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ANTI-CRISIS MARKETING TOOLS

A. Mykytas, Dr. Eco., Assoc. Prof.
State Biotechnology Universytet, Kharkiv, Ukraint

In modern global crises and changes conditions, there is a need for
adequate anti-crisis management with the help of marketing tools.
Marketing in anti-crisis management depends on the market type, market
conditions, the life cycle of the enterprise, its development potential and the
specifics of the crisis situation itself. The epidemic of COVID-19 and the
introduction of quarantine restrictions affected all spheres of the Ukrainian
economy. The peculiarities of the companies’ marketing activities in the
conditions of the coronavirus pandemic include: a) regular monitoring of
the market and consumer needs; b) marketing budgets optimization;
c) remote operation mode; d) regular online trainings and webinars;
e) growth of corporate social responsibility; e) emphasis on situational
marketing; e) innovations in digital technologies for business and
communication support; f) search for new client demand centers;
g) maximum transition to electronic commerce; h) increasing of the
company’s activity due to the use of social networks; i) prompt response to
the changing customers’ needs [1].

Attention and use of management tools is implemented in a
specific program. The main point of anti-crisis marketing is the use
optimization of tools for the 4P marketing complex (Product, Price, Place,
Promotion). Anti-crisis marketing acts as opportunity marketing in
conditions of market instability. Some market opportunities are
imperceptible during the steady operation of the enterprise, and in crisis
conditions their use can help to take a favorable position in the market [2].
The main tools of anti-crisis marketing are integrated marketing
communications; digital marketing; CRM technologies; trade marketing;
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ecosystem solutions involve an operational change of the entire marketing
mix.
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CYYACHI TEHJIEHIII B TN3AWHI YIIAKOBKHU
HA PUHKY FMC

I'.JI. MixHo
TOB «BOCTIIAK», XapkiBcbka (himist
VYkpaiacekoi niabetndnoi peneparii, M. Xapkis, Ykpaina

B ymoBax BenMKOi KOHKYPEHIliT HEJOCTATHRO MATH TIJIbKHU SIKICHUI
npoaykt. OJTHUM 3 KIIIOUYOBHX €JIEMEHTIB € ynakoBka. Haii0inplia moMuika
y MapKeTHHTy — OyTH HyIHHUM, 3BUYAiHUM, MOHOTOHHUM. [IpuUTSrHEHHS
MOJKHA JIOCSITTH 3a JOMOMOTOI0 KOJBOPOBOI TaMHU YIIaKOBKH, IIPUEMHOI Ta
kpacuBoi ¢ororpadii, dopmMu aU3aAHY, «TEKCTYy», SKHA  MOXKE
NPEACTaBISITH Ha3By TNPOAyKWil, mo mnpoxae, oddep (mporosuiis),
yHiKampHa TOoproBa mpomosumis (YTII), Ha3BM TOProBoi MapKH.
BrizHaBanuii AuM3aiiH O3BOJMTH TNPHUBEPHYTH yBary i MOTHUBYBAaTH JI0
mokynkd. OCHOBHI 3aBJaHHA 3 PO3BUTKY OpeHAy, AKi MOKIMKaHWN
BUPILIUTH JAU3aHH:

e 3aysyyeHHS yBaru.

Bifgo0OpakeHHs LIHOBOT'O CErMeHTa.

[TinTprMKa eMOIIHHOTO 3B'3KY 31 CITO)KHBAYEM.
CrumymroBaHHS Oa)xaHHsI 10 MOKYITKH.

JonecenHs BaximBoi iH(GopMmariii mpo ToBap i BUpOOHHUKA.

Jnst puaky FMCG ynakoBka Mae BaKJIMBE 3HAYCHHS, OCKiIBKU
BIUIMBa€ HA eMOUii JoguHM Ta i BHOiIp TOBapy. ONHMHUBIIKCE IEpen
MIOJIMIIEI0 MOKYIIEb BiJIacTh IepeBary TOMy TOBapy, IO BXke 3Hae, abo
TOMy, 10 3ynuHUTh #oro norsy [1]. [lo0 ynakoBka Oyna mizHaBaHOIO,
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