MOIIUPIOBATH

relevant — BaxxIuBuii, aKTyaIbHHIA,

BIIMOBITHUM JI0 YOTOCh, CYTTEBUI
consequently — oxe, Tomy
ascertain — 3’scoByBaTH, BUSBJIATH,
MePEKOHYBATHUCS, BCTAHOBJIIOBATH

viability — xxutTe3naTHiCTh

imply — nepenbavaru, MaTu Ha yBasi,
MICTHTH B CO01, O3HAYaTH
drive — ynpasnsaru

approach — miaxin

breakthroughs — BugaTHi mocsirueHHs
be referred to as — martu BigHOLIEHHS
hi (o)

markup — TopriBenbHa Hag0aBKa

allowance — 3amxKa

handing — nepenaya, nmocraska
account for — BiamosinaTu 3a

order processing — o0po0Oka
3aMOBJICHHA
inventory — ToBap

provide — 3abe3nedyBaru

tend to — npuninsT yBary (4omy-
HeOy/Ib)
affair — cnpasa

be interwoven — Oytu neperieTeHUM

furthermore — 1o Toro i, Kpim TOTO,
O1JIBIII TOTO
calamity — nuxo, HemacTs,

vast majority — nepeBaxkHa OiIbIIICTh

Set — ycTaHOBKA; HACTAHOBJICHHS

accomplished — nockonamnmii



be available — 6yru B HasiBHOCTI share — gimmatu(-cs)

available — nocrymamii feedback — 3BopoTHuii 38’5130k
enable — naBaTu MOXJIUBICTH 200 responsibility — BigmoBiganbHICTh,
npaBo (3poOUTH 110-HEOYIb) 000B’ 30K

regarding — mo cTocyeThCst, CTOCOBHO — Master — oBoJIOIiTH, 3aCBOITH
(concerning)
coherent — 3po3yMiswid, JIOTi9HO be rewarding - Oytu BapTuM; OyTH

[MOCJI1IOBHUNA

KOPUCHUM

MY SPECIALITY (MARKETING)

The work of marketers can be classified in several different ways. Generally

it includes activities associated with:

marketing mix

product mix

pricing mix

promotion mix

place mix or physical distribution
finance

risk taking

working with people.

Marketing mix. Marketing research consists of gathering, sorting, analyzing,

evaluating and disseminating information. The information must be accurate,

timely and relevant to the needs of the firm and its customers.

Product Mix. Major activities associated with the product mix include

product planning and development, buying, standardization, grading, and

packaging. People employed in the activities associated with the product element

of marketing mix should answer many questions like:

Do we have the right products and services to meet the needs and wants of
customers? Are they packed correctly? Should any additional services be

offered? Should the product be modified in any way? Etc.



A firm in the market economy survives by producing goods that people are
willing and able to buy. Consequently, ascertaining of the consumer demand is
important for a firm’s future viability and even existence as a going concern.
Many companies today have a customer focus (or market orientation). This
implies that the company focuses its activities and products on consumer
demands. Every aspect of a market offering, including the nature of the product
itself, is driven by the needs of potential consumers. Generally there are three
ways of doing this: the customer-driven approach, the sense of identifying
market changes and the product innovation approach. Without these approaches
many products would be commercial failures in spite of being technological
breakthroughs.

Pricing Mix. Business activities associated with identifying prices for

products and services are referred to as pricing. So many factors affect the prices
that it often is difficult to come up with the exact price that will satisfy the
customer and allow the company to make a profit.

Specialists of pricing departments work on pricing strategies and economic
analyses, develop discount and markup tactics, check out competitive prices,
determine allowances, etc.

Promotion Mix. Promotion, or the communication of information between

buyers and sellers, is often considered the heart of the marketing mix. The job of
people employed in promotion is to inform prospective customers that the
company has the right product or service available in the right place and at the
right price.

