Mo0isIbHI TEXHOJIOTIT HAIAI0Th HU3KY HIepeBar, aJke 3a CTaTUCTUKOIO
OiIBpLIICTh KOPUCTYBaUiB [HTEpHET-MEpEki OTPUMYIOTB JOCTYII O Hel yepe3
MOOLTBbHI TenedoHN Ta OaraTo 4Yacy NPOBOAATH Y HUX. Takok MOOUTBHI
TEXHOJIOTIl CTany SKICHOIO IDIaT(GOpMOI0 Ui KOHKYpPEeHINi 3a KIi€HTa
LUIIXOM CTBOPEHHA 3pYYHHX IUIATGOPM KOPHCTYBaHHA LH(PPOBUMHU
MIPOAYKTAMH Ta LiJOI000BUM 0OCIyTOBYBaHHSM.

CroronmHi HaWOLTBII TOCTpe MHTAaHHA — me OU(poBizamis Oi3Hec-
MPOIIECiB, OCKUIBKM Ha OCHOBI IHHOBAIIIMHUX TEXHOJNOTiH Oa3yeThcs
(GyHKIIOHYBaHHs Oi3HEC-TEXHOJIOTIH Ta MOJETI BEICHHS TrOCIONapChKOT
JUSUTBHOCTI. ABTOMATH3allis JAHUX MPOLECIB HATA€ KOMITAHIT HI3KY IepeBar
nepesl iHIIMMU, M0 BioOpakaeThes Ha 1i e()eKTUBHOCTI Ta MPUBaOIMBOCTI
Juist KiienTa. [l BHYTpINIHBOT MONITHKM KoMMNaHii u(ppoBi TEXHOJIOTI €
ONHMMH 3 KIIIOYOBHMX HAINPsMIB HAJAro/PKCHHS KOJEKTUBHOI B3aeMOJii Ta
MIPUCKOPEHHS TEMIIB PoO0YOro mporecy B ACKibKa pasiB MOPIBHSHO 3
TPaTUIifHAM.

XMapHi cepBicH Ta MepeXi HATal0Th MAJIOMY Ta CepeIHbOMY Oi3HECy
JOCTYIl [0 HaHOLIBII NPakTHYHUX 3acO0iB BHKOPHUCTaHHA IH(PPOBHX
TEXHOJIOTiH y CrpAMyBaHHi Gi3Hecy KOMIaHii. [X BUKOpHCTaHHS Ja€ 3MOTy
KOMIaHii OTpUMaTH IocTym Ao ImdpoBoi iHppacTpykTypu Ta 1mdpoBoro
3a0e3neueHHs LUISIXOM 37]adi OCTaHHIX B OpEHIy, II0 MOXKE SKICHO
MOJIINIIUTH JisUTbHICTS.

TakuM YWHOM, /I8 WiIIPUEMHHUILBKOIO CEKTOPY BHKOPUCTaHHS
IU(pPOBUX TEXHOJIOTIH € HAWOUIBII MPIOPUTETHNM, IO HaJAa€ MOXIHUBICTH
CTIMKOTO PO3BUTKY B YMOBaX IJI00aIbHOI KOHKYPEHIIil.

YK 339.138
A.B. JlatenxoBa (bHUII, Mozunes)

OCHOBHBIE TEHAEHIIMX UHTEPHET-TOPI"OBJIN
HA COBPEMEHHOM JTAIIE

BricTpoe pa3BUTHE KOMMYHHKAIIMOHHBIX TEXHOJOTHHA B HACTOSIIEE
BpeMsI TpaHC(HOPMHUPYET MHOTHE IPOIECCH B COBpeMEHHOM obmecTe. He
SBISIETCST MCKIIOUeHHeM U cdepa OusHeca. MHTepHer kak Hambolee
JOCTyIHas ¥ yJ00Has cucTeMa Iio0aabHOro oOMeHa HHpOpMaIueil Mex 1y
MIOJIb30BATENSIMM HE TOJIBKO JIOKa3ala CBOIO JKM3HECIIOCOOHOCTb, HO M
HauMHAeT BBITECHATh HHBIE CIOCOOBI M KaHaIbl KOMMYHHKAIMH, YTO
MIPOUCXOMUT Onaronapst Oojee HHM3KOH CTOMMOCTH YCJIYT, BBICOKOH
CKOPOCTH IIepe/iau JaHHbBIX, OoJiee IUPOKOMY CIIEKTPY IPEICTaBIIEMON 1
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nepeiaBaeMoi HH(pOpMaIHH.

