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CoTHI pOKIB YHIBEPCUTETH BBXKAJIHCA SIITHUMU 3aKJIaJaMU 1 IepeBa)xHO OyiIM OpieHTOBaHI Ha
OCBIYEHY MIChKY MOJIOJIb 13 3a0e3meueHux poauH. CTpiMKe 3pOCTaHHS KUTBKOCTI «HETPaJHIIIHHUX)
CTYICHTIB Ta PO3BUTOK iH(GOPMAIIHHO-KOMYHIKAIIIMHAX TEXHOJOTIH HAmpUKIHII XX CTONITTA
MpU3BENM 10 HEOOXIAHOCTI 3alpOBa/DKEHHS NPOTpaM OHJIAKWH, BIAKPUTOTO Ta IUCTAHIIMHOTO
HaBYaHHS, SKi TOBUHHI 3a0€3MEYUTH THYYKICTh OCBITHROTO Tporiecy. [IpoTe mie 10 HeagaBHBOTo Yacy
Ha/IaHHS OCBITHIX MOCITYT uepe3 [HTepHeT Oys0 Juiie 03HAKOK OaKaHHs YHIBEPCHTETIB HTH Y HOT'Y
13 4acowm, aJie ax HisIK He cTpaTerieio (opMyBaHHsI, 30€peKeHHS Ta NOUIMPEHHS 3HaHb. bibiie Toro,
TpaUIliiiHi YHIBEPCUTETH YaCTO CIPUIMAIIH OHJIAIH-OCBITY SIK 3arpo3y iXHbOMY iCHYBaHHIO.

[Mangemis COVID-19 nanma MOXIHBICTh HAYKOBISIM, BHKJIaJa4aM, CTYJCHTaM, TOJITHKAM Ta
CYCHUIBCTBY B IIUTOMY Kpallle YCBIIOMHUTH BPA3JIMBICTh Ta HEJIOJIKU CYy9aCHOT CHCTEMH BUIIO1 OCBITH,
sKa € BIAMOBIAAI0 Ha BUKIMKHU mpomucioBoi peomorii XVIII — XIX cromite. Lle 3mymrye Bcix
OTIEPATHBHO MEPEriisiAaTH IIMOOKO BKOPIHEHI y HAIIil CBITOMOCTI YABICHHS PO T€ KOJH, 1€ 1 K
MIPOBAIUTH OCBITHIO JIISUTBHICTB, TIPO MICIIE 1 pOJIb YHIBEPCHUTETIB B CY4aCHOMY CBITi, TPO30epeKeHHS
TJIMOWHY B3a€MO/Iii MDK BUKJIaJauaMy Ta CTyJJeHTaMH, 00 YHUKHYTH 3HI>KEHHS SIKOCTIOCBITH TOMIO.

Croro/iHI TPOBiNHI CBITOBI TUIaTGOPMHU /ISl OpraHizaiii i MPOBEICHHS BiNCOKOH(EPEHIIiH,
BeOiHapiB Ta IHIIKX OHJaiH 3axoaiB (Zoom, MS Teams, Google Meet, WebEX), a takox npoBaiinepu
MacoBHX BiAkpuTuX onjiaiH KypciB (Coursera, edX, Prometheus) mpocTsraynmu TpaauiiiHIM
3aKJ1a/1aM BHUIIOT OCBITH PYKY JIOTIOMOTH Ta JUIATHCS CBOIMHU MOTY>KHOCTSMHM 1 TOCBIZIOM y BHOOPi
TEXHOJIOT Ta po3poOIIi KOHTEHTY.

MacoBuii mepexin Ha TUCTaHIIHE HABYAHHS TOKIMKAHWM BPSITYBATH OCBITHIO Tally3b BiJ
karactpodu. B To# ke dac, HEOOXITHO HITKO YCBIAOMIIIOBATH, IO 1€ JIMIIE TEPIINH KpOK Ha
JIOBTOMY Ta CKJIAAHOMY HUISAXY /IO 3aIPOBa/DKEHHS TIOBHOIIIHHOT OHJIAH-OCBITH, SIKa BUMarae Bif
3100yBadiB BUCOKOTO PIBHS MU(PPOBOI IPaMOTHOCTI Ta 0COOMCTOT BIIITOBI1NATLHOCTI.