Most promotional methods can be classified as follows:

1. Personal Selling. Today selling is considered only one of many business

activities associated with marketing, but one that is extremely important.
2. Advertising. Advertising enables an organization to communicate with large

groups of population regarding its products, services or ideas.


http://en.wikipedia.org/wiki/Market_economy
http://en.wikipedia.org/wiki/Good_(economics)
http://en.wikipedia.org/wiki/Consumer_demand
http://en.wikipedia.org/wiki/Business_entity
http://en.wikipedia.org/wiki/Going_concern

Activities of the people employed in advertising agencies must be
coordinating with the other specialists to ensure well-designed, coherent

advertising messages and materials.

Public Relations. People in public relations try to create a favorable
impression for a company, product or service. They attempt to get publicity or
non-paid space printed in all media that are read, viewed or heard by a
company’s customers.

Place Mix: Physical Distribution. Physical distribution accounts for

approximately 50 % of the total cost of marketing. It improves the consumer’s
standard of living by ensuring that the right products are available when
consumers want them, at the right place and at the right time.

Physical distribution is composed of 5 major elements: order processing,
packaging and material handing, transportation, storage and inventory control.

Finance. Financing is the term that is used to identify business activities that
provide the necessary cash and credit to manufacture, transport, and store,
promote, sell and buy products and services. Most companies have a separate
department which tends to financial affairs.

However, the financing function is so closely interwoven with marketing that
it is almost imperative that all people employed in marketing have some
knowledge of and skills in financing.

Risk Taking. Another part of the work of marketers is referred to as risk
taking. A company can never be sure that customers will want to buy its
products and services. They try to offer products and services that are really
needed and wanted by customers. Despite the use of good marketing research
and information techniques, some products and services may fail in the market.
Furthermore, products can be damaged, stolen, destroyed or lost. Risk taking
helps to reduce calamities and possible losses from fire, theft, flood, accidents,
etc.

In sum, owners and managers do their best to manage their business

effectively and minimize risk.



Work With People. People in marketing are firm’s greatest set. They can

make or break the company. That’s why more attention should be paid to hiring,
training and developing well-qualified personnel, who are really interested in
working with public.
The marketing manager that thinks in terms of “we” will get more
accomplished because he will be:
1) sharing with the team the vision and direction of the company and of the
department;
2) sharing with the team the marketing plan for the year and the goals for
each campaign;
3) asking the team for feedback, ideas, and criticism;
4) giving feedback to the team on what they are doing right and what needs
to be improved;
5) sharing with the company the successes the team as a whole has achieved,
6) trusting the team to make the right choices at difficult moments and
allowing them to make mistakes along the way;
7) giving each team member additional responsibilities so they can learn and
grow as professionals.
Marketing is people occupation. There are very few jobs in marketing that
require little or no contact with other humans. Maybe a few people work
only in order processing and storage but the vast majority of people
employed in marketing are in constant communication with customers,
dealers and suppliers. That’s why the art of listening (“listen first, speak
last™) is very important. Good listeners will be better at understanding
what needs to get done and will be more effective. So if you are ready to
become an effective marketer, master this principle — and you will be one
step ahead of the competition. The road to effectiveness is not an easy

one, but is definitely a rewarding journey.



Comprehension check

Answer the questions:

1. What main points does the work of marketers include?

2. What questions should people employed in the activities associated with
marketing mix answer?

3. Why it is difficult to come up with the exact price that will satisfy the
customer and allow the company to make a profit?

4, Can most promotional methods be classified? In what way?

5. How does physical distribution improve the consumer’s standard of
living?

6. What principle does an effective marketer master?
Are these sentences true or false? Correct the false sentences.
1. The work of marketers includes activities associated with 9 points.
2. Activities of the people employed in advertising agencies mustn’t be
coordinating with the other specialists to ensure well-designed, coherent
advertising messages and materials.
3. The consumer’s standard of living can be improved by physical distribution
which ensures that the right products are available when consumers want them.
4. Inventory control is composed of 5 major elements.
5. It isn’t almost imperative that all people employed in marketing have some
knowledge of and skills in financing.
6. A company can never be sure that customers will want to buy its products and
services.