I'maBHOM NpUYMHOM, IO KOTOPOH IIHMPOKO HCIHOJIL3YIOT HHTepHET
JUIsL COBEpIIEHMS IOKYIOK, SIBIseTcs IeHa. Ha BTopom mecTe — mmpoTta
aCCOPTMMEHTa, YTO  OTKPBIBAaCT  IOKyHaTedaro  Ooipmiod  Habop
XapaKTepUCTUK W TIPENIOYTCHHH B BBIOOpe ToBapa. IlomMuMo IeHBI U
OONBIIOTO ACCOPTHMEHTa CIENyeT YyKa3aTh Ha Takue (aKTOphI, Kak
OTCYTCTBHE JIMYHOTO KOHTAKTa C MPOAABIIOM, BO3MOXXHOCTH OCYILECTBIATh
3aKa3 B JIIOOOM MecTe, a Takxke yIo0Hyo gocTaBky [1].

B uyncie OCHOBHBIX TEHIEHLUUH 3JIEKTPOHHOW TOPrOBIM MOXKHO
OTMETHUTH CIEIYIONINE:

—pa3BuTHe MOOWIBHOTO MHTEepHETa M yBeNMYEHHE ayAUTOPUU €ro
II0JIb30BaTeNIe!; POCT OMbITA HCIONB30BaHUs MHTepHETa OKyNaTeIsIMH;

— BHEJIpEHHUE OHJIAlfH-Mara3MHaMH TEXHOJOTHH aHaln3a MOBEICHUS
MIOJIb30BaTeNel, TO3BOJIIIOIIMX COCTaBUTh TOYHBI IOPTPET KIIHCHTA,
BBIIBUTP €T0 MOKYTATEIbCKHUE IPUBBIYKH U H3YUUTh €TO MTOBEICHHUE B CETH;

— YMHBIH TIOUCK TOBapoB 110 u3o00paxkeHuto (PhotoShopping) seistercs
JOCTaTOYHO HOBBIM H300pETEHHEM, HO YK€ MOJIyYHMBIINM MHOMYJSPHOCTh U
MIO3BOJIICT Pa3bICKAaTh B WHTEPHET-Mara3uHax MOHPABUBIIYIOCSA BEIlb, HaXe
€CJIM Ha3BaHHUE WM OpeH[] MOKYIIaTeIi0 HEU3BECTCH;

— rOJIOCOBO# TOUCK ¢ ucmonb3oBanueMm Alexa, GoogleAssistant, Siri,
Arrca ISl COBEPIIICHUS MOKYTIOK, IIaTeXel, MPOBEPKH OaslaHca;

— HCTIONIb30BaHUE BUJIEO-KOHTEHTA I03BOJIAET MOBBICUTH JIOAJIBHOCTD
K IPOJAABIy W TOBapy 3a CYeT Pa3MEUICHHs B MHTEPHET-MarasuHe BUEO-
KOHTEHTa HEeMOCPEICTBEHHO Ha CTPAHHUIIE TOBApa;

— MOKYIIKU Yepe3 MECCeHKEPHI, C TOMOIIBIO COITUATIBHBIX CETEH, 4TO
JIOBOJIBHO YZI00HO M IPUBBIYHO JUIS COBPEMEHHOTO MOKYIATEINST X OCOOEHHO
IUTSL «MOJIOJIOTOY,

— OHJIalH-TIpUMEpKa TTO3BOJIIET HMOTPEOUTENsAIM Cpa3zy YBHIETh, Kak
OyleT CMOTpeTbCs Ta WJIM HHas Bellb B HWHTepbepe. JlaHHBIA cnocob
MI03BOJISIET BHIOMpATh ONEKIY, TOBAapbl AJSL JIOMa, OBITOBYIO TEXHHKY M
JpyTrHe TOBapBhI;