MoxHa 3 YIEBHEHICTIO CKa3aTH, IO CHIBIpars MDK YHIBEPCUTETaMU Ta KOMIIAHILIMH, SKi
3aiiMalOThCsl  OHJIAMH-OCBITOIO Ta PO3BHTKOM  1HGOPMAIIHHO-KOMYHIKAIIMHUX  TEXHOJIOTIN
MPOOBKUTHCS 1 Ticys manaemii. Tok IUIKOM MPOTHO30BaHO, IO B MAOYTHROMY MOJKE 3’ SIBUTHCS
HOBHI TUT OCBITHBOI Mojieni. B To# ke yac (hopMyBaHHS HOBOi MOJIEJIl YHIBEPCUTETY HE TTIOBUHHO
BiIOyBaTUCS B YMOBaxX IOBHOTO 3alepeueHHs TPAAMIIIMHUX CHCTEM BHUIIO1 OCBITH. YHIBEPCHTET
MailOyTHBOTO Mae 30epiratu akaJeMiuHi TpaJullil MoNnepeaHiX enox Ta BpaXoBYBaTH HOBI MiAX0IU
JI0 OCBITH, IPOJAMKTOBAHI 3MIHAMU ChOTOJIeHHS. BOHU MalOTh TOMIOBHIOBATH OJIMH OJTHOTO 1 CIYKUTH
CTYIEHTaM, BUKJIaJJauaM Ta HayKOBISIM Y OyIb-sIKUi Yac 1 B OyIb-sIKOMY MICIIi, a TAKOK BIANOBIAATH
Ha HOBI IN100aIbH1 BUKITUKU.

Ilpumimka: naykoeuii kepienuii — 0.¢p.n., npogh. boiitko Anxncena leaniena.
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In a typical economic model of higher education, it is assumed that students know how to
behave. We assume that they know how to learn, how to set priorities and how to plan. However,
given what we know about the pace of stable levels of education in higher education, this is an
assumption that should be questioned. In all sectors of higher education, more needs to be done to
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increase students' persistence in learning. Foreign literature and research in economics, education,
and sociology suggest that student coaching may be a way to help students succeed in higher
education.

Success in higher education often depends on attendance. One of the theories why students do
not graduate is that they lack key information on how to be successful with the knowledge gained in
higher education. Data from an experiment conducted in American higher education institutions
proves the effectiveness of individual coaching classes.

The focus on successful completion is not new; Universities have long experienced low levels
of graduation and are actively seeking strategies to increase perseverance and graduation. One such
focus on coaching has been the use of mentors and coaches to promote perseverance and graduate
students.

The use of coach advisors is a well-established practice in higher education institutions. Work
on social and academic factors used to predict expulsions. recent research focusing on institutional
factors that may increase deduction deductions highlights how personalized support and counseling
can bridge students' information gaps and help students complete tasks they cannot complete.

Students are randomly assigned to a certain «coach». The goal of the coach is to promote
perseverance and excellence by helping students find ways to overcome both academic and «real»
barriers and identify strategies for success.

Coaches are in regular contact with their students, and in some cases have access to curricula,
transcripts, and additional information about student performance and participation in certain courses.
The company uses this additional information in a set of forecasting algorithms that assess the
condition of each student in order to address them in the right questions at the right time. Classes
between coaches and students pursue both individual goals and those that are focused on success at
the university.

Coaching is traditionally associated with sports. Every senior athlete has a coach. In the last
few years, coaching has become applicable in any field, in business and in all aspects of life, as well
as in sports. It is now perfectly normal for someone to see a coach who will help them achieve their
goals in life and work. The effectiveness and impact of coaching as a tool for improving competencies
in education can be studied on the examples of other countries [1, p. 92].

It was believed that with the help of training, the future specialist should gain theoretical
knowledge, the ability to solve problems based on this knowledge and the ability to solve these
problems quickly. This approach has paid off in a static industrial society, but in today's fourth post-
industrial digital revolution, the current processes of forming the foundations of a society with
innovation, the digital economy focuses on human capital development, making it the most important
factor in social progress [2, p. 235].

In this regard, students familiar with the practice of coaching, use it to address various issues,
develop the ability to see and use all available opportunities and resources, and even create them,
accurately identify, anticipate trends and find the optimal course of action that allows with minimal
effort to achieve maximum results. They are clearly focused on achieving results and striving for
success — these are the fundamental principles of coaching — a tool aimed at achieving goals, building
a positive experience and revealing human capital.

In an era when higher education institutions are paying more and more attention to the
development of competencies, foreign experience provides strong evidence that coaching higher
education institutions is one of the strategies that can improve the level of motivation to learn.

Today, to bring the practical application of the coaching method to the world of theory, the
symbol of which is higher education institutions, is an opportunity to unite two worlds that interact
with each other. But these two worlds are not always in harmony and interaction.
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JlucraHililHe HaBYaHHS BXXE JABHO PO3IIISAAETHCS TENaroraMu sSK TEepCHeKTHBHHNA Ta
edeKTUBHUN croCi0 HaBYAHHS, SIKUH J03BOJISIE 3a0€3MEUNTH BEIIUKY KUTBKICTh HACEJIEHHS SKICHOIO
OCBITOIO0 HaBIThb Ha 3HAYHIM BIJACTaHI Ta 32 YMOBU CYMIIICHHsS 3 IHIIUMHU BHUAAMH IISTTHOCTI,
Harpukiaz, podororo 3a paxom. IIpu mpomy crienudiuHO0 pUCOO0 NUCTAHIIITHOTO HaBYAHHS, SKa B
MepIITy Yepry Bipi3HSAE HOTO BiJ KIACHYHOTO ayAMTOPHOTO, € HOTO TEXHIYHA OTIOCEPEIKOBAHICTD.
s ocoOmuBicTh BHUMAara€ iHIIOTO MIAXOAy IO OpraHizaiii HaBUYaHHS 3 ypaxyBaHHSIM HE JIMIIE
(h1BUYHOTO, a W TICHMXOJIOTIYHOTO AacmleKTy, 30KpeMa, AacHeKTy TICHUXOJOT1YHOi KOMQOPTHOCTI
HABYAJIHHOTO CEPEIOBUIIA.

