IIOMY. Be3konTakTHI 3aco0u KOMYHIKaIIi1 Ta B3aeMoIil
MONIUPIOBATUMYThCS Ta TPOHUKATUMYTh B YCi CEpH KUTTS, CIPHUIIOYU
THM CaMHUM PO3BUTKY IIU(YPOBOT CKOHOMIKH.
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FUNCTIONS OF BLOGGING AS A MEANS
OF SOCIAL COMMUNICATION

0. Zaika, Assistant
State Biotechnological University, Kharkiv, Ukraine

Blogging is a means of social communication, as this concept
correlates with the concept of social communication. That is, through
blogging, the transfer of information is realized. The purpose of such
interaction is to express oneself and influence the audience in a certain way.
In blogging, as in social communication, such subjects can be named as
sender and recipient, communication is carried out in the form of technical
devices, via the Internet; means of transmission are words, photographs,
video recordings; the subject is a phenomenon, an event; communication
effect — society's reaction to received information.

Blogging is mass social communication, as it is socially oriented
communication, that is, a message is not for one specific person, but for
large social groups, for the mass of people. The audience is a kind of mass -
a disorderly association of individuals, devoid of selection by age, social,
educational, professional or other criteria, the audience is anonymous, since
it is impossible to predict its size and who it consists of [1].

Blogging is most popular among the under-35 age group. This is due
to the fact that blogs have become fashionable and popular in the last few
years, so it is the youth who want to follow the trend. This fact is also
explained by the beginning of career growth among young people, which
contributes to the use of blogs as a source of income.

So, blogs are a new stage in the development of social
communication and a tool that allows you to form online communities.
They are a special type of communication, but function according to the
same principles. In general, blogs as a means of social communication are a
communication tool, as well as a platform for communication with the
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target audience, which carries a hidden and non-aggressive nature of
influence. The functions of blogging as social communication are:

- informative — various information is transmitted from the sender to
the recipient with the help of a blog or, conversely, in the form of audio,
video, sound files, supported by comments, expressing one's opinion;

- expressive — in the comments, blog users can give their assessment
of any events, actions, actions, sometimes this assessment can be very
eXpressive;

- pragmatic — blogging encourages a person to be interested in a
certain topic, to express his opinion, to show his reaction to what was said;

- social — there are different types of blogs in which cultural skills of
people's relationships are developed in the form of receiving and
transmission; thanks to the information received in the blog, a person can
change his worldview, life views, moral standards, values;

- interpretative — the blog represents the possibility of understanding
the partner, his condition, experiences, intentions, which he can convey with
the help of emoticons, photos, video recordings, and more;

- communicative — meeting interesting people;

- self-presentation — self-expression through the gradual publication
of one's wishes and interests;

- entertaining — spending free time, receiving positive emotions,
communication, the opportunity to talk, share problems, vent anger,
complain, grieve, while receiving feedback;

- creation, maintenance and expansion of social connections — an
opportunity to find useful contacts — colleagues, professionals in your field
or make new acquaintances with people with similar interests;

- self-development and reflection — the opportunity to play different
roles, compensating for some moments of real life;

- promotion of goods and services — you can find out the opinion of
the audience about certain brands, as well as work on strengthening the
position of the product or preventing the negative impact of feedback on the
brand [1-3].

So, blogs on the websites of Internet publications perform many
functions, and since blogging in the Ukrainian Internet media is at the stage
of its formation and development, the problem of defining its tasks and
functions will be a perspective for further research.
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CYYACHI IIAXOAHU 10 CTPATEI'TYHOI'O
MAPKETHHI'OBOI'O YIIPABJITHHS
35YTOBOIO AISJIBHICTIO HIAIIPUEMCTBA

A.B. 3aneninin, marictpant
B.B. HeunnopeHnko, kasa. c.-I. HayK, JOL.
CyMchKHii HalliOHATBHAH arpapHui yHiBepcuteT, M. CyMmu, Ykpaina

PunkoBi TpaHchopMamiiiHi TpolecH, IO BigOYBalOTHCI B
€KOHOMIYHOMY CEpeIOBHINI MPU3BOIUTH IO 3MiH y CHCTEMi YIPaBIiHHA
MiIIpUEMCTBAMHU pi3HHUX ramy3edl. Lli 3MiHM, HacaMmIepen, TOPKHYIHCS
CHUCTEMU TIOCTayaHHs CUPOBUHHU Ta MaTepiajiB, a TAKOX 30yTy MPOAYKIII,
110 3yMOBWJIO HEOOXiJHICTh BHBYEHHS (axiBUSIMH PHHKY, HOro
IHQPaCTPyKTypH, KOHKYPEHTIB Ta Uil YTPUMaHHS CBOIX MO3UILIHA Ha
pUHKY Ta OTpuMaHHA mpuOyTKy. Tox, 30yToBa cuctema mnotpebye
MOLIYKY TakKWX METOJIB YNpaBiiHHA 30yTOBOIO JiSJIBHICTIO, SIKI
JoroMarainy O IMiJIpUEMCTBAM BpPaXOBYBaTH NOTPEeOM PUHKY Ta BECTH
KOHKYPEHTHY O00pOThOY.

Y PHHKOBHX yMOBax Iiepe]] BUPOOHMKaMH IMOCTAalOTh 3aBAAaHHS,
cepel SKMX: IOMIYK HOBUX PHHKIB 30yTy Ta BHMBYEHHS IIONUTY HAa
MPOIYKINIO, CTBOPEHHS €(QEeKTHBHOI CHCTEMH YIpPAaBIiHHSA 30yTOM,
BH3HAUCHHS ONTUMAIBHOTO OOCSATY TpoAaxiB, BHOIp HaWOLIBII
paIlioHaNBPHUX KaHaNiB TOBapopyxy. OJHAM i3 3aBHaHb YCIINIHOTO
pilleHHS Mae CTaTh BUKOPHCTAHHS I1HTETPOBAHOTO MIAXOAY MO
yIpaBiiHHS 30yTOM, TOOTO MOBIJIOMIIEHHS IHCTPYMEHTIB CTpaTETi4HOTO
MEHEIDKMEHTY Ta CTPaTeriyHoro MapKeTHHIY, SKi B CYKYIHOCTI
CIIPHUSIIOTh OTPUMAHHIO CHHEPTETHYHOTO €(PeKTy B ympaBiiHHI 30yToM. 3
omHOTO OOKYy, ympaBiiHHSI 30yTOM TIPYHTYETBCS Ha IHCTPYMEHTax
CTPATETiYHOTO YIPABIiHHS (€JIEMEHTH YNpaBIiHHI 30yToM (HOPMYIOTHCS
Ha OCHOBI MicCii MiJUPUEMCTBA, CTPATETIYHUX I[iJed NiANPUEMCTBA,
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