—POCT pOJIM MapKeTIUICHCOB, Ha JOJII0 KOTOPBIX IPUXOIUTCA
MIPAKTUYECKH TIONOBHHA 00IIero oobMa pblHKAa B T€YEHHE MOCIECTHHX JIeT.
OHM OTBOEBBIBAIOT TMO3UIMHM y OOBIYHBIX HMHTEPHET-MAara3uHOB M HMEIOT
3HAUUTENIbHBII BEC B MUPOBOM TOPIOBIIE;

— YCTOMYMBOE CIIUSHIE OHJIAMH- M 0(IIaiiH-TTOKYTIOK;

— MTHOBEHHAsl JIOCTaBKa. Bce Oouiblliee 4YMCIIO OHIIAHH-MAara3uHOB
MIPEIOCTABIISIIOT TAaKyl0 BO3MOXXHOCTb CBOMM HOTPEOUTENSIM, JOCTaBIISS
TOBap B JIEHb 3aKa3a JOMOH, B 0(h)MC WIN CHIENNAILHYIO TOYKY CAMOBBIBO3a;

— HenpepbIBHOE OOIIEHNE ¢ KIMEHTOM C ITOMOIIBI0 YaT-00TOB HO3BOJISIET
YTOYHHTB JIFO00H BOTIPOC, 3aKa3aTh ey Ha JOM, KyIUTb OMJIETHI U T.JL.;

—nepexon cextopa B2B B onnaiin.
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HecMoTps Ha 3HAUMTENBHBIH MOTEHLMAN AJISL OyIyHIero pocTa, psij
HETaTHBHBIX TEHJCHUMH, XapaKTepHBIX U1 OeJOpYycCKOW 3KOHOMHMKU B
JaCTHOCTH, MOXKET OKa3aTh JOCTATOYHO CHJILHOE BIMSHHUE HA AATbHEHITYIO
JVHAMUKY PBIHKA HHTEPHET-TOPTOBIIH.

OnHON W3 OCHOBHBIX IPOOJIEM Pa3BUTHA OEIOPYCCKOW 3IEKTPOHHON
TOPTOBJIM  SIBISIETCS MHQPACTPYKTypa: OCOOCHHOCTHIO OTEYECTBEHHBIX
WHTEPHET-MAra3uHoB ~ SABISIETCS. TO, YTO  OOJNBIIMHCTBO W3  HHUX
CKOHIIEHTPUPOBAHbI B CTOJIMIE. JTOT (haKT, KaK MHHAMYM, CTaBHUT MO
COMHEHHE BONpOC OBICTPOIl JOCTaBKM ToBapa mokymaTtemo. Cremyer
OTMETHUTb, YTO B TEKYIIEM BPEMEHH JaHHAas KapTHHA HECKOJIBKO YIIydIIaeTCs.

KpoMe Toro cymecTByeT mpemsTCTBHE B BUAE HEJOBEPHS K
HHTEepHeT-IUIaTe)kaM. [IpHUMHON ero CIy)XMT CIOXKHBIIAsCS IICHXOJOTHS
JIIOJIeil 1O TMOJIB30BAHUIO IEKTPOHHBIMH OAaHKOBCKMMH YCIYTaMH 110 CETH
WHTepHeT, a Takke He0CTaTOYHAsl (PMHAHCOBASI TPAMOTHOCThH HACEIICHNSI.

Eme omHoit mpobiemoi SBISETCS TO, YTO HHOCTpaHHbIE KOMITAHUH
HMeEIOT OoJtee TIPEATIOYTUTENIFHOE 3HAUEHHE y OSNIOPYCOB, CTAHOBSICH TTIABHBIMH
KOHKYPEHTaMH 15 OSTOPYCCKUX UHTEPHET-TUIONIAI0K [2, C. 94-95].