[Tin nmcuxonoriunoro komdoptHicTio M.JI. Cmynbcon, FO.I. Mam6umns, M.1. XKanmgak ta iH.
(2012) nporoHy0Th pO3yMIiTH YMOBH (i3HYHOI 3pYYHOCTI HABYAILHOTO MPOIECY Ta 3aJ0BOJICHHS
0a30BUX ICUXOJOTIUYHUX MOTPeO cTyneHTta. JlOCHiIHUK MPONOHYE PO3IIAIaTH ii K BHYTPIIIHIN
YUHHUK €()eKTUBHOT HABYAJILHOT TISUTHHOCTI, SIKWH 0€3M0CepeTHO CTOCYEThCS A1AIOTOBOT B3aEMOII.

L{s BUMOTra rpyHTY€ThCSL HAa PO3YMIHHI TOTO, IO B3a€EMO/IIS CTY/ICHTA Ta BUKJIa1a4ya 3a yMOB

JTUCTAHIIHHOTO HaBYaHHS Ma€ He Oe3Mocepe/iHild, a OTOCepPEKOBAHMIA XapaKTep, 1 3ac000M

OTIOCEPEIKYBAHHS € TaK 3BaHUI JIIOAMHO-MAIIMHHMM 1HTepdeiic. Pa3oM 3 THM, OCHOBHUM 3aBAaHHIM
JIOAMHO-MAIIMHHOTO HTepdeiicy, Tak caMo, SK 1 BUKJIagaya Iij 4ac 3aHATh B ayAUTOPIi, €
3a0e3neueHHsl €()eKTUBHOCTI HABYaHHS.

Jocninaukun 3 Bpurancekoro Bimkputoro yHiepcurtery (Smulson, 2008) mposenu
JOCII/DKEHHS, 3a pe3yJlbTaTaMHU SKOTO BCTAHOBWJIM BHUMOTH CTYAEHTIB JIO CHUIKYBaHHS 3
BHUKJIaJJauaMy IIiJ] 4Yac AMCTaHIIHHOTO HABYAaHHSA: BBIWIMBE IOBOJDKEHHS Ta IOBara; IPYKHS
NOBeJlIHKa BHKJIaJaya Ta JAEMOHCTpallid, 10 BiH Ha OOLi CTyJeHTa; 00’€KTHBHE OIIHIOBAaHHS Ta
oOrpyHTYBaHHS Ti€l UM 1HIIOT OI[IHKK; PO3YMIHHS CTYJIEHTOM CBOT'O IPOTPECY; BIACYTHICTh IPyOOILiB
Ta 3BEPXHOCTI; 00 ’€KTHMBHI, 3MICTOBHI Ta JOOPO3UWIMBI KOMEHTapi, KOHCTPYKTHBHI MOpagu —
IHCTPYKIIIi 3 BUKOHAHHS 3aB/IaHb, IOCUJIAHHS HAa KOHKPETHI KYPCHU Ta Miclid, B IKHX € T€, 10 CTYJICHT
MIPOMYCTUB 200 HE 3p03yMiIB), CTUMYIIU 0 PO3BUTKY, HASIBHICTh IIBUJKOTO 3BOPOTHOTO 3B’S3KY.

IlepepaxoBaHi XapaKTEPUCTUKU € 3aNOPYKOIO €(PEKTHBHOCTI HE JIMIIE AMCTaHIIHHOTrO, a i
TPaAULIIHHOTO ayIUTOPHOTO HaBuaHHS. Pa3oM 3 TUM, BOHHU BiAMOBIIAIOTh OCHOBHIA BUMO31 0
e(EeKTUBHOTO HABYaHHS — ICUXOJIOTTYHIH KOM(OPTHOCTI, sika 3abe3rneuye MO3UTUBHUM HACTpiH,
CIPUIHATTS, PO3YMIHHS 1 3aCBOE€HHS HOBUX 3HaHb, IIJIBUIILYE MOTHUBALIIIO CTY/ICHTIB.

—m—



http://www.wydawnictwo.wst.pl/oferta_wydawnicza_oraz_zakup_publikacji/wydawnictwa/
mailto:ol2234ga@meta.ua

