3aX0/IH, SKi HAOLTBII e(h)EKTUBHO MOI0TA0Th MPOOICMH.
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CLASSIFICATION OF BLOGS: MAIN TYPES
AND CHARACTERISTICS

Yu. Kucher, Student
State Biotechnological University, Kharkiv, Ukraine

Modern society fulfills its needs for information through bloggers'
freedom of speech, their judgments and opinions. As a result, many
independent individual or collective blogs have appeared around the world.
With the peak of the spread of social networks, blogs began to develop
more actively [2].

The purpose of creating a blog can be different. Depending on the
defined goals, blogs are classified as:

By authorship:

- personal (managed by one person, only she can write articles, add
photos and video reports from past events);

- group (run by a group of participants who follow certain rules; a
blog can have two or more authors who have access to the publication of
new articles on the blog);

- corporate (created by employees of one company, the purpose of
creation is the positioning of the organization, improving its image and
attracting new customers, as well as uniting the team and improving
relations between employees).

According to availability:

- open (everyone can write);

- closed (only the author and other blogging users appointed by
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him can write).

By thematic direction:

- thematic (the blog is conducted on a certain topic);

- narrowly thematic;

- general (the author can leave entries on various topics).

On a technical basis:

- network (on the service of blogs);

- autonomous (on an independent content management system and
independent hosting).

By domain name:

- paid;

- free of charge.

By type of content:

- photo blog (predominantly photographs, minimal or no text);

- text blog (predominant text diluted with pictures);

- video blog (consists entirely of videos);

- podcasts (consists of either pictures with sound or just sound
files, by clicking on which you can listen to this or that information).

For the purpose of creating:

- thematic (dedicated only to a specific topic. These include blogs
that are created to promote other sites or are used to send spam);

- general topics (the blog is called "everything about everything", it
deals with various topics, so not all such topics are of interest to a certain
reader, so he may not return to such a blog, or read only one article);

- personal (the so-called diary of the author, who presents his
thoughts and ideas to the network for general review and discussion);

- image (used by individuals and various enterprises to promote
their name or brand, the author talks about his personal experience,
problems and how to solve them);

- business blogs (done to promote some goods or services) [1, 2].

So, blogging as a means of mass communication plays an
important role in the life of society, so it is possible to distinguish the
following spheres, aspects of its influence in society: communicative
strategies in solving problems in society; public communication of
politicians, public figures; formation of civil responsibility in society;
creation of certain ideas about the world, values, concepts.
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AHAJI3 HEJOJIKIB TA MOXKJIABOCTENH MAPKETHHI'OBOI
JIJIBHOCTI TOB «AJIb®A-IHTEHCHUB CTAPT»

0.0. Jleaeka, acucr.
B.I1O. Inaina, 3100yBay BUIIOT OCBITH
HauioHanpHMii yHIBEpCUTET XapuoBUX TeXHOJOT1H, M. KuiB, Ykpaina

CrpiMKHii pPO3BHTOK TEXHOJIOTiIH, Cy4acHi NpoOJeMH, Taki SK
CBITOBa IaHIEMis, BillHa TOIIO, BHUMAaraimTh BiJ MiANPHEMCTB HOBHX
pimreHs. AOH MiAPHUEMCTBO TPUMAIIO cebe B KOHKYPEHTHIH MMo3uIii — BapToO
YIOCKOHATIOBATH MEXaHI3M MAPKETHUHTY HA IiIPHUEMCTBI.

Bymno BukopmcTaHO METOXN aHami3y Ta y3arajdbHEHHS iH(OpMAIii,
MpeacTaBIcHOI B MoOHOrpadisx, CTaTTSIX TakuX BYeHHX: boituyk [.B.,
Kapnernko H.B., Ta inpopmariii cTocoBHO poOOTH HiATIPHEMCTBA.

TOB «Anb¢a-lnreHcuB CtapT» € LHEHTPOM BHUBYEHHS HiMEIbKOT
MOBHU B YKpaiHi, odic skux po3ramosano y Kuesi. [TignpueMcTBo npaioe
Ha PUHKY MOCIIYT B po3pi3i ocBiTH [3].

TOB «Anbda-Intencus CrapT» npHCyTHIE Ha MmiaTdopmax
comiansHux Mepesk: Facebook, Instagram, a takox ma YouTube i 30kpema
Mae cBi o¢iuiiHuid caiit B iHTepHeri. I[lpore miAnmpuEMcTBO He
BHKOPHUCTOBYE CBiff TOTeHIian y TOBHOMY po3mipi. [lpm aHami3i
MapKEeTHHTOBOI [iSUTBHOCTI MIANPUEMCTBA OyJIO BH3HAYCHO HACTYITHI
HEJIOJIIKH Ta MOXKJIMBOCTI, 3TiTHO SKHX OYyJ0 pO3pOOIEHO MPOITO3MIIi st
MOKpaIIeHHs e(pEeKTUBHOCTI MAapKETHHIOBOI IisUTBHOCTI IMiJIIPHEMCTBA
(tabn.) [1, 2, 4, 5].

BB IaTepHeTy Ha (GYHKIIOHYBaHHS MIiANPHEMCTB BHKJIHMKAB
noTpedy BpaxyBaHHS OCOOTMBOCTEH 3aCTOCYBAHHS CYYaCHHX MEPEKEBHX
TEXHOJIOTIH y pearnizaliii MapKeTHHIOBHX CTpATETiil 10 MPOCyBaHHS TOBapiB
1 OCHIyT, MONIYKY KOPHCHOI iH(pOpMaIlii, MOTCHIIHHIX KIIEHTIB 1 AITOBUX
MapTHEPiB, PO3IMIUPEHHS PUHKIB 30yTy, 3a0e3meueHHs pe3ybTaTHBHOCTI
peKIaMHUM KaMIlaHisM, a Ime J0 opraHizamii edexrtuBHOi cucTeMn
3BOPOTHOTO 3B’SI3KYy 13 CIIO)KMBAa4YaMH, IO BaXJIHMBO MJISI BIOCKOHAJCHHS
MapKEeTHHTOBOI AisTBHOCTI 3araiom [1].
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