7. Goods in marketing are firm’s greatest set.

TEXT 10

MY SPECIALITY (ACCOUNTING AND FINANCE)
Vocabulary

profit-seeking TOM, 10 IITyKa€ MPHOYTOK

non-profit 6e3npuOyTKOBHIA



involve BTATYBATU

influence BILUTMBATH

escape YHUKHYTH

confuse TUTyTaTh

analysis in economy aHaJIi3 rOCIOAapChKOT TisSIBHOCTI

cost-accounting KQJIBKYJISAIIS] BAPTOCTI

to exercise 3IiICHIOBATH

accounting OyXrajTepchbKuii 00K

currency circulation IpOIIOBHIA 00IT

mechanized economic data processing MeXaHiuHa 00poOKa eKOHOMIYHOT
1Hdopmarrii

forecast IIPOTHO3

MY SPECIALITY ( ACCOUNTING AND FINANCE)

Of all the business knowledge you have learned or will learn, the study of
accounting will be the most useful. Your financial and economic decisions as a
student and consumer involve accounting information. Understanding the
discipline of accounting will influence many of your future professional
decisions. Remember, you can’t escape the effects of accounting information on
your personal and professional life.

Accounting is often confused with bookkeeping. Bookkeeping is a
mechanical process that records the economic activities of a business.
Accounting includes bookkeeping.

Accountants analyze and interpret financial information, prepare financial
statements, conduct audits, design accounting systems, prepare special and
financial studies, prepare forecasts and budgets, provide tax services.

Economics is a process used to achieve certain goals using in a right way all
resources such as people, money, energy, materials, space and time. Planning,
organizing, coordinating, controlling are the important functions in economics.

Bookkeeping, audit and analysis in economy help to carry out such tasks.



| study at the Kharkiv State University of Food Technology and Trade. My
future speciality is book-keeping, audit and analysis in economy and my
qualification is an economist. | am eager to take an active part in fulfilling these
tasks, to obtain the talent of an economist through learning and experience.

Our graduates work at the food industry plants and catering system, financial
bodies, computer centers, control and auditing bodies.

Future book-keepers are trained to organize planning, crediting, cost-
accounting, drawing the financial reports and analyze economic activity of an
enterprise. Our specialists have to organize and hold inspection of economic and
financial activity of enterprises, use advanced forms and methods of controlling
and auditing, exercise accounting and sum up the results of work done.

Future specialists must know general economic disciplines: statistics,
planning of economic and social development, finance, currency circulation and
credit, cost-accounting, mechanized economic data processing.

An economist is a person who is responsible for his activity within the
system.

Some basic characteristics of the economists are:

- exceptionally intelligent,

- keen to improve people’s lives,

- interested in other people,

- honest,

- able to give clear orders.

Nowadays economics and economists play an important role in the formation
of public and economic policy. They play a key part at the highest levels of our
government.

Comprehension check

Are these sentences true or false? Correct the false sentences.
1. Of all the business knowledge you have learned or will learn, the study of

foreign language will be the most useful.



9.

Understanding the discipline of accounting will influence many of your
future professional decisions.

You can escape the effects of accounting information on your personal
and professional life.

Accounting is always confused with bookkeeping.

Bookkeeping is a mechanical process that records the economic activities
of a business.

Accounting includes economics.

Economics is a process used to achieve certain goals using in a right way
all resources such as people, money, energy, materials, space and time.

| am eager to obtain the talent of an economist through learning and
experience.

Future specialists don’t have to know general economic disciplines.

10.An economist is a person who is responsible for his life.

Answer the following questions.

1.
. What is bookkeeping?

What knowledge will be the most useful for future specialist?

2
3. What functions do accountants perform?
4,
5

. What is your future qualification?

What is economics?
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