Taxoke B 4HCIE OCHOBHBIX 0apbhepoB, NPENATCTBYIOLIMMH
OCYIIECTBJICHUIO TIOKYNOK OHJIAifH, 3Ha4aTcs: OTCYTCTBHE BO3MOKHOCTH
YBHIETh TOBAap 3apaHee, CIOXXKHOCTh YTOYHEHHUS Ba)KHBIX XapaKTEPUCTHK
yepe3 MHTepHET, ymoOCTBO MOKYNKH HEKOTOPBHIX TOBapoOB B OOBIYHOM
MarasuHe, NPUCYTCTBHE arpecCUBHONW peKJIaMbl, COMHEHHE B KauyecTBe,
HEJOCTaTOYHBIN YpOBEHb 0O€30MaCHOCTH NEpPCOHANBHBIX JAHHBIX MPH
COBEPILEHUY OHJIANH-ITOKYIIKU.

IloaBoas UTOT, MOKHO CAENaTh BBIBOJ, YTO AJICKTPOHHAS KOMMEPIHS
UMeeT MepclieKTUBHOE 3HadeHne B PecnyOimke benmapyck, mockoibky ee
WHTEHCHBHOE Pa3BHUTHE, MO3BOJISET MTHOBEHHO IIPOHUKHYTDH B IIOBCEIHEBHYIO
XM3Hb obOmiectBa. s 3TOro HEOOXOAMMO JanbHEWIee HalaKUBaHHE
JIOTUCTHKH, COBEPIICHCTBOBAHNE MH(PPACTPYKTYPHI, (OPMHUPOBAHHE TOBEPHS
K HHTEpHET-IUIaTeXaM y  OelopyccKOoro  IOKymaTessi, MOCTOSHHOE
pacIIMpeHne AacCOPTHMEHTA, IPUMEHEHHE pa3lM4YHbIe LEHOBBIX METOJ/IOB
CTUMYJHpOBaHUA TnoKymnatened. C [enpl0 TOAJMCP)KKH OTEUECTBEHHOU
WHTEPHET-TOPTOBIM HEOOXOJNMO CO3/IaBaTh HAIMOHAJbHBIE MapKETIICHCHI,
MMEIOIe KOHKYPEHTHBIE NPEHMYIIECTBA 10 OTHOIIEHHE K 3apyOeiHBIM,
pa3pabaTbiBaTh 3aKOHOTPOEKTHI MO TOAJEPKKE MO U CpeaHei
MIPeATIPUHIMATEIHCKOM JIeSITEIIHOCTH, BHEZIPATH MOITyJISIPHBIE
MapKETHHTOBbIE TPEH/IBI M IIPHEMBI IO PACIIMPEHHIO TIOTPEOUTENBCKOM 0a3bl.
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INTERNET ADVERTISING AS EFFICIENT PROMOTION
INSTRUMENTS OF SMALL BUSINESSES
UNDER GLOBAL DIGITALIZATION CONDITIONS

Current market trends contribute to the enhanced development of new
approaches to positioning and promotion of goods and services in the
market.

In the modern world any organization is a subject to the intense
influence of the information environment, which is developing rapidly based
on expanding access to the global Internet in almost all points of the globe.
Enterprises need to respond promptly to these changes and make effective
use of the opportunities provided by the World Wide Web. The Internet
today has become not only the most popular source of information about the
surrounding reality but also in the area of promoting goods and services,
attracting customers and finding partners for business [1; 2]. However, many
current issues for the theory and practice of the use of online advertising in
the management of modern small businesses still unexplored.

Free access to the Internet in almost all regions of Ukraine has not
only dramatically affected information exchange processes but also had a
profound impact on the marketing sphere [2].

In modern conditions many companies have been close, small and
medium business and online commerce are developing that promotes
development of Internet advertising. It is also inherent in it price diversity,
which depends on the place advertising, but advertising in general The
internet has a lower cost as opposed to most types of media advertising.

Structuring Internet promotion tools the goods are carried out by way
of intermediary promotion (using an intermediate website) and the method
of direct promotion (without using an intermediate web site).

For each method, the appropriate features are selected. Before structuring
the tool Online product promotions are broken down into three groups